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After Fermentation Coffee is Thoroughly Washed, Then Dried 


the 
finest 


Coffee 
in the 
World 


The Prime Resource 
for Coffee at its Mildest ... 
Flavour at its Best... 


COLOMBIANS 


the all-year ‘round crop. 


NATIONAL FEDERATION 
OF COFFEE GROWERS OF COLOMBIA 


Member of Pan American Coffee Bureau 
120 WALL STREET * NEW YORK 5, N. Y. 





BAR-NUN 
I~ 
WEIGHERS 


With Automatic Bag 
Feeder and Opener 


A Successful ‘Roaster Writes: 


“We have been most satisfied with the 
operation and function of your Bar-Nun 
Weigher and Bag Feeder. Since we 
have put it into operation we have en- 
joyed great strides in reducing produc- 
tion costs on our one-pound unit 
packages. The machine has been most 
efficient and has proved to be one of 
the most practical production features 
we have seen to fill the needs of-a 
coffee plant like ours.” 

*NAME ON REQUEST 


How to Save a Lot of Money If 
You Pack Coffee in Paper Bags! 


F you pack whole bean or ground coffee in 
paper bags, you can definitely cut production 
costs with a BAR-NUN Bag Feeder, Opener 

and Weigher on the job. Now, even the small 
roaster can enjoy all the savings resulting from 
accurately weighing, feeding, opening, filling and 
ejecting to the closing station, up to 30 one-pound 
bags per minute, with only one-half of one oper- 
ator’s time! For the cost of a BAR-NUN is sur- 
prisingly low compared with other fully automatic 
packaging equipment. 

The BAR-NUN weighs with such dependable ac- 
curacy that it is sold with a guarantee of accuracy 
within + 1/32 of one ounce on 1/2 to 1 Ib. bags 
of ground coffee! Other models, from 1/4 of 1 





oz. up to 5 Ibs. per discharge, perform with com- 
parable accuracy day in and day out, with tire- 
less mechanical precision. You can have full con- 
fidence in the dependability of these fine GUMP- 
BUILT machines, proved in coffee plants from 
coast to coast. 


The current high cost of coffee makes it more 
than ever necessary to eliminate overweight losses. 
The BAR-NUN will assure the economies of ex- 
tremely accurate weights and, in addition, make 
possible substantial savings in production hours 
on your bag packaging line. Today—ask our cof- 
fee plant engineers to suggest the most efficient, 
economical installation for YOUR needs. We'll 
gladly make specific recommendations without 
cost or obligation. 


B.F. Gump Co. 


Engineers and Manufacturers Since 1872 
1312 SOUTH CICERC AVENUE, CHICAGO 50, ILLINOIS 





IDEAL COFFEE 
ELEVATORS 


BAR-NUN WEIGHERS 
AND BAG FEEDERS 


GUMP COFFEE 
GRANULIZERS 


IDEAL GREEN 
COFFEE CLEANERS 


EDTBAUER - DUPLEX 
WET WEIGHERS 
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Many of the better things of life — food, beauty, 
health, comfort — reach millions of people every year 
in attractive, convenient R. C. Fibre Cans. 

Years of packaging experience, combined with con- 
stant study and research, enable R. C. Engineers to 
spot product characteristics quickly — adapt them to 
the most profitable and efficient packaging possible. 

Whether your problem is one involving functional 
features (for easier filling, handling, displaying), or 
eye-appealing design for faster sales—R. C. provides 
you with a one-stop packaging service. 


INSECTICIDES 


R. C. Packaging Makes a Good Product Better. 


FOUR STRATEGICALLY LOCATED PLANTS FOR SPEED AND CONVENIENCE 


end Factory, 111 Chambers St., St. Louis 6, Mo. 


and Factory 
Branch Factories: Arlington, Tex.; Rittman, O.; Turner, Kansas 
SALES OFFICES 
BSON, 819 Carondelet Bidg., New Orleons 12, La. ® C. CAN CO., 225 West 34th St., New York N.Y. &. C. MORRIS Co., 1125 Spring St., N.W. Atlanta, Ga 
W. L. BENNETT, 126 S. Third St., Minneapolis 1, Minn. 


. E. 00) 
. W. SCOTT, 906 McCall Bidg., Memphis 3, Tenn. E. F. DELINE CO., 224 W. Alameda, Denver 9, Colo. 
CAN SUPPLY CO., 1006 W. Washington Bivd., Los Angeles, Calif. GARRET P. KELLY, 1300 East Park Place, Milweukee, Wis. 
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and BURNS PLATE MILLS 
for economical bulk grinds 


BURNS COMPACTOR MILLS are standard 
equipment for grinds favored by the restaurant 
and institutional trade—where packers find econ- 
omy in production essential, and where heavier 
extractions of the plate grinds are widely pre- 
ferred. The long-lived Compactor Mills provide 
maximum economy, accuracy and flexibility. Our 
chaff reduction and mixing device is built into 
each Compactor. Write for Bulletin 14G2. 
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RATED 
CAPACITY 
500 1B. 
PER HR. 


Adjustable cracker—extremely durable and having maxi- 
mum effective cutting surface—performs two separate 
reductions in one operation . . . prepares cracked coffee to 
suit any desired setting of the hardened steel finishing 
rolls. Accurate controls insure exact duplication of any 
grind. The Burns-developed chaff reduction and mixing 
device (an integral part of the Granulator) permanently 
conceals the chaff in the ground coffee—without overheat- 
ing or change in color of the ground coffee. Write for 


Bulletin 26G3. 
Inc. 


sth AVENUE AT 43rd STREET NEW YORK 18, N. X% 
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It’s not enough just to show a woman . -. you’ve got to show her how it will 
a new television set... bring her family the very best in news 
and entertainment! 














It’s not enough just to tell women . . - you’ve got to tell them what 
your coffee is “vacuum packed”... vacuum packing means to them! 


Tell your prospective customers that vacuum packing 
coffee in cans is the sure way of retaining its fresh flavor! 


For flavor is your coffee’s most precious quality. Protect AMERICAN 


your coffee’s flavor from enemy air by packing it under 
vacuum, in cans by Canco! (They’re still the finest vacuum C AN 


cans on the market, even under government emergency 





restrictions.) 
Use it as a big plus in your advertising—tell your cus- C0. 
tomers the whole story behind the words “‘vacuum packed 
- in cans”! 








Keeo your tavor! Keep your customers! 


Coffee & Tea Industries and The Flavor Field, published monthly by The Spice Mill Publishing Co., 106 Water St., New York 5. N. Y. Sub- 
scriptions $3.00 a year, 50 cents per copy, July, 1951. Vol. 74, No. 7. Reentered as second ciass matter June 22, 1951, at the Post Office at 
New York, N. Y., under the Act of March 3, 1879. 
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MORE THAN EVER 
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THE GREAT ATLANTIC & PACIFIC TEA CO. 


IMPORTERS, ROASTERS, RETAILERS 
OF FINE COFFEE 


Represented in 


BRAZIL AND COLOMBIA 


By the 


AMERICAN COFFEE CORPORATION 











> 
Oe PSALMS 


is preferred --because of its 


@ True Characteristics of Mild Coffee 
@ Cultivation in High Altitudes 
@ Preparation by Best Known Methods 


Plas: Expert Care in Final Removal ef Defects 


DEPARTMENT OF AGRICULTURE PORT AU PRINCE, HAITI 
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ICED COFFEE gets biggest 
Z-WAY SALES PUSH in history,/ 


RITZ. CRACKERS 


goes all out for Iced Coffee with exciting 
advertising that will promote this delicious drink to 
millions of consumers across the country. In Life 
(July 16, 1951), The Saturday Evening Post (August 
11, 1951) and 5 Women’s Service Magesjnes. Plus 
posters on 1,500 Nabisco trucks! 


WHAT'S MORE . . . Nabisco’s 3,000 salesmen, blanketing - 
the nation, will set up this life-size, full-color floor T 1s palace 

> A ie EY Lb nd’, of massed displays 
display in your key markets . .. giving you an oppor- oe Lasiile with this floor stond 
tunity to get your coffee featured in a mass display | a } showed sales gains 
with Ritz Crackers. td up to 410% on Coffee 
URGE your grocery accounts to tie in with this forceful Pi 
Iced Coffee-Ritz Crackers, promotion. Get in touch 
with your local Nabisco representative for full 
information. 











PAN-AMERICAN COFFEE BUREAU 


gets behind Iced Coffee with a great cam- 

paign, too! Full-color, full-page ads will feature Iced 

Coffee throughout the summer months in Life, The 

Saturday Evening Post and Sunday Supplements. 
Related-item Poster 


FOR YOUR GROCERY CUSTOMERS: ; oa , 12” x 18” 
The Pan-American Coffee Bureau follows through he 

with practical point-of-sale helps. Full-color display 

pieces ...a 12” x 18” Related-Item Poster and an 

11” x 4” Talking Price-Strip ...for use on coffee 

shelves and with related products—imprinted with 

your own brand name. 

Pius a colorful Iced Coffee streamer (14” x 5”) for 

use on back-bars and windows of restaurants, foun- 

tains and coffee shops. 


TO FOCUS ATTENTION on your brand get these 
point-of-sale helps to your accounts now! They are 
available to you at HALF-COST! Write the 
Pan-American Coffee Bureau today. 


PAN-AMERICAN COFFEE BUREAU Window Streamer 14” x 5” 
120 Wall Street, New York 5, N. Y. 
Brezil ¢ Colembh) © Costa Rica * Cube * Dominican Repubiic * £i Salvador * Guatemala * Honduras * Mexico © Venesvele 
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C. A. MACKEY & CO. 


Incorporated 





IMPORTERS -COFFEE 


ESTABLISHED 1914 














111 WALL ST. NEW YORK 














SALVADOR 
COFFEES 


Choice of American Koasters 
Creators of Good Will 


COMPANIA SALVADORENA DE CAFE, S. A. 


| San Salvador -_ EI Salvador 
| Cable Address: Coscafe Telephone Nos. 758 & 1632 | 











8 





For QUALITY 


in the Cup— 


Use SANTOS in the Blend! 


Exporter 
ANDRADE FERNANDES & Cia. Ltda. 
Comercial ANTONIO PEREZ S. A. 
Comissarios e Exportadores BARROS S/A 
Com. e Exp. COELHO-JUNQUEIRA, S. A. 
COMPANHIA PAULISTA de Exportacao 
Companhia FINANCIADORA Com. e Exp. 
Exportadora JUNQUEIRA MEIRELLES, S. A. 
LEITE BARREIROS S. A. Com. e Exp. 


Companhia LINENSE de Exportacao 


MILLON, BARRIONUEVO S. A. - Com. e Exp. 


Casa Exportadora NAUMANN, GEPP, S. A. 


NIOAC & Cia. Ltda. 


P.0. Box Cable 


552 - Camafer 
1185 - Canpesa 
1047 - Araqua 
92 - Junco 
704 - Copaulex 
887 - Financial 
444 - Bracafe 
387 - Chavantes 
307 - Linense 
1035 - Milbar 
22 - Orectic 


186 - Monica 


Cia. Agricola PAES DE BARROS 814 - Capaba 


A. M. PARREIRA & Cia. Ltda. 793 - Ampar 


Companhia PRADO CHAVES Exportadora 86 - Pracha 


PRUDENTE FERREIRA, Com. e Agric. S. A. 639 - Prufer 


$. A. REBELLO, ALVES, Com. e Exp. de Cafe 605 - Rebello 


RIBEIRO, CARVALHO & Cia. Ltda. 225 - Rica 


ROSATO S. A., Com. e Exp. 200 - Astro 


F. B. RATTO & Cia. Ltda. 530 - Arauto 


Exportadora SANTOS-PARANAGUA Ltda. 1137 - Sanpara 
SILVEIRA, FREIRE & Cia. Ltda. 352 - Silver 
Sociedade SUL AMERICANA Exportadora Ltda. 760 - Sulamex 


TOLEDO ARRUDA - Com. e Exp. S. A. 1.142 - Toarruda 


VIDIGAL PRADO, Com. e Exp. S. A. 453 - Vidigal 
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it’s AN OPEN AND SHUT CASE 


— Nothing protects coffee like a can/ 


Cans guard coffee flavor— 


right up until the last cup. 


Designed by packaging 
experts, Continental cans 
open easily, yet re-close tightly. They 
stand up to the rough handling of ship- 
ping and storing. They protect your sales, 
too. Your label can be lithographed on 


the can by master craftsmen in bright, 
true colors that stand out on the dealer’s 
shelf. In the pantry they permanently 


remind users to buy your brand again. 


Our research staff is constantly seeking to 
improve on present packages and develop 
new packages for the coffee field. Check 
with Continental about your problems. 


CONTINENTAL © CAN COMPANY 


CONTINENTAL CAN BUILDING 
100 East 42nd Street, New York 17, N. Y. 


Eastern Division: 122 E. 42nd St., New York 17 Central Division: 135 So. La Salle St., Chicago 3 Pacific Division: Russ Building, Son Francisco 4 
: COFFEE & TEA INDUSTRIES and The Flavor Field 





YOURS for the asking 


The booklets listed below contain spectal- 
ized, detailed information on various sub- 
jects. This literature is yours for the 
asking. Merely fill out the coupon and mail. 


]—convevor AND TIMING UNIT 

A bulletin describing the Gump Conveyor 
and Timing Unit for cartons, can. or jars 
has been released. This equipment, syn- 
chronized with an automatic net weigher, 
makes filling containers and conveying them 
to the closing station completely automatic. 
It has special appeal to the small packager, 
or one with a small specialty line. B. F. 
Gump Co., 1325 S. Cicero Ave., Chicago 
50 


2—bac CLOSERS 

Just issued is a new brochure which 
gives complete information about Union 
Special equipment for filling closed bags. 
Data is included on sewing heads, columns, 
tables, conveyors and accessories. A packer, 
knowing his daily capacity, bag sizes, 
weights and type of closure required can 
quickly locate in handy charts the exact 
equipment to fit his particular needs. 
Union Special Machine Co., 490 North 
Franklin Street, Chicago 10, Ill. 


3—sovern FILLING MACHINES 

This illustrated, four-page folder de- 
scribes various kinds of filling machines 
developed for today’s packaging require- 
ments. Among the machines are universal 
fillers, automatic augar feeds, automatic de- 
plex units, automatic tight wrappers and 
others. Stokes and Smith Co., 4900 Sum- 
merdale Ave., Philadelphia 24. 


4—corree, COCOA AND PEANUT 
MACHINERY 

Pamphlets and circulars describing the 
low temperature process of roasting coffee 
which has been extended to continuous 
roasting machines for peanuts and cocoa 

ans; also circulars on machines for clean- 
ing these commodities. A new brochure 
covers the “Thermalo” process of roasting. 
Booklet on Granulators also available. 
Jabez Burns & Sons, Inc., 11th Ave. and 
43rd St., New York 18, N. Y. 


5 —sHIPPING CASE HANDBOOK 

Every user of corrugated or solid fibre- 
board a will want this handbook, pre- 
‘pared by the Fibre Box Association. In- 
cluded are specifications, carrier rules—rail- 
road, railway express, motor carrier, air 
cargo, parcel post—and other data. Copies 
are being made available without charge 
by the Robert Gair Company, Inc., 155 
East 44th Street, New York 17, N. Y 


6—corree MILL 

A booklet describes a new type roller 
mill said to grind coffee in such a gentie 
manner that no heating of the coffee occurs 
to affect quality or flavor. Moore Dry 
Dock Co., Industrial Machinery Division, 
Foot of Adeline St., Oakland 4, Cal. 


SPICE MILL PUBLISHING ce. 
106 Water St., New York 5, N. Y. 


Please send me the booklets whose numbers 


I have checked: 
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74th Year 


West Coast coffee men confident 
PCCA convention takes a look 
at an eventful year for trade 


4 days, 4 nights at Pebble Beach 
Next to being there, this PCCA 
report by Andy Moseley is best 


The industry has learned some 
lessons —and is using them 


i gi 
A top Office du Cafe official 
tells the U.S. about his group 


Brokers subject to CPR 22 
Record crowd at N. Y. outing 
Brazil seeks other markets 


Golden Wedding Cup Brew Coffee 
Bags hit Kansas C 


Advertisers’ expenditures 
Coffee, tea ads in newspapers 
in 1950, from ANPA’s summary 


Coffee—symbol of new world 
A coffee grower, who is a former 
president of Costa Rica, speaks 


100 years of tea 
Tasker, Lewis’ guest columnist, 
outlines tea’s pattern of growth 


Vol. 74, No. 7 


Tea research in India 4 
Continuing the series by world 
heads of research organizations 

Plans for hot tea drive 

Japan’s 1st crop teas short 

M.J.B. cuts tea packaging costs 

Flavor makers check trends 


Alcohol, essential oils, 
reviewed by PCCA’s 1951 convention 


What to know about cassias 
Last of 3 stimulating articles 
on cassia by Dr. Karl H. Lande: 


Now—flavors for fish 
Piscators will love this 
flavor news. Fish won't. 


Certificates of quality for pepper 
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Crops and countries 
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Talking things over at Del Monte Lodge during the PCCA ti 
are, from left: Olin Howell, retiring PCCA President John J. Beards- 
ley, and George C. Thierbach; Karl D. Emmrich; J. B. Carrion and 


Sebastian Ospina, consul g Is of the Domini Republic and 
Colombia, respectively; Elwood W. Wright; E. A. Johnson, Sr., Nor- 
man Johnson and Edward J. Malmgren. 





West Coast coffee men are confident 


By MARK M. HALL, San Francisco Representative 
Coffee & Tea Industries (Formerly The Spice Mill) 


A difficult year for coffee was met by the industry with 
skill and statesmanship, and the trade is now in a better 
position to meet problems sure to arise in the period we 
are now entering. 

This note of mature confidence was sounded at the recent 
convention of the Pacific Coast Coffee Association, held at 
Del Monte Lodge, Pebble Beach, California. 

For the first time, the board of directors of the National 
Coffee Association held one of its regular meetings in con- 
nection with the PCCA gathering. 

With the convention, retiring PCCA_ President John J. 
Beardsley, of the Otis, McAllister Coffee Corp., concluded a 
successful administration, and the West Coast trade faces 
the future with confidence under the guidance of the new 
president, E. F. Hoelter, of Hills Bros. Coffee, Inc. 

Other officers elected were: executive vice president,, 
Walter O, Granicher, Leon Israel & Bros., Inc.; regional 
vice president for Southern California, J. E. Mack, E. B. 
Ackerman Co., Inc., Los Angeles; for Oregon, J. Irving 
Anschutz, Portland; for Washington, D. Davies, Seattle. 

Named directors of the green coffee division were Mr. 
Beardsley; William E. Waldschmidt, Otis, McAllister Coffee 
Corp.; Joseph G. Hooper, J. G. Hooper, Jr., Co.; Carl 
Lincoln, Van Sant & Lincoln; William E. Lynch, W. R. 
Grace & Co.; Lloyd Thomas, S. F. Pellas Co. 


Roasted division directors are Peter Folger, J. A. Folger 
& Co.; Earl R. Lingle, Lingle Brothers Coffee Co.; Rudy 
Boyd, Boyd Coffee Co.; S. Gleason; J. Thompson, Blue 
Ribbon Products Co.; Carl Corey, Standard Brands Inc. 

Mr. Beardsley took the occasion to thank the committees 
which had served him so faithfully during his administration. 
He mentioned particularly Walter Granicher's steamship 
committee, which had an ever-increasing task of legal 
interpretation of steamship conference decisions. He lauded 
the capabilities of Executive Vice President E. F. Hoelter, 
and added praise for the fine work done by the organization's 
secretary-treasurer, Mrs. Florence M. Fossum. 

A scroll in memory of John J. Roddy, signed by members 
of the association, was presented by Mr, Beardsley to his 
widow and two sons. 

Mr. Hoelter told the convention that it had been a pleasure 
to serve under Mr. Beardsley, and that he looked forward to || 
new accomplishments and continued cooperation of the 
members in the future. 

Earl R. Lingle brought greetings from Southern California. 
Karl D. Emmrich, of the Tucker—Emmrich Co., Portland, 
reporting to Regional Vice President R. Boyd, of Oregon, 
stated that roasters in his region had made their adjustments 
to coffee conditions as they found them today, and are 
looking forward to the future with confidence. Carl Lincoln 


and Ernest L. Shaw; W. J. Rowe and J. E. Fitzpatrick; P. L. Thomas; 
R. A. Manning, E. M. Manning, Jr., and P. R. Quinlan; J. A. Folger 
and Harold F. Gavigan 


& TEA INDUSTRIES 


Coffee golfers and softballers at Pebble Beach pause to let Leo 
Baruh take thees pictures. From left, Weldon H. Emigh, who won 
the hole-in-one prize; E. F. Hoelter, newly elected PCCA president, 


&. COFFEE and The Field 
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tread the Washington report prepared by Regional Vice 
President D. Davies. 

In one of the key speeches of the convention, NCA 
President James A. DeArmond stated that while a year ago 
he emphasized viewing with alarm the low state of coffee's 
public relations, he could now point to a reversal of those 
conditions. The industry, as represented by the national 
association, faced its problems without fear and could now 
attest to a new spirit and improved public relations, he 
indicated. 

W. F. Williams, NCA executive vice president, said that 
until the price freeze, distributors were willing buyers. Since 
that time the problem has been to restore the trend of up- 
ward consumption. An expanding market is necessary for 
healthy conditions in the industry, while a contracting marke: 
only increases its problems, he emphasized. 


Intent of OPS 


The industry should keep in mind that the intent of O.P.S. 
is to try and protect the value of the American dollar in 
world trade, and we should help to make it work, he sug- 
gested. However, attempting to check inflationary tenden- 
cies has raised new problems, he added. 

One problem in Washington is that the top brackets are, 
mostly from the heavy industries group, Mr.’ Williamson 
indicated, and they do not know much about consumer 
goods like food. The metal container industry is thus 
faced with difficulties, and allowances of steel to the package 
industry are limited. NCA, through a special committee, 
is prepared to act for alleviation of the situation, 

Andres Uribe, of the National Federation of Coffee 
Growers of Colombia and member of the executive committee 
of the Pan-American Coffee Bureau, said he welcomed the 
cooperation of producers and roasters. He stated the purpose 
of PACB is to increase coffee consumption and to do this a 
big campaign of magazine advertising and promotion to re- 
tailers in the form of store displays is under way. Very 
satisfactory results have been reported, he declared. 

Sebastian Ospina, consul general of Colombia, stated that 
he was familiar with coffee problems, as he is a grower 
himself. His interpretation of the situation as made last 
year has been proven by subsequent events, he told the 
gathering. High prices in the industry have been brought 
about by economic necessity, and the new level must be 
maintained if the industry is to prosper, he said. 

J. B. Carrion, consul general of the Dominican Republic, 
congratulated the association on the success of its meeting, 
and added that the Federacion Cafetalera Centro-America— 
Mexico—El Caribe, was holding a convention at the same 
time, and its purposes were identical with those of PCCA. 
They were considering common issues and endeavoring to 
cement good relationships. 


Baseball “classic” 


The baseball game between the greens and the roasters 
was a classic and will go down in coffee, if not baseball, 
history. There was more to it than the players; the spectators 
played a most important part. For examples, Ed Johnson, 
Sr., stood behind first base and changed from a green to a 
roasters cap to match the batter. This was probably done 
to guide or confuse the runner. Joe Hooper was making 
himself unpopular as umpire, so Ed, Sr., tried to take the 
job over. This ruffled Joe's dignity, and after a few words, 
Ed. Sr., found his way back to the sidelines. E. F, Hoelter 

(Continued on page 28) 
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Four days 


and four nights 


at Pebble Beach 


By ANDREW S. MOSELEY 


The “Daylight” with the Los Angeles membership. . . 
Ted Lingle, Bill Eigle, Bill Allison, Lenny Koppel, Bill 
Waldschmidt, Charles Nonemacher, Charles Mack. 
Sunday morning, May 20th, and quite a gathering | of 
lovely ladies bidding farewells. .. A few missing this 
time from the regular train 
group. Some preferred te 
drive or fly. . . However, 
the usual fun going up, the 
usual small poker games 
here and there... And, for 
the most part, the usual 
winners and losers. . . 

Sunday night at the lodge 
and watching early arrivals 
checking in... A _ little 
game later on in No. 101 
with Morton, Koppel, Al- 
lison, Lingle, Charles Mack, 
ee Jack ideanay from Oakland, 
and others. . . 

Monday and registration day, and probably one of the 
most interesting, meeting close friends and acquaintances 
after a year. . . We missed Gordon Paton and Jack 
Rosenthal and Earl and Bernie Reagan. . . Earl is still 
recuperating from a severe illness, but coming along nicely 
now. . . Directors of the National Coffee Association 
meeting at the lodge... Roy Farmer, Sr., N.C.A. director 
from Southern California, arriving with Mrs. Farmer and 
George Riley; Walter Emmerling and Ray Bradt on hand 
for a day, returning early; much to do with their new 
plant about to open. 


Suggestions . 


Tuesday morning and the business meeting in the In- 
dian Room . . . very fine addresses by Bill Williamson 
and Jimmie DeArmond, National Coffee Association 
president . . . A good meeting all in all, conducted by 
John Beardsley. .. But as a suggestion for future con- 
ventions at this very fine spot: Why the cramped quarters 
in the Indian Room? Many late-arriving members were 
unable to find seats and hovered outside attempting to 
listen in... Probably the main lounge, or a portion of it, 
might be the answer... Anyhow, sitting outside listen- 
ing in, or attempting to, we find Gene Hoelter elected 
president; Walter Granicher executive vice president. . . 
And John Mack regional vice-president from Southern 
California; Earl Lingle and Bill Waldschmidt directors 
from the South. . . : 

Tuesday afternoon and interesting chats with Gene 
Hood and Lou King and Tom Creswick. .. Bill Wald- 
schmidt dashing around loking very happy about every- 

(Continued on page 16) 
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17S LATER THAN YOU... 


eel AHlNkK / 


THINK! 


A new coffee brewing method with an already proven 91 
anda/71% re-purchase rate 
Grocers and consumers give a rousing welco 


dising development 


THINK! 


Boost your sale lume ft ol=aaslalo mmalohy. 


havent ‘cra 


Dominate yot 


THINK! 
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Coffee’s voice has been heard 


This industry must operate under abnormal conditions 
for at least three years, PCCA’s convention is told 


By JAMES A. De ARMOND, President 


When I addressed you last year I was compelled to 
note that the situation then indicated more emphasis on 
“viewing with alarm” than on “pointing with pride.” 

At that time our relations with the public were probably 
at an all-time low. Washington sources were daily pre- 
dicting the early demise or 
ruinous decline of the cof- 
fee industry. Our own rate 
of production was off so 
seriously that many coffee 
men themselves were begin- 
ning to believe the prophets 
of doom. 

This last was probably the 
most alarming factor of all. 
For the most devastating 
thing which could possibly 
have happened was a loss of 
confidence in ourselves. We 
couldn't very well stand the 
loss in sales and goodwill we had already suffered, and we 
couldn't regain it without confidence in our own ability. 

As matters have turned out, there is one thing now we 
can point to with well justified pride. The voice of the 
industry as represented by its national association never 
joined in the chorus of despair. Instead, it demonstrated 
that quality of leadership often mentioned in speeches but 
seldom recognized in practice. The association made an 
accurate analysis of the job to be done and went about 
doing it in a practical, commonsense way. 

The counter-attack in the field of public relations has 
proved a spectacular success. The voice of coffee’s detrac- 
tors has been reduced to a whisper; and our own voice in 
the newspapers, magazines and radio gets stronger every 
month. It is still unfortunately true that a bad notice gets 
more attention than a good one, but a careful analysis of 
all coffee stories during the last six months shows a very 
heavy preponderaance of helpful, constructive, and friend- 
ly news and comment. 

Best of all, we have gained the experience to know 
precisely what we can do, and how to do it. The industry 
will never again be caught in a position where it has no 
voice in telling its own story. 

Quite as important as the leadership established in the 
public relations field is the tremendous influence exercised 
through the association in guiding the thinking of the 
industry itself through this troublesome period. When 
too many were looking for facts to justify their own 
pessimism, the association made it its business to search 
out and publish every favorable factor it could find. This, 
because the sales end of the business needed affirmative 
information. Negative attitudes are always available 
without effort. 
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During the early period of the emergency we got many 
letters indicating actual resentment at the publication of 
favorable information, although it was always based on 
fact. Apparently some roasters and some importers want- 
ed to be left alone in their misery. But the idea worked. 
The trade as a whole did shake itself out of the doldrums 
and we did sell coffee. 

We know now that the first and second quarters of 
1950 represented the worst, and the industry has  sales- 
wise done better ever since. Coffee roasted in the first 
quarter of 1951 may actually have equalled the spectacular 
fourth quarter of 1949. 

It was clear last year that the industry would find its 
problems with Washington increasing. This has been 
true. The work in that direction has increased daily both 
in volume and importance. That these problems have not 
caused great disturbance in the trade is due not to luck, 
but to the anticipation and solving of problems before 
they became too serious. 

It is significant that coffee is one of the very few major 
industries which has not found it necessary either to ar- 
range urgent emergency meetings or to launch bitter pro- 
tests concerning the application of wartime regulations. 
This is not an accident. The analysis of the situation laid 
before the Board at their February 13th meeting and the 
policies adopted there for the guidance of the association's 
officers have proved sound, have kept the industry in rela- 
tively calm water and enabled it to concentrate on the 
productive enterprise of improving its own business. 


Ahead of the game 


I do not predict that this situation can be maintained 
permanently; but I do say that sound policies supported 
strongly by the rank and file of the trade have put us 
ahead of the game so far. With this start and the record 
of intelligent cooperation we have established with the 
new war administrators, future problems will be easier to 
solve, with profit to the industry, the consumer and the 
government. 

Coffee promotion hasn't developed as rapidly as many 
of us might have wished, but considering the great dif- 
ficulties of reorienting the campaign to the times, we think 
good progress has been made. Our experience with Dr. 
Walder Sarmanho, the new president of the Pan-American 
Coffee Bureau, encourages the highest confidence in the 
new promotion campaign scheduled for the fall. 

The coffee industry must operate under abnormal con- 
ditions for a minimum of three years. In its most simple 
form this means that forces outside our industry may de- 
termine the amount of coffee we have to sell, the quality 
we are able to buy, the transportation, supplies and facil- 
ities needed to keep us in profitable operation. Decisions 

(Continued on page 29) 
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Four days, four nights at Pebble Beach 
(Continued from page 13) 

thing. .. Glad to see Bob Ruth and Jimmy Knecht on 
hand for, we believe, their first convention. . . Herb 
Knecht in attendance as usual... And the ball game, 
Green vs. Roast, with the roasters winning again, 6 to 
2... Star: Roy Farmer, Jr., who tripled with the bases 
loaded. . . Eddie Johnson, Jr. and Norman Johnson 
twirling for the green. . . 

Always an addition to any convention, the occasional 
presence of the wives... We were glad to see Mrs. Bill 
Rowe, Mrs. John Beardsley, Mrs. Vic Cain, Mrs. George 
Smith, Mrs. Bert Balart and Mrs. Alan Ehrhardt. . . 

Tuesday night, and the Calcutta Pool in the lounge and 
a lot of fun... Singing in the Tap Room later and 
moose milk. . . 

Wednesday and golf, and Ed Johnson, Jr. the winner 
with a low net of 73... An interesting sidelight on the 
course with Morton, Creswick, Mooney and Wilbur Cur- 
tis... Wic "The Veep” Cain deep in a sand trap. . . 

Wednesday night and the cocktail party and banquet, 
and one of the best evenings of entertainment in recent 
years... Congratulations to Clarence Levy for this show- 
ing, and we cannot forget Professor Backwards and the 
service men and Charlie Mack and his ghampagne quartet. 

The Tap Room later and all realizing it was about 
over for another year... More Moose milk... Friendly 
chats with Eddie Johnson, Sr., and George Thierbach. . . 
We were glad to see Harold Gavigan and Bob Quinlan, 
Jim and Pete Folger, and, always interesting to talk to, 
Andy Glover... And, oh yes, really late chats with Os 
Granicher, Arthur Woelfl, and Andy, Glover again. . . 

| 


And at the piano in the lounge with Royal Frew, Jack 
Hornung, Charlie Mack and many others coming and 
going ... And John Mack, my room mate in 101, and 
did we pack in a hurry Thursday A.M. . . 

Back to Tuesday morning again, with George Smith, 
and entertainment in Alan Ehrhardt's quarters, with Royal 
Frew and Charlie Berry, and Clarence Levy comes in 
later... Saw Bill Lynch around and how could you miss 
him. . . That’s O.K. Bill, the outfit looked good. . . 
Charlie ‘Muscles’ Nonemacher and as someone said, there 
is always fun when Charlie is around... A lot of the 
boys attempting to get in voice, brings to mind we haven't 
heard Harry Maxwell for quite a while... Missing from 
the South this year—why do they do this?—Rube Aasland, 
Bill Close, Jack Dalton, Bill and Lennis White, Joe 
Magie. . . 

Time would not allow for get-togethers with everyone, 
but enjoyed meeting Elwood Wright, Jack Duff, Weldon 
Emigh and John Castleman, Ed Malmgren and Ed Ramsey, 
and of course many others. .. Not to forget Mark Hall, 
of Coffee & Tea Industries (The Spice Mill) San Fran- 
cisco, with his camera and showing up here and there and 
everywhere. .. And, of course, Jim Duff, the Southern 
California half of the Duff Bros. . . 

So we wind up another year and, as Bill Morton put it, 
“Back to the bee hive”. . . 


Coffee is one of top products in world trade 

Coffee is one of the most important commodities enter- 
ing world trade. In value, it is both the leading product 
exported from Latin America and the principal commodity 
imported into the United States. 
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Coffee in Belgium 


“Chez lui, chez toi, chez moi, le cafe est roi” 


By J. DEMOLIN, Secretary General 


Belgium is one of the rare European countries where trade 
and consumption of goods and commodities are free from 
direct or indirect regulations. 

During the last years, from 1948 till 1950, total imports 
of coffee in our country, for a population of a few hundred 
thousand over eight million, have been very high. Un- 
fortunately, it cannct be asserted that the volume of coffee 
imports corresponds to the actual consumption of the country. 

In the daily press, figures giving the average consumption 
have often been entirely false. During the above mentioned 
period, transactions across the frentier have been very im- 
portant and a good deal of imported coffee was smuggled, 
especially to France, until the end of 1949, while traffic on 
a much smaller scale with Germany still continues. This 
explains the retrogression in the number of bags imported 
during 1950. 

Under such conditions, it has been altogether impossible 
to form an exact idea of the average consumpticn since the 
last war. Although it may be admitted that consumption 
advanced until the autumn of 1949, since then it moved 
back, on account of resistance by consumers to progressively 
higher prices. 

This price problem, a capital factor from the point of 
view of the consumer, is a matter of psychological evolution. 
He cannot forget the time when prices for coffee were low 
and consequently he complains about higher prices and is 
in Opposition to the increased expense he is compelled to 
bear for the same commodity. 

After the war, from the moment that regulations on coffee 
were abolished until the beginning of 1949, the selling 
price for roasted coffee in Belgium was subject to an official 
ceiling price, fixed at Frs. 55. per kilo, or Frs. 27.50 per 
pound of 500 grams. This ceiling price was maintained for 
two years, and this fact has convinced the consumer that the 
above price represented the true vaiue of a very good blend. 

After the cancellation of the ceiling regulations, the trade 
pushed the price for roasted coffee of the best blends up 
to about Frs. 65. per kilo, but the bulk was covered by sales 
of blends at about Frs. 55. per kilo. 

With these facts at hand, our intention is to bring into 
evidence the steadfast idea in the mind of the Belgium 
consumer regarding prices. Since the events of the last 
months of 1949, prices rose constantly and now the best 
blends of roasted and conditioned coffees, packed in paper 
bags, approach the price of Frs. 120. per kilo. 

As a matter of fact, the Belgian consumer is now willing 
to accept a price level at about Frs. 100, per kilo, much in 
the same way that the American consumer is reacting to the 
dollar-a-pound coffee price. Now most coffees in our country 
are sold at between 96 and 99 francs, thus giving the con- 
sumer the opportunity to scrape off one or two francs and 
get the feeling of an economy in his expenses. 

The consequences of this price policy are, in the first 
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Office du Cafe 
Belgium 


place, a lower average quality of the blends and, in the 
second, a serious shrinkage of consumption. Substitutes for 
coffee, such as roasted malt, are again in use. Each house- 
hold tries to spare coffee, and the use of chicory is expanding. 
Young people are extremely sensitive to the call for new 
beverages of universal fame. 

Less coffee, worse blends, substitutes and new beverages— 
all these are conscious and unconscious elements leading to 
a retrogression of consumption. 

By tradition, coffee in Belgium is the household beverage 
first in rank. Tea is known only as a foncy beverage, 
occasionally used by those eager to follow the British fashion. 

The coffee trade, aware of the threat endangering the 
popularity of the use of this beverage, understood the neces- 
sity to act in defense of the favorable position cf coffee, 
both in the market and on the table of the consumer. 
Envious of the splendid results obtained by the Pan-American 
Coffee Bureau and its advertising staff, and after due con- 
sideration, it was decided to set in motion a similar action 
on a scale proportional to the size of our country, this with 
the collaboration of the producers as well as all the coffee 
dealers. 

Thus, the Office du Café was called into existence on 
December Ist, 1950, as an association without lucrative aim 
but with the duty of: 


protection | 
diffusion 
promotion 


\ the use 


jae, and sale 


The entire Belgium coffee trade participated in the estab- 
lishment of the Office du Café. The constitution was signed 
by L. Rucquoy, R. De Haes, P. Demeire, F. Installe and H. 


(Continued on page 29) 


collective 


of coffee. 





Executives of the Atwood Coffee Co. toast the successful introduc- 
tion of “Happy Coffeepot,” Atwood's new advertising personality. 
From left: Howard Winney, Tom Atwood, President Henry Atwood 
and Harry Riley. Picture was used in a postcard mailing to grocers. 


17 











Brokers subject to price 
ceilings under CPR 34, 
required to file charges 


Belated word that commodity brokers, including floor 
brokers at the exchanges, were required to file a statement 
of their fees with their regional OPS offices took the 
coffee, tea and spice trades by surprise. 

The brokers, it was discovered, are covered by Section 
12 (b) of CPR 34, which imposes ceiling prices on 
services. 

The statement to be filed had to show the highest 
brokerage fees charged during the base period from De- 
cember 19th, 1950, to January 25th, 1951. 


CPR 22 amended, optional methods added 

OPS has issued Amendment 10 to CPR 22, the manu- 
facturers’ general pricing order, which covers coffee 
roasters and tea packers. 

Under the amendment, manufacturers are permitted to 
reflect in their labor cost figures unemployment insurance 
payments. They are also given the choice of three addi- 
tional methods for determining the cost of a manufactur- 
ing material. 


Rules on changes in premium coupon plans 

Changes in the operation of premium coupon plans may 
now be put into effect 15 days after advising OPS of the 
proposed changes. 


( 


This ruling is contained in Amendment 1 to Supplemen- 
tary Regulation 25, General Ceiling Price Regulation. 


Allotment accounting under CMP 


If you use controlled materials and if you receive allot- 
ments of controlled materials under the Controlled Ma- 
terials Plan, you'll want a copy of NPA’s manual, “Allot- 
ment Accounting for Consumers under CMP.” 


Philip Ebling death mourned by coffee 
trade; partner in C. E. Bickford & Co. 


The coffee trade is mourning the death early last month 
of Philip Ebling, a partner in the prominent coffee brokerage 
firm of C. E. Bickford & Co. He was 57. 

Mr. Ebling passed away on June 4th in the Paterson, N. J., 
General Hospital, a week after he had undergone an oper- 
ation. 

Widely known in the industry, Mr. Ebling’s career in 
coffee began in 1908, when he became connected with Weyl 
and Norton. A year later he joined Wessels Kulenkampff 
& Co., remaining with that firm until 1915, when he became 
associated with T. B. Grenning, in Canada. He then went 
to Leon Israel & Co., Inc. 

His coffee career was interrupted by World War I, during 
which he served in the Marine Corps. 

On July 1st, 1921, he joined C. E. Bickford & Co., an 
association which continued uninterrupted until his death 
last month. 

Mr. Ebling, who made his home in Teaneck, N. J., is 
survived by his wife, two daughters and two grandchildren. 
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At the New York trade's one-day outing. Top pictures show some 
of the coffee men outside the !9th hole and (center) the golf com- 
mittee checking scores. Bottom left: Among those confabbin 
around the table are Robert Taffae and A. Batkin, of the Leon Tet. 
fae Co.; W. J. Haenlein, Geo. S. Wallen & Co.; Morris Halpern, 
A&P; Jerry Neuman, Jos. Martinson & Co., Inc.; A. Stumpf, Wessel, 
Duval & Co., Inc.; and Larry May, C. E. Bickford & Co. Center: 


John Egidy, inward service traffic manager of the I.F.C. Lines, and 
Peter Monahan, of Standard Brands, Inc., talk things over. Right: 
Quietly surveying the Oradell scene (quiet at the moment, that is) 
are, from left: Henry M. De Hos, Gordon W. Voelbel Co.; Arthur 
T. Ostrander; William L. Bolte, Leon Israel & Co., Inc.; and Carl 
Behrens, The East Asiatic Co., Inc. . 


Record crowd at New York outing 


An astonishing turn-out—more than 350—brought to 
Oradell, N. J., last month what was probably the largest 
gathering on record of New York City coffee men and 
members of allied fields. 

The occasion was the one-day annual outing of the 
green and roast trades. For the third year in succession, 
the event was held at the Hackensack Golf Club, which 
might have had something to do with the record attend- 
ance. Members of the coffee fraternity have come to 
know, from the past two events that the Hackensack Golf 
Club is an exceedingly pleasant place—whether on the 
golf course, on the softball field or at the 19th hole. 

Besides, the New York City coffee industry has de- 
veloped an enviable talent for picking nice days for its 
outings. Never was that talent displayed more startlingly 
than last month. The day before the event was gray and 
glowering. The day after the event, a cold, hard rain 
beat down. But on outing day the sun shone, the sky was 
blue and the air was mild, with just the right touch of 
crispness. 

Competition on the golf course was heavy, and on the 
softball field it was, as usual, hilarious. Wind-up of the 
day was the dinner, at which the prizes were, awarded. 
This year’s attendance taxed the dining facilities of the 
club to the hilt, and a little beyond. Tables were even 
set up in hallways, but the coffee men didn’t let little in- 
conveniences like that dampen their spirits. 

First prize in the golf tournament went to Edward 
Aborn, of Arnold & Aborn, Inc., who scored a net of 
65. A silver bowl was awarded to him by Arthur A. 
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Anisansel, president of the New York City Green Coffee 
Association, on behalf of the organization. 

Fred H. Silence, of Ruffner, McDowell & Burch, Inc., 
came through with a net of 66 for the second prize, a 
silver bowl, which was presented to him by Simon Aus- 
kern, president of the New York Coffee Roasters Associ- 
ation. 

Only two strokes behind were J. Williams and W. 
Morse, each with a net of 68, while J. A. Sherman's 69 
put him in fifth place. 

In the low 70’s were H. Hanson, with a net of 70; M. 
Siefer, 71; C. Wright, 71; H. Winch, 71; S. Hass, 71; 
C. Holz, 72; P. Schlegel, 72; T. E. Greenwood, 73; G. 
Sasseen, 73; W. C. Watts, 74; A. A. Anisansel, 74; J. A. 
McMillen, 74; A. Ransohoff, 74; and S. Willey, 74. 

Eleven of the golfers netted 75's, among them J. Eisen- 
mann, K. Fischer, H. Flanagan, D. Fletcher, J. Aims, R. 
B. Sasseen, R. Dennison, J. Delay, H. Horowitz, H. Baer- 
wald and G. Hart. 

A net of 76 was scored by J. Farinon, J. Norton and 
E. Nockler, while J. Schwartz, L. F. Judd, G. Raskopf, J. 
Neumann, A. C. Schier and W. Spitzform turned in 77's. 

Tumultuous applause greeted the award of a sand 
blaster golf club to Don Sperling for having the most fun 
in the tournament—and also the most strokes. Mr. 
Sperling went around the course in 175. 

J. J. Caslin took an award for coming nearest the pin 
on the 17th hole—14 feet away. E. H. Simpson put the 
ball 18 feet away to take second prize. 

(Continued on page 63) 
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Brazil seeking to up 
coffee exports to Europe, 
Africa, Middle East 


Brazil is seeking to increase coffee exports to markets in 
Europe, North Africa, the Middle East, South America and 
Oceania, 

This objective was con- 
firmed last month by Dr. 
Walder Lima Sarmanho as 
minister and commercial 
counselor of the Brazilian em- 
bassy in Washington, D. C. 
Dr. Sarmanho is also presi- 
dent of the Pan-American 
Coffee Bureau. 

Steps in this direction are 
being taken in response to a 
growing inquiry for Brazilian 
coffees from those areas, Dr. 
Sarmanho disclosed in a state- 
ment which also revealed 
recent data on Brazil's exportable coffee for the 1951-52 
crop year. 

Negotiations of new exchange and trade agreements are 
now in progress, Dr. Sarmanho declared, including pro- 
visions to prevent reexport from the receiving countries. 

He said he had a complete report from the Ministerio da 
Fazenda in Brazil showing the latest data available on the 


Dr. Walder Lima Sarmanho 


total amount of coffee the country will have for export 
during the crop year which began July 1st. 

Total coffee availabilities for this crop year will amount 
to 17,678,500 bags of 60 kilos, without including in this 
figure the stocks usually maintained at ports. This total 
has been arrived at on the basis of the following calculation: 


Bags of 60 kilos 
Estimate of stocks held in interior ware- 
houses on June 30th, 1951, belonging 
to the 1950-51 crop, awaiting shipment 
to coastal ports 
Estimated exportable coffee 
crop for 1951-52 
LESS: Consumption of ports 
and of non-coffee produc- 
ing Brazilian states 


2,000,000 


900,000 


Net exportable coffee crop for 1951-52... 15,678,500 
Net available supply for export 
CUEING 1951292 oes. sense ee be 17,678,500 


Several facts concerning the above figures should be 
taken into consideration, Dr. Sarmanho explained. The 
official estimate of the exportable coffee crop, which is made 
by the Divisao de Economia Cafeira of the Ministerio da 
Fazenda, is equivalent to the difference between the total 
crop as seen on the trees by the crop calculators during the 
period March-May, and the consumption of the coffee pro- 
ducing areas in Brazil. Finally, part of the net available 
supply will have to be used to rebuild port stocks to normal 








MOORE’S CORRUGATING SERVICE | 
Is Expert and Fast 


Pictured is a 24 MOORSPEED corrugation being ap- 
plied in the Roll Department of MOORE'S huge shops. 


MOORSPEED Rolls are tried and proven the leader in 
their field for the past eighteen years. 


In the New MOORSPEED COFFEE MILL, each pair of 
MOCRSPEED Rolls have a micrometric adjustment 
throw-out lever, indicated grinding pressures, new and 
easy tramming method, Roll housing is precision 
machined construction and Rolls are easily removed. 


WRITE TODAY FOR ILLUSTRATED LITERATURE 





MOORE pry pock company 


FOOT OF ADELINE STREET 


COFFEE & TEA 


OAKLAND 4, CALIFORNIA 


INDUSTRIES and The Flavor Field 








levels from their present state of depletion. 

As can be seen from the following figures, on May 31st 
stocks (in bags of 60 kilos) were substantially below normal 
in every one of the principal export centers of Brazil: 

Ports Coffee stocks 
Normal As of 5/31/51 
2,200,000 1,620,729 

700,000 585,792 

19,001 
399,901 
10,149 
13,437 
19,957 


Rio de Janeiro 
Victoria 
Paranagua 
Angra dos Reis 
Salvador 

Recife 





4,010,000 2,668,966 


Hard-hitting Savarin 


ad raps soluble coffee 


“lower-cost” claims | 

Challenging the claim made for soluble coffees that they 
cost the consumer 25 per cent less than regular coffee, a 
Savarin Coffee advertisement by S. A. Schonbrunn & Co., 
Inc., New York City, in metropolitan newspapers declared 
in bold headlines: “It’s time for someone who knows coffee 
te speak out!” 

“The claim is made for concentrated or otherwise processed 
coffee products that they cost the consumer 25 per cent less 
than regular coffee,” the ad states. “This figure is arrived 
at by using so scanty a quantity per cup that the resulting 
thin liquid is scarcely coffee at all. 

“If you like coffee, you expect the aroma of coffee, the 
taste of coffee, and the satisfaction of coffee. 

“If the day comes when these essentials of good coffee 
can be produced in a concentrated product, we will make it 
under the Savarin brand and shout it from the housetops.’’ 

The ad drew an enthusiastic response, John E. Mazzei, of 
S A. Schonbrunn & Co., Inc., reported. Letters and calls 
came in from consumers, as well as from members of the 
coffee trade, he said. 


Army acceptance standard for soluble 
coffee is objective of consumer tests 
Commercially available soluble coffees will be submitted 
to a consumer test panel of at least 200 people to establish 
a standard of acceptance for use by the armed forces, the 
Quartermaster Food and Container Institute has disclosed. 
Acceptable brands will be retained for a period not to 
exceed 12 months in containers at about 40° F. They will 
be used as reference samples only for checking the quality of 
pre-award samples. Pre-award samples will be required 
to be equal to or better than the reference samples, it is 
specified by the Institute. 


Maxwell House Instant Coffee 
to get national distribution 

Maxwell House Instant Coffee, manufactured by the 
General Foods Corp., New York City, will be in national 
distribution by autumn, officials announced. 
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Introduced in New England almost a year ago, the | 


product is now in seven selected markets across the United 
States. Supporting the item are heavy newspaper adver- 
tising and radio spot announcements in these areas. 
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Aggressive drive by ‘Gua 
Wedding Coffee brings Cup 
Brew bags to Kansas City 


With a thumping promotion, Kansas City, Missouri, has 
joined other cities in getting acquainted with Cup Brew 
Coffee Bags—coffee in envelopes of saran film, a non-woven 
cellulose fabric which lets water pass through freely while 
retaining the grounds. 

Unleashing one of the most aggressive campaigns to be 
seen in Kansas City, Certified Brands, Inc., launched their 
Golden Wedding Cup Brew Coffee Bags with a drive that 
utilized everything from teaser ads to parades. 

Certified Brands is packing the coffee bags in vacuum 
jars of 24 bags each. The label, as is true of all coffee firms 
using this patented method, carries the Cup Brew name in 
addition to the roaster’s brand name; hence Golden Wedding 
Cup Brew Coffee. 

In Denver the coffee bags were introduced by the Spray 
Coffee & Spice Co., in Los Angeles by Waycup Coffee. 
The Cup Brew Coffee Bag Co., Denver, which controls the 
patent, is licensing a limited number of roasters of quality 
coffee in other areas. 

For the Kansas City Introduction, the preparation was 
intensive. 

The complete market was covered by salesmen of the 
Golden Wedding force and by cooperating members of the 
Fleming grocery firm, An enthusiastic sales meeting started 
the ball rolling, with demonstrations and comparison tests 
of the new coffee brewing method. At this meeting, the full 


advertising campaign was unfurled. J. L. Barrich, general 
advertising manager of the Kansas City Star and Times, 
the guest speaker, explained the effectiveness of the full-page 
introductory ad and pledged the cooperation of the news- 
paper's sales force during the entire campaign. 

The introductory ad, plus follow-up ads and publicity, 
was supported by parades through Kansas City and in-store 
demonstrations with banners in leading grocery and drug 
stores. In addition, the drive was buttressed by the securing 
of the choice 10:00 p.m. news broadcast on powerful 50,000- 
watt WDAF, to extol the benefits of Golden Wedding's 
new method of brewing coffee. 

A novel teaser campaign of curiosity commercials, built 
up for two weeks before the break, was highly effective. 
Even the vice-president of one of the leading banks called to 
ask for more information and to find out where he might 
buy these new Cup Brew Coffee Bags. 

Many of the large supermarkets set up testing demon- 
strations, with enthusiastic response from the shoppers. 
The Hen House, one of Kansas City’s most aggressive 
merchandisers, purchased a full carload of Golden Wedding 
Coffee and built the entire shipment into a gigantic floor 
display. This display was highlighted by the use of a 
coffee taster’s rotary table, to demonstrate the professional 
care used in testing coffee and to show that the coffee bag 
method is similar to the way the professional tasters ‘cup’ 
their coffee. An informative, full-color motion picture was 
shown, to illustrate the simple steps in making coffee the Cup 
Brew way. 

The president of Certified Brands is Roy Plank, who for 
many years was with Folger & Co. Mr. Plank, who took 
over the management of Certified Brands four years ago, 
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Checking a display of Golden Wedding Cup Brew Coffee Bags for 
the thumping Kansas City, Missouri, promotion are (from left) Frank 
J. Haberl, Jr., sales manager of the Cup Brew Coffee Bag Co.; Roy 
Plank, president of Certified Brands, Inc., packers of Golden Wed- 
ding Coffee; R. R. "Rube" Couch, saies manager for Golden Wed} 
ding Coffee; and Norman H. Gross, president of the Cup Brew 
Coffee Bag Co., which controls patents on this bag method. 


said, ‘We had long watched the increasing popularity of the 
soluble coffees, searching for something that had real coffee 
flavor and aroma, together with the convenience of the 
substitutes, and we feel that with these Cup Brew Coffee 
Bags, containing our real Golden Wedding coffee, we have 
hit the jackpot!” 

Planning and direction of the sales and promotion cam- 
paign was handled by R. R. (Rube) Couch, who joined 
Golden Wedding after many years as regional sales manager 
of Butternut Coffee in Minneapolis. Mr. Couch remarked 
that in his long experience in coffee selling, he had never 
seen such an enthusiastic customer and grocer reaction. 

Several members of the Cup Brew Bag Company, Denver, 


were on hand for the gala opening of this market and to | 


cooperate in the planning of similar campaigns to break 
soon in neighboring markets. 

Norman H. Gross. president. of Cup Brew, praised Roy 
Plank and ‘‘Rube’’ Couch for their very spirited merchan- 
dising. ‘The marketing program and consumer acceptance 
in this area will have nationwide repercussions,’ he de- 


Coffee Time, carbonated drink 
makes debut in New York market 


Coffee time, a carbonated coffee beverage manufactured 
by Coffee Time Products of America, Inc., has been intro- 
duced in New York City, according to Herbert A. Soble, 
president. 

Named manufacturer's agent was Edwin F. Meier, of B. 
Meier & Son, New York City. At a press conference in 
New York City, Rudy Vallee, executive vice president, spoke 
to the gathering by phone from Houston, Texas. 

Planned for future manufacture are Coffee Time syrup 
for soda fountains, liquid instant coffee and candy. 


Coffee Cott advertised in New York area 


Coffee Cott, a coffee soda, is being advertised in the 
New York area, a study of suburban newspapers reveals. 

The beverage is ‘made from freshly roasted coffee beans,” 
the advertisements declare, promoting the drink as the 
“newest beverage sensation.” 
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coffee news from producing areas 


Coffee producing states 
in Brazil present program 
to control 1951-52 crop 


Representatives of Brazil's coffee producing states have 
recommended to the Minister of Finance the following 
measures for the control of the 1951-52 coffee crop, it is 
reported by Octavio Veiga, Santos correspondent of 
Coffee & Tea Industries (formerly The Spice Mill): 

1. Up-country dispatches should be free. 

2. Coffees should be dispatched direct to port of ship- 
ment unless the local market is overloaded, in which case 
the dispatch should be held for later liberation. 

3. All coffee dispatched should be delivered to port 
of shipment or retaining warehouses inside of 20 days 
from the date of the up-country dispatch. 

i. Transport of the coffee should be uncontrolled 
throughout Brazilian territory, except fiscalization on 
port and warehouse arrivals. 

5. Port stocks should be limited to: 

Bags 
2,200,000 

700,000 

600,000 

300,000 


Rio de Janeiro 
Paranagua 
Victoria 


Angra dos Reis 
Bahia 
Pernambuco 


4,010,000 


Total port stocks, however, can be increased or reduced 
at the discretion of the Divisao de Economia Cafeira, de- 
pending upon export necessities. 

6. A system of export quotas should be established 
on a basis proportional to each states’ production. Each 
state’s production should be divided into 12 monthly 
quotas by the DEC and should be distributed through 
the respective preferential ports. Distribution quotas 
attributed to each port should take into account average 
exports of past crops with respective destination prefer- 
ences. Monthly export quotas for each port cannot be 
anticipated but can be made up during subsequent months. 

7. The following export quotas would be established, 
subject to adjustments by the DEC: 

Through Santos, 870,000 bags from the states of: 
Bags 
750,000 
60,000 
50,000 


Sao Paulo 
Parana 
Minas Gerais 
Goias 8,000 
Matto Grosso 2,000 
Through Rio de Janeiro, 355,000 bags from the states 
of: 
Bags 
200,000 
45,000 


Minas Gerais 
Sao Paulo 
Rio de Janeiro 





COFFEES OF HIGH QUALITY 


Are produced in 
COSTA RICA 
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DOMINICAN REPUBLIC 
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MEXICO 
NICARAGUA 





IT WILL PAY YOU TO USE THESE COFFEES IN YOUR BLENDS 
FOR UNIFORM QUALITY AND SATISFIED CUSTOMERS 


FEDERACION CAFETALERA CENTRO-AMERICA - MEXICO - EL CARIBE 


San Salvador, El Salvador C. A. 
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NCA 1951 CONVENTION CHAIRMAN 
IS WILLIAM E. WALDSCHMIDT 


William E. Waldschmidt, of the Otis, McAllister 
Coffee Corp., has been named chairman of the committee 
in charge of arrangements for the 1951 convention of the 
National Coffee Association. 

The event will take place at the Hotel del Coronado, 
Coronado, California, October 22nd-25th. 

Reservations should be made directly with the hotel, 

NCA advises. 





nunirnannnnt anevannenisaneeeonenne 


Espirito Santo 
Through Victoria, 140,000 bags from the states of: 
Bags 
Espirito Santo 130,000 
Minas Gerais 10,000 
Through Angra dos Reis 35,000 bags from the states of: 
Bags 
Minas Gerais 30,000 
Sao Paulo 5,000 

Through Paranagua, 230,000 bags from the state of 
Parana. Quotas for other ports will be fixed later. 

8. In the port quotas are to be included 70 per cent 
of coffees remaining from previous crops. 

9. Washed coffees will have preferential transport di- 
rect to ports of shipment, subject to a quality classifi- 
cation. 

10. Up-country dispatches of the new crop 1951-52 will 
commence on July Ist, 1951, and terminate on March 31st, 
1952. 

Export Instructions: 

Specific instructions issued by the Bank of Brazil per- 
mit exports of coffee to European countries, including 
those countries with which Brazil maintains commercial 
agreements and also to North Africa and Asia Minor. 

These exports can be made against sterling, Swedish 
crowns, French and Belgian francs, provided the exports 
are covered by irrevocable letters of credit opened by 
banks with headquarters in the country of origin of the 
currency. 

Exports of coffee are also permitted to countries with 
which Brazil maintains agreements, in the currencies men- 
tioned in those agreements, independent of any limita- 
tions fixed by the agreements. In the cases of Czecho- 
slovakia and Poland, exports to these countries depend on 
prior consultation with the Bank of Brazil. 


Guatemala's coffee growers oppose export tax increase 

A proposal to increase the export tax on coffee from 
the present $6.00 per hundred pounds to $10.00 per hun- 
dred pounds is being given serious consideration here in 
official circles in Guatemala, it is reported by Marshall F. 
Bannell, Guatemala City correspondent of Coffee and Tea 
Industries (formerly The Spice Mill). 

Growers are taking a firm stand against the $4.00 in- 
crease however, and it is anticipated that when a final de- 
cision is reached by the Guatemalan Congress on the sub- 
ject, the increase will probably amount to $3.00 per 100 
pounds, for a total tax of $8.00. 


Cup of coffee hot, cup of coffee cold 


In Memphis, Tennessee, four months after Johnny Wil- 
liams broke his wife's jaw because she served his coffee 
too hot, police were looking for him because she had 
served the coffee too cold, Time magazine reports. 
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Super Speed ROLLS and MILLS 
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SYSTEMS -° ROLL CORRUGATING & GRINDING 


Specializing in LePage Cuts 


Write or Phone Inquiries to 


MILL ENGINEERING & MACHINERY CO. 


1023 Market St., Oakland 7, Calif., TWinoaks 3-5967 


Manufacturers of 
THE TEMPO-VANE AUTOMATIC ROASTING INSTRUMENT 


























Advertisers expenditures 
for coffee and tea 
in newspapers in 1950 


This compilation of advertisers’ expenditures in news- 
papers in 1950 for coffee and tea, as well as for spices and 
flavors, is extracted from a tabulation for all products pre- 
pared by Media Records for the Bureau of Advertising, 
American Newspaper Publishers Association. 

Included are national advertiers calculated to have invested 
$25,000 or more during 1950 in the 995 daily and 364 
Sunday newspapers included in the study. These newspapers 
account for 93.5 per cent of total U.S. weekday newspaper 
circulation and 95.7 per cent of total U.S. Sunday circulation. 

Advertising in The American Weekly, Parade, This Week 
Magazine and other publications distributed with newspapers 
15 included in these figures. 


Airline Foods Corp. 
Old Judge Coffee 
American Home Products Corp. 
Burnett's Extracts 
Burnett's Vanilla 
G. Washington Instant Coffee 
Atlantis Sales Corp. 
Colman’s Mustard 
French's Extracts 
French's Mustard 
French's Spices 
Beech-Nut Packing Co. 


39,092 


35,366 
14,677 
263,257 


Beech-Nut Coffee 
Ben Hur Products, Inc. 
Ben Hur Coffee 
Ben Hur Extracts 
Ben Hur Spices 
Ben Hur Products 
Golden West Coffee 
Borden Co. 
Borden's Instant Coffee 
Brownell & Field Co. 
Autocrat Coffee 
Autocrat Tea 
California Packing Corp. 
Del Monte Coffee 
Consolidated Grocers Corp. 
Monarch Tea 
Duncan Coffee Co. 
Admiration Coffee 
Admiration Coffee and Tea 
Admiration Tea 
Bright & Early Coffee 
Duncan's Coffee and Tea 
Duncan’s Maryland Club Coffee 
Ehlers, Inc., Albert 
Ehler's Coffee 
Ehlers’s Tea 
Folger & Co., J. A. 
Folger’s Coffee 
General Foods Corp. 
Maxwell House Coffee 


Maxwell House Coffee and Instant Coffee. 


Maxwell House Instant Coffee 


34,779 
19,761 


25,810 
4,235 


1.570 
2,444 


92,825 
2,456 
360 
5,153 
7,548 
7,457 


57,217 
3,148 


600,489 
539,522 


326,207 
130,076 











pe Quality Brazilian Coffees —_— 
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EXPORTERS 


Fazenda Maragogipe, P. 0. Box 223 
Rolandia — Est. do Parana, Brazil 


Cable Address: “PRUFER” 





Rua do Comercio, 26, P. 0. Box 639 
Santos — Brazil 


Director-President: Dr. Oswaldo Prudente Correa Director-Manager: Dorival Guimaraes Silveira 


Director-Superintendent: Ulysses Ferreira Guimaraes Attorney: Lamartine Ferreira de Albuquerque 
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Maxwell House Tea 
Maxwell House Products 
Yuban Coffee 
Glidden Co. 
Durkee’s Condiments 
Gulden, Inc., Charles 
Gulden’s Mustard 
Heinz Co., H. J. 
Condiments 
Heublein & Bros., 
A-1 Mustard 
Hills Bros. Coffee, Inc. 
Hills Bros. Coffee 
Lever Bros. Co. 
Lipton’s Tea 
Levering Coffee Co. 
Lord Calvert Coffee 
M. J. B. Co. 
M. J. B. Coffee 
M. J. B. Coffee and Tea 
M. J. B. Tea 
Tree Tea 
Martinson & Co., Jos. 
Martinson’s Coffee 
McCormick & Co. 
McCormick Spices 
McCormick Tea 
Schilling Coffee 
Schilling Condiments 
Schilling Extracts 
Schilling Spices 
Schilling Products 
Mcllhenny Co. 
Tabasco Sauce 
Montgomery Co., William 
Montco Coffee 
Nash-Finch Co. 
Coffee 
Nestle Co. 
Nescafe 


761,157 
693,808 


28,410 


506,092 
41,101 
Old Dutch Coffee Co. 

Old Dutch Coffee 30,298 
Pan-American Coffee Bureau 383,003 
Paxton & Gallagher Co. 

Butter-Nut Coffee 

Butter-Nut Products 
Schonbrunn & Co., S. A. 

Medaglia D'Oro Coffee 

Savarin Coffee 
Scull Co., William S. 

Boscul Coffee 

Boscul Products 
Seeman Bros., Inc. 

White Rose Coffee 

White Rose Coffee and Tea 

White Rose Tea 
Standard Brands, Inc. 

Chase & Sanborn Coffee 1,198,334 

Chase & Sanborn Coffee and Instant Coffee 13,542 

Chase & Sanborn Instant Coffee 

Chase & Sanborn Products 

Tenderleaf Instant Tea 

Tenderleaf Tea 
(Continued on page 63) 


119,740 
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F. B. RATTO & CIA., LTDA. 


(Formerly Rosato, Ratto & Cia., Ltda.) 
SANTOS 


Shippers of 
Quality Coffees 


Represented by: 


ARNOLD, DORR & CO., INC. 
105 FRONT STREET 
NEW YORK 5, N. Y. 


Quality Counts . . . Always 


Differentials exist in the 
price of coffee because flavor 
varies yet few roasters are 
willing to risk their reputation 
by buying wholly on price. 
Fortunately the cost of chico- 
ry is comparatively stable but 
roast and grind are important 
factors in producing a satis- 
fying blend. Build your busi- 
ness on Muller’s chicory and 
you'll win and hold your 
customers. Quality counts . . 
always. 


E. B. MULLER & CO. 


53 Wooster St. 613-615 South Peters St. 
New York New Orleans, La. 
Factories in Michigan 














West Coast coffee men 


(Continued from page 13) 


claimed to be the number one rooter and no one disputed 
it. He kept his throat oiled with a very white foamy some- 
thing which he called milk, but it came from a keg. 

In spite of good pitching by Ed Johnson, Jr., and good 
running by Ernie Kahl, the greens lost to the roasters, two 
to six. Working against them was superb catching by Karl 
Emmrich in center field. Bill Rowe, although a green coffee 
man, played with the roasters. 

The line-up of the roasters included, Karl Emmrich, Ed 
and Bob Manning, Bill Rowe, Earl Lingle, captain, William 
Seely, N. F. Hopping, R. E. Farmer, Jr., Ernie Shaw, George 
Smith. 

The greens included, Norm Johnson, captain, Ernie Kahl, 
Douglas Wood, Bob Richardson, Henry Brockhage. Jack 
Schimelpfening, Bob Ruth, O. L. Granicher, and T. Williams. 

Calcutta Pool, a PCCA convention tradition, was ably 
handled by R. C. Powell as chairman, assisted by Cedric 
Sheerer, M. Buckingham, Vic Cain, Tom Williams and Leon 
Cavasso. By way of diversion, an escaped convict, stripes 
and all was rushed on-stage by Norm Johnson, tried, con- 


victed and shot dead with a great show of blood. The 
victim, as revealed later, was none other than Elmer Briggs. 
Going from the gruesome to the ludicrous, the well-known 
trio, Ed Johnson, Jr., Norm Johnson and Bob Richardson 
did their singing stunt, as three red-haired sisters with red 
skirts. They were certainly buxom lasses, and the answer 
came when their toy balloons were released. 

Ed Johnson was master of ceremonies. Dick Wear, Vic 
Cain and Bill Lynch acted as auctioneers. Bidding was 
stepped up into the big money when James A. DeArmond 
entered the auctioneering and sold Bill Lynch’s group for 
$325.00. Bill Roussel bought John Beardsley, Dick Wear, 
Ed Malmgren, Bill Rowe and Tom Barrett for $450.00., 
Mr. Roussel won $425.65, plus $47.25 on Ed Malmgren. 
The big money was made by Ed Johnson, Sr.. who won 
$724.00 on son Ed. Joe Hooper won $425.65 on Ernie 
Kahl, and D. Hecht won $425.65 on Jack Duff. 

In the golf tournament, Ed Johnson, Jr.'s, low net, 100- 
27-73, won first prize, a set of irons. Bill Lynch took low 
gross with 87-9-78, and was awarded a portable radio. Other 
winners were Dick Wear, 91-14-77; Ernie Kahl, 98-21-77; 
Ed Manning, 102-25-77; Jack Duff, 104-27-77; Ed Malm- 


gren, 95-17-78. The hole-in-one prize was captured by 
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Serving The Coffee, Tea &@ Spice Trade For Many Years 


Brookhattan Trucking Co., Inc. 


57 FRONT ST. NEW YORK 4, N. Y. 
BOwling Green 9-0780 


Import, Export and Bonded Trucking 





Riverfront Warehouses 
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611 SMITH ST. BROOKLYN, N. Y. 
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Weldon Emigh, who landed only two feet, three inches 
from the hole. Blind-Bogie winner was Carl Lincoln, with 
55 net. Guest Winners included L. Crames, 92-24-68 and 
Ed Aborn, 81-6-75. 

After the cocktail party and the banquet, conventioneers 
were treated to one of the finest entertainments ever, so 
said many of the coffee men later. The selection of talent, 
the theme and the presentation were under the able manage- 
ment of Clarence Levy of J. Aron & Co., Inc. A real stage 
was constructed and talented professionals were the per- 
formers. 

Singing and dancing coffee girls from all the coffee centers 
acted as judges for a group of talented coffee men. Joe 
Fitzpatrick did an Irish jig and a jitterbug dance that could 
have put him into the professional class. Carl Corey added 
his interpretation of another dance, though he seemed to be 
embarrassed by the beauty who was acting as his judge. 

One of the entertainers was Professor Backwards, who has 
a marvelous mind for figuring and spelling backwards. 
When Ed Johnson, Sr., tried to interpolate some of his own 
humor, the professor said, “If Moses had seen you there 
would have been another commandment.” A Negro choir 
from Camp Stoneman sang, and the finale was a patriotic 
touch with a lavish display of the colors. 


Coffee in Belgium 

(Continued from page 17) 
Kermans, representatives of the Antwerp importers of coffee; 
and L. Rombouts (Antwerp), L. Philips (Liege), and W. 
Vandekerckhove (Courtrai), representatives of the coffee 
roasters. J. Demolin, director for many years of the Pro- 
fessional Union of Roasters, was designated general secretary. 

The offices of the organization are located at 27 rue du 
Commerce, Brussels, with correspondents at 14 rue de 
l’Empereur, Antwerp. 

In January, the Bureau started advertising in the Special 
press for retailers of edibles, so as to reanimate the 
popularity of coffee amongst the dealers. 

The next activity will be for a first advertising campaign 
in the daily press, so that everybody will remember that: 

"Chez lui, chez toi; chez moi, 
Le café est roi.” 


Coffee's voice 
(Continued from page 15) 
on which these forces operate will be a matter of vital 
importance to the industry. 

This raises the question: “Who cares whether the de- 
cisions are right or wrong?” As individual companies 
we all care, of course, but obviously are in no strong posi- 
tion to make that concern effective. There is one other 
force that cares, and is able to exercise real practical in- 
fluence—that is your National Coffee Association, fully 
supported by its members and by the strong regional as- 
sociations. 

If we don't care for the welfare of our industry and if 
we don’t make that concern effective, no one else will. 


Massie heads district for Duncan Coffee 

Floyd E. Massie, of Shreveport, Louisiana, has been pro- 
moted to district superintendent and distributor in that state 
for the Duncan Coffee Co. 

He has been associated with the coffee firm for three and 
a half years. 
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IF the FOOD Business is YOUR Business— 


we want you to know that it’s owr business to 
bring to you each day the price and supply con- 
ditions of almost everything edible—quotations on 
over 500 items ranging from kohlrabi to East In- 
dian spices. Daily food features inclue “Food 
News Highlights.” "West Side Notes” and “Grocery 
Market Roundup.” Particular emphasis on Coffee, 
Sugar, and Canned and Frozen foods. Ours is 
the only daily food publication. 


Other Daily Features 
include similar news treatment of Shipping, In- 
surance, Textiles, Chemicals and Fuels—as well as 
all other important general news. 
—SPECIAL TRIAL SUBSCRIPTION— 
The next 60 Issues for only $6 
Send Your Check Today! 


Journal of fommerce 


53 Park Row, New York 15, N. Y. 
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Serving the Coffee Trade since 1927 


FAIRCHILD & BOLTE New York 
T. L. McRAITH & COMPANY Chicago 


San Francisco 
New Orleans 


WELDON H. EMIGH CO., INC. 
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JEROME GUMPERZ CO. 


Coffee JY mporters 


100 FRONT STREET, NEW YORK 5, N. Y. 


Cable: JERRYMOR 























NOPAL LINE 


Regular service Serves the Coffee Trade with a Fast, 


* S y ! Modern Fleet of American-Flag Freight 
New fast Norwegian motorships \ sod Possniaer Woaede ae Seok 


Itineraries from the Coffee Ports of 


BRAZIL/U.S. GULF tare COLOMBIA 


VENEZUELA 
COFFEE SERVICE , . ~ ECUADOR 


PERU 
The Northern Pan-American Line, A/S and West Coast of 


OSLO snide CENTRAL AMERICA 
r | to 

NEW YORK LOS ANGELES 

JACKSONVILLE SAN FRANCISCO 


New York—Dichmann, Wright & Pugh, Inc., 44 Whitehall St. iH ‘ yy BOSTON SEATTLE 
New Orieans—Biehl & Co., Inc., 1308 National Bank of BALTIMORE VANCOUVER, B. C. 


Commerce Building 
Houston—Biehi & Co., Cotton Exchange Bldg. 
Chicago—F. C. MacFarlane, 209 S. La Salle St. 
Detroit—-F. C. MacFarlane, 715 Transportation Bldg. 
Santos/Rio—Agencia de Vapores Grieg S/A 5 > 
Peranaguae—Transparana Ltda. : YS GRACE LINE 
Buenos Aires—international Freighting Corporation, Inc. te mS NY bey — New Youk &, N. ¥. 
sone : Agents and Offices in All Principal Cities 
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SHIP YOUR COFFEE BEANS 
WITH THE ARGENTINES! 





BECAUSE... 


Argentine State Line offers swift, dependable service, 
bringing your coffee from Santos in 13 days... from 
Rio in 12. Three new passenger liners—the RIO DE LA 
PLATA, RIO JACHAL and RIO TUNUYAN have 
joined the regular fleet of ASL freighters—all operating 
on schedule between East Coast ports of South America 
and New York. 


Efficient, experienced crews load your coffee into 
immaculate holds, assuring a minimum of bag damage 
and flavor contamination. We pay careful attention to 
every detail that assures the arrival of your coffee in A R G F N Tl N EF STATE LI HN F 
perfect condition —the way you want it—when you want 
it. And the modern ASL terminal at Pier 25 North River, Raye, Wale Sepeell, tree, Geman Rgaam 


New York, is where you want it for easy delivery to SE Shatp Sntot Mowe Verh 4, 5. Va Tok AE REED 
truck or lighter. 
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Ports and dates are subject to change, 
should exigencies require. Moreover, lines 
may schedule sailings not shown in this 


schedule. 


Abbreviations for lines 


Alcoa—Alcoa Steamship Co. 
Am-Exp—American Export Lines 
Am-Pres—American President Lines 
ArgState—Argentine State Line 

Am-W Afr—American-West African Line 
Barb-Frn—Barber-Fern Line 

Barb-W Afr—Barber-West African Line 
Barb-Wn—Barber Wilhelmsen Line 
Brodin—Brodin Line 
Cunard—Brocklebanks’ Cunard Service 
Delta—Delta Line 

Dodero—Dodero Lines 
Ell-Buck—Ellerman & Bucknell $.S. Co. 
Farrell—Farrell Lines 


Grace—Grace Line 

Gulf—Gulf & South America Steamship 
Co., Ine. 

Hol-Int—Holland-Interamevrica Line 


SAILS SHIP DUE 


IFC—I.F.C. Lines 
Independent—Independent Line 
Isbrandtsen—Isbrandtsen Co., Inc. 
Italian—ltalian Line 
JavPac—Java-Pacific Line 
Lloyd—Lloyd Brasileiro 

Lykes—Lykes Lines 

Maersk—Maersk Line 
Mormac—Mooré-McCormack Lines, Inc. 
Nopal—Northern Pan-American Line 
Norton—Norton Line 

PAB—Pacific Argentine Brazil Line 
PacFar—Pacific Far East Line, Inc. 
PacTrans—Pacific Transport Lines, Inc. 
Pioneer—American Pioneer Line 
Prince—Prince Line, Lid. 

R Neth—Royal Netherland Steamship Co. 
Robin—Robin Line 

SCross—Southern Cross Line 

Silver Silver Line 

Sprague—Sprague Steamship Line 
Stockard—Stockard Line 
Stran—Strachan Shipping Co. 
Swed-Am—Swedish American Line 
UFruit—United Fruit Co. 

W’ st Cst—West Coast Line, Inc. 
Wes-Lar—Westfal Larsen Co. Line 


COFFEE BERTHS 


SAILS = SHIP 





- Ship sailings es 


A SUMMARY OF INWARD - BOUND SCHEDULES ON THE COFFEE AND TEA BERTHS 


Abbreviations for ports 


Ba—Baltimore 
Bo—Boston 
CC—Corpus Christi 
Ch—Chicago 
Chsn—Charleston 
Cl—Cleveland 
De—Detroit 
Ga—Galveston 
Gf—Gulf ports 
Ha—Healifax 
Ho—Houston 
HR—Hampton Roads 
Jx—lJacksonville 
LA—Los Angeles 
Mi—Montreal 
Mo—Mobile 
NO—New Orleans 
NY—New York 
Nt—Norfolk 
NN—Newport News 
Pa—Philadel phia 
Po—Portlan 
PS—Puget Sound 
SF—San Francisco 
Se—Seatile 

St lo—Saint John 
Ta—Tacoma 
To—Toledo 


Va—Vancouver 





ACAJUTLA 


8/16 Gunners Knot 


LA9/14 SF9/17 Se9/22 


7/11 Csty Avnturer 
7/14  Byfjord 

7/28 Choluteca 
8/19 Cstl Nomad 
9/5 Gunners Knot 
9/21 Anchor Hitch 


LA7/20 SF7/23 Se7/28 
Cristobal? 7/17 
Cristobal? 7/31 
LA8/28 SF8/31 Se9/5 
LA9/14 SF9/17 Se9/22 
LA9/30 SF10/3 Sel0/8 


ACAPULCO 


7/17 Cstl Avnturer 
7/27 Gunners Knot 
8/12 Anchor Hitch 
8/19 Cstl Aventurer 


LA7/20 SF7/23 Se7/28 
Cristobal' 8/10 
Cristobal' 8/26 
Cristobal’ 9/2 


AMAPALA 


7/10 San Benito 
7/15 Cstl Nomad 
7/23 Choluteca 
8/1 Gunners Knot 
8/14 Cstl Nomad 
8/17 Anchor Hitch 
8/31 Gunners Knot 
9/16 Anchor Hitch 


Cristobal? 7/16 
Cristobal! 7/24 
Cristobal? 7/31 
Cristobal' 8/10 
LA8S/28 SF8/31 Se9/5 
Cristobal’ 8/26 
LA9/14 SF9/17 Se9/22 
LA9/30 SF10/3 Sel0/8 


BARRANQUILLA 


7/11 Fiador Knot  UFruit NO7/23 
7/14 Bresle Independence LA8/24 SF8/27 Se8/31 Va9/1 Po9/4 
7/16 UFmit NY7/28 

1/23 UFruit NY8/5 

1/25 UFruit NO8/6 

7/0 UFmuit NY8/12 

7/30 Grace _LAB/28_ SF8/31 $e9/5 

1/31 Independence LASS SF9/11 

8/6 UFmit NY8/19 

8/8 UFruit N08/20 


JULY, 1951 


9/1 = Anchor Hitch LA9/30 SF10/3 $el10/8 


BARRIOS 


7/15 Alfa UFruit = NY7/22 
7/21 + Mataura UFruit 07/26 NO7/29 
7/29 Marna UFmit NY8/5 


BUENAVENTURA 


7/20 Shipper Gulf Ho8/2 N08/8 

7/27 Adela Grace 1A8/4 SFB/6 S$e8/13 

8/3 Banker Gulf Ho8/16 N08/19 

8/7 = Bresle Independence LAS/24 SF8/27 SeB/31 Va9/1 09/4 
8/7 Eliana Grace LA8/15 SF8/17 Se8/24 

8/26 La Heve Independence LA9/9 SF9/11 

9/3 Leonor Grace LA9/11 SF9/13 Se9/20 


CARTAGENA 


7/10 Cape Ann UFruit 
7/23 Levers Bend UFruit 
7/24 CapeCmbrind UFruit 
8/6 Fiador Knot UFruit 


CHAMPERICO 


7/13 Cstl Avnturer Grace 
8/21 Cstl Nomad Grace 
9/7 Gunners Knot Grace 
9/23 Anchor Hitch Grace 


LA7/20 SF7/23 Se7/28 
LA8/28 SF8/31 Se9/5 

LA9/14 SF9/17 Se9/22 
LA9/30 SF10/3 Sel0/8 


CORINTO 

7/12 La Coubre Independence LA7/22 SF7/25 Se7/30 Va8/1 Po8/4 
7/13 San Benito UFruit Cristobal? 7/16 

7/17 Cstt Nomad Grace Cristobal' 7/24 





SAILS SHIP LINE DUE SAILS SHIP LINE DUE 


Choiuteca UFmit Cristobal? 7/31 GUAYAQUIL 
Gunners Knot Grace Cristobal’ 8/10 
Bresle Independence LA8/24 SF8/27 Se8/31 Va9/1 Po9/4 7/23 Adela Grace = LAB/4 SF8/6 = SeB/13 
Cst! Nomad Grace LA8S/28 SF8/31 Se9/5 8/30 Leonor Grace LA9/11 SF9/13 Se9/20 
Archor Hitch Grace Cristobal’ 8/26 
Cstl Avnturer Grace Cristobal’ 9/2 LIBERTAD 
Gunners Knot Grace LAg 14 SF9/17 $e9/22 / Byfiord UFruit. Cristobal? 7/17 
La Heve Independence LA9/9 SF9/11 a : 
Dacher titel hess LA9/30 SF10/3 Se10/8 Csti Nomad Grace Cristobal’ 7/24 
Choluteca UFruit Cristobal? 7/31 
Gunners Knot UFruit Cristobal’ 8/10 
Anrhor Hitch Grace Cristobal’ 8/26 
CRISTOBAL / Cstl Nomad Grace LA8/28 SF8/31 Se9/5 
7/16 Cape Ann UFruit = NY7/22 Csti Avnturer Grace Cristobal’! 9/2 
7/17 Fiador Knot UFruit = NO7/23 Gunners Knot Grace LAQ/14 SF9/17 Se9/22 
7/22 A steamer UFruit = NY7/28 / Anchor Hitch Grace LA9/30 SF10/3 Sel0/8 
7/30 CapeCmbrind UFrit NY8/5 
7/31 Levers Bend UFrit N08/6 UNION 
8/5 Cape Avinof UFmit NY8/11 
8/13 Cape Ann UFruit. NY8/19 ‘10 Byfjord UFruit Cristobal? 7/17 
Csti Nomad Cristobal' 7/24 
Choluteca i Cristobal? 7/31 
Gunners Knot Cristobal’ 8/10 
Cst! Nomad LA8/28 SF8/31 Se9/5 
Anchor Hitch Cristobal’ 8/26 
Cst! Avnturer Cristobal' 9/2 
Gunners Knot LA9/14 SF9/17 Se9/22 
Anchor Hitch LA9/30 SF10/3 Sel0/8 





Vine 


DAR es SALAAM 


7/25 Afr Planet Farrell NY8/19 
8/24 Afr Moon Farrell NY9/17 


COMMRMRanrns 
Van 


ia, ae 


~~ 


EL SALVADOR 
7/14 La Coubre Inderendence LA7/22 SF7/25 Se7/30 Va8/1 Po8/4 LIMON 
7/27 Vesuvio Italian =LA8/6 SFB8/9 VaB/15 SeB/19 Po8/22 
8/12 Washington French LA8/22 SF8/26 

8/14 Bresle Independence LA8/24 SF8/27 Se8/31 Va9/1 Po9/4 
9/1 La Heve Independence LA9/9 SF9/11 


Cape Ann 
Fiador Knot 
A steamer 
Cape Cmbrind 
/ Levers Bend 

GUATEMALA Cape Avinof 
7/10 Winni / / Cape Ann 

/ ipeg French LA7/16 SF7/21 Va7/26 Se7/30 cutee ti 
7/15 La Coubre Independence LA7/22 SF8/25 Se7/30 Va8/1 Po8/4 pacalirce si 
7/28 Vesuvio Italian LA8/6 SF8/9 Va8/15 Se8/19 Po8/22 
8/15 Bresle Independence LA8/24 SF8/27 Se8/31 Va9/1 Po9/4 LOBITO 
8/16 Grenanger Wes-Lar LA8/22 SF8/26 6/23 De! Oro NO7/24 





pocecnnsonicemsinsneslttomesiinenTI 


TO NEW ORLEANS AND OTHER U.S. GULF PORTS... FROM 


SOUTH AMERICA... 


PARANAGUA, SANTOS, RIO DE JANEIRO, VICTORIA 


Regular weekly sailings 








LUANDA, LOBITO, a AMBRIZ, AMBRIZETTE, PORTO AMBOIM 


Regular three week sailings 





TO COFFEE IMPORTERS 


Delta Line has recently added a second feeder ship te service 
the African coast between the range of Liberia and Portugese 
Angola. Because of this added tonnage we are able to offer 
service from Angola outports of Ambriz, Ambrizette and Porto 
Amboim with three week sailings. Through Bills of Lading are 
issued from West African Ports to U.S. Gulf Ports. 











AGENTS: 


RIO DE JANEIRO: DELTA LINE, INC. 
Ga 7) Y Rua Visconde Inhauma 134 

SANTOS: DELTA LINE, INC. 

Rua 15 de Novembre 176-178 

LUANDA & LOBITO: 


MISSISSIPPI] SHIPPING CO., INC., NEW ORLEANS Sociedade Luso-Americona, Ltda. 
MATADI: 
Nieuwe Afrikaansche Handels Vennootschap 


32 COFFEE & TEA INDUSTRIES and The Flavor Field 














SAILS SHIP LINE 


6/26 Tatra Am-W Afr NY7/31 
7/13 Del Rio Delta NO8/14 
7/25 Afr Pilgrim Farrell §=NY8/23 
7/28 Fernglen Am-W Afr NY8/31 
8/1 Del Sol Delta NO09/2 
8/21 Tulane Am-W Afr NY9/30 
8/22 Del Campo Delta NO09/23 
8/22 Afr Sun Farrell NY9/19 
9/25 Tatra Am-W Afr NY10/31 


LUANDA 


6/21 Dei Oro Delta NO7/24 
6/24 Tatra Am-W Afr NY7/31 
7/10 Del Rio Delta NO8/14 
7/26 Fernglen Am-W Afr NY8/31 
7/28 = Afr Pilgrim Farrell NY8/23 
7/29 Del Sol Delta N09/2 
8/19 Tulane Am-W Afr NY9/30 
8/19 Del Campo Delta N09/23 
8/24 Afr Sun Farrell NY9/19 
9/23 Tatra Am-W Afr NY10/31 


MARACAIBO 


7/18 Biesle Independence LAS/24 SF8/27 Se8/31 Va9/1 Po9/4 
8/1 Cst! Nomad Grace LA8/28 SF8/31 Se9/5 

8/4 La Heve Independence LA9/9 SF9/11 

8/18 Gunners Knot Grace LA9/14 SF9/17 Se9/22 

9/3 Archor Hitch Grace LA9/30 SF10/3 Sel0/8 


MATADI offers a fast fortnightly 


6/19 Del Oro Delta .NO7/24 ; , 
6/20 Fernplant Am-W Afr NY7/31 freight Service 


6/22 Tatra Am-W Afr NY7/31 


7/8 Del Rio Delta NO8/14 
7/22 Taurus Am-W Afr NY8/15 between 


7/22 Afr Pilgrim = Farrell, = NY8/23 
7/24 Fernglen Am-W Afr NY8/31 GUAYAQUIL 


7/27 Del Sol Delta 09/2 DO 
8/15 Hopeville Am-W Afr NY9/15 ECUA R 
8/17 Tulane Am-W Afr NY9/30 BUENAVENTURA 
8/17 Del Campo Delta N09/23 

8/19 Afr Sun Farrell NY9/19 COLOMBIA 
9/17 Raseville Am-W Afr NY10/15 
9/21 Tatra Am-W Afr NY10/31 


ss ncn ig Robin NY8/22 NEW YORK 
wa “yon Fare! NYB/19 PHILADELPHIA 


8/4 Robin NY8/13 BALTIMORE 


8/20 Farrell NY9/17 
8/25 Locksley Robin NY10/5 


PARAMARIBO 





6/25 Asteamer Alcoa NY7/10 


oo tao en oe New York Discharging Berth 
PARANAGUA Pier 4 New York Docks 
MAin 5-5183 


7/12 Eidanger SCross NY8/6 B08/8 Po8/10 

7/15 Del Valle Delta NO8/6 Ho8/11 

7/17 Aagtedyk Hol-Int NY8/4 Bo8/8 Po8/12 Ba8/14 HR8/15 
7/23 Lia Brodin Ba8/10 NY8/11 Bo8/22 Pa8/24 

7/24 Pathfinder PAB LA8/19 SF8/21 Va8/27 Se8/28 Po8/30 
7/25 Holberg Nopal NO8/14 Ho8/17 


7/25 Mormacswan Mormac NY8/8 Bo8/11 Pa8/13 Ba8/15 Nf8/16 WEST COAST LINE, INC., AGENTS 


7/27 Del Santos Delta NO8/20 Ho8/25 
7/30 Ravnanger —- Wes-Lar_LA8/31 SF9/3  P09/10 $e9/12 Va9/13 
7/31 Itajai Brodin Ba8/18 NY8/20 Bo8/22 Pa8/24 67 Broad Street, New York 4, N. Y. 


8/8 Arendsdyk “Hol Int. NY8/29 BO8/31 Pa9/3 Ba9/5 HR9/7 | : 
8/20 Grenanger —- Wes-Lar_LA8/17 SF8/20 WhHitehall 3-9600 





SORT. OPES TEAM | PHILADELPHIA BALTIMORE 


7/19 Frederick Lykes  Gulf8/25 
7/23 Fernbay Barb-Fr USA8/28 | B. If, SOBELMAN & CO. STOCKARD & CO. 


8/2 Chastine Mrsk Maersk = NY9/12 BOURSE BUILDING 225 E. REDWOOD ST. 


8/9 Ferndale Barb-Frn USA9/12 
8/22 Glemville Barb-Frn USA9/25 Lombard 0331 Saratoga 2607 


PUNTARENUS 
7/10 La Coubre Independence LA7/22 SF7/25 Se7/30 VaB/1 Po8/4 
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SAILS SHIP LINE DUE 


7/16 Choluteca UFruit Cristobal? 7/31 

7/19 Cstl Nomad Grace Cristobal’ 7/24 

7/23 Vesuvio Italian LA8/6 SF8/9 Va8/15 SeB/19 Po8/22 

8/S Gunners Knot Grace Cristobal' 8/10 

: 8/10 Bresle Independence LA8/24 SF8/27 Se8/31 Va9/1 Po9/4 
8/11 Csti Nomad Grace LA8/28 SF8/31 Se9/S 
8/21 Anchor Hitch Grace Cristobal’ 8/26 
8/28 Csti Avnturer Grace Cristobal' 9/2 
8/28 Gunners Knot Grace LA9/14 SF9/17 Se9/22 
8/29 La Heve Independence LA9/9 SF9/11 


REGULAR DIRECT SERVICE 9/13 Anchor Hitch Grace  LA9/30 SF10/3 Sel0/8 
RIO de JANEIRO 


FOR COFFEE SHIPPERS 1713 teeny lens EES 


7/11 Del Aires Delta NO7/25 
FROM 7/13 Mormacrey Mormac LA8/6 SF8/9 VaB/17 Se8/20 Po8/22 
7/20 Bowmonte 1FC = NYB/S._-PaB/8_-B08/10 MI8/15 
raz 7/20 Del Valle Delta NO8/6 Ho8/11 

Tampico and Vera C 7/21 SCross NY8/6 B08/8 Po8/10 
7/25 Mormac NY8/6 
To 7/25 Delta NO8/7 

7/26 Brodin Ba8/10 NY8/11 Bo8/22 Pa8/24 
7/28 Nopal 08/17 
U.S. Atlantic Ports, 7/31 PAB _—LA8/19 SF8/21 Va8/27 Se8/28 Po8/20 


8/2 Delta. N08/20 Ho8/25 
St. John, Halifax, Montreal, 8/4 ; Brodin Ba8/18 NY8/20 Bo8/22 Pa8/24 
8/8 Del. Delta No8/21 
8/8 Mormac NY8/20 
8/8 Wes-Lar LA8/31 SF9/3 Po9/10 $e9/12 Va9/13 
8/15 PAB —LA9/3._ SF9/3_ Va9/13 $e9/14 P09/16 
8/25 Wes-Lar LA9/17 SF9/20 


Agents in All Principal Ports 


SAN JOSE 

SWEDISH AMERICAN LINE At Gatien LAT /20 $F7/23 $47/28 
17 State Street New York 4, N. Y. Mr romincons i cee, aes 
one 8/15 Anchor Hitch Cristobal' 8/26 

1255 Phillips Square Montreal 2, P.Q. pf po mens ine 
8/22 Cstt Avnturer Cristobal' 9/2 


9/6 Gunners Knot LA9/14 SF9/17 Se9/22 
9/22 Anchor Hitch LA9/30 SF10/3 Sel0/8 











SANTOS 


7/10 Del Aires NO7/25 
OMP 7/12 Mormacrey LA8/6 SF8/9 Va8/17 Se8/20 Po8/22 
7/17 Mormacmar Ba8/2 Pa8/4 NY8/6 B08/9 
€ 7/18 Del Valle NO8/6 Ho8/11 
STEAMSHIP SERVIC 7/18 NY8/5 Pa8/8 Bo8/10 MI8/15 
handlers of 


mild coffees 7/19 NY8/6 08/8 Po8/10 
7/19 -Int NY8/4 Bo8/8 Po8/12 Ba8/14 HR8/15 
r 7/23 i NY8/6 
serving 7/24 NY8/8 Bo8/11 Pa8/13 Ba8/15 Nf8/16 
7/24 NO8/7 
7/25 Li in Ba8/10 NY8/11 808/15 Pa8/17 
7/27 NO8/14 08/17 
7/30 LAB/19 SF8/21 Va8/27 Se8/28 Po8/30 
7/30 NY8/18 Pa8/21 Ba8/22 
7/31 NO8/20 Ho8/25 
‘ Ba8/18 NY8/20 Bo8/22 Pa8/24 
service to Jx8/18 NY8/21 Bo8/24 Pa8/26 Ba8/28 
; NY8/20 Pa8/24 Bo8/26 MI8/30 
RLEANS, LA8/31 SF9/3 P09/10 $e9/12 Va9/13 
NY8/20 
No8/21 
NY8/29 BO8/31 Pa9/3 Ba9/5 HR9/7 
LA9/3 SF9/3 Va9/13 $e9/14 P09/16 
LA9/17 SF9/20 








New York: 
Pier 3, North River TAMPICO 


New Orleans: St 7/13 Svaneholm -Am Ha8/2 MI8/5 
321 St. Charles >! 8/4 Ronhidshim -Am Wa8/20 MI8/23 
8/27 Kragehoim -Am Ha9/5 MI9/8 
9/13 Svaneholm -Am Hal0/2 MI10/4 


VERA CRUZ 
7/10 Svanehoim -Am Ha8/2  MI8/5 
7/31 Ronhidshim -Am Ha8/20 MI8/23 
8/23 Krageholm -Am Ha9/5  MI9/8 
| 9/10 Svaneholm -Am Hal0/2 MI10/4 
VICTORIA 
7/21 Aagtedyk Hol-Int NY8/4 Bo8/8 Po8/12 Ba8/14 HR8/15 


COFFEE & TEA INDUSTRIES and The Flavor Field 








SHIP LINE DUE 
NO8/6 Ho8/11 
NO8/14 Ho8/17 
NO8/20 Ho8/25 


SAILS 
7/22 Del Valle Delta 
7/29 Holberg Nopal 
8/4 Del Santos Delta 


oe 


{ CARGOCAIRE 


means 
Perfect Protection 
for Tea Cargoes 


Your cargo is completely protected from 

marine moisture and damage when you 

ship in Cargocaire-equipped American 

President Lines ships. Another good reason 
it pays so well to ship APL. 


TEA BERTHS 


CALCUTTA 
7/13 Excelsior 
8/1 City-Lilie 
8/6 City Phil. 


Am-Exp Bo NY Pa Ba Nf 
Eli- Buck MI9/13 
Ell-Buck Bo9/7 NY9/8 Pa9/13 Nf9/15 Ba9/17 


COLOMBO 


7/13 Riouw 
7/15 Oluf Mesk 
7/17 Excelsior 
7/18 Fermhill 
7/22 Silvermoon 
7/26 East-Prince 
8/2  Fernbay 
8/12 Chastine Mrsk 
8/13  Silverteak 
8/19 Ferndale 
8/22 Lawak 

9/1 Glenville 
9/13 Utrecht 
9/14 Jav-Prince 
9/22 Drente 


davPac =LA8/17 SF8/20 Po8/25 Se8/28 Va9/1 
Maersk NY8&/16 
Am-Exp Bo NY 
Barb-Frn USA8/14 
Silver LA9/4 $F9/14 Po9/25 .Val0/2 PS10/9 
Prince Ha8/20 Bo8/23 NY8/25 

Barb-Frn USA8/28 

Maersk = NY9/12 

Silver LA9/17 SF9/20 Po9/25 Se9/28 Val0/1 
Barb-Frn USA9/12 

JavPac LA10/5 SF10/15 Pol0/26 Vall/2 Sell/9 
Barb-Frn USA9/25 

JavPac LA10/18 SF10/21 Pol0/26 Sel0/29 Vall/1 
Prince Hal0/9 Boll/8 NY11/10 

JacPac LA11/4 SF11/14 Poll/25 Val2‘2 PS12/9 
10/11 Cing- Prince Prince Hall/5 Boll/8 NY11/10 

10/13 Silverwave Silver LA11/17 SF11/20 Poll/25 Sell1/28 Val2/1 
10/22 Silverspray Silver LA12/5 SF12/15 Pol2/26 Val/2 Sel/2 


Pa Ba Nf 











AMERICAN PRESIDENT LINES 


DJAKARTA 


7/12 Fernbay 
7/24 Flying Ind. 
7/29 Ferndale 


Barb-Frn USA8/28 
Isbrandtsen NY9/26 
Barb- Frm USA9/12 


General Office: 


311 California Street Olines: Ane agente 


throughout the world 


Barb-Frn USA9/25 

Isbrandtsen NY10/21 
Isbrandtsen NY11/3 
Isbrandtsen NY12/18 


8/12 Glenville 
8/20 Cape Race 
9/3 Flying Clipper 
9/19 Flying Trader 


HONG KONG 


7/10 Land 

7/11 Pierce 

7/17 Leise Mrsk 
7/23 Flying Arrow 
7/25 Alaska Bear 
7/27 McKinley 
7/31 Grete Mrsk 
8/6 Wilson 

8/7 Flying Ind. 


Pioneer NY8/27 

Am-Pres SF8/7 LA8/11 

Maersk SF8/13 LA8/16 NY9/3 
Isbrandtsen NY9/7 

PacFar SF8/10 LA8/15 
Am-Pres SF8/19 LA8/23 

Maersk SF8/28 LA8/31 NY9/17 
Am-Pres SF8/24 LA8/29 
Isbrandtsen NY9/26 

8/10 Arthur Am-Pres LA9/1 SF9/7 

8/15 Olga Mrsk Mzersk $F9/12 LA9/15 NY10/1 
8/16 Tide Pioneer NY10/1 

8/17 Mail Pioneer NY10/4 

8/19 Taft Am-Pres SF9/15 LA9/19 

8/31 Laura Mrsk Maersk SF9/29 LA10/1 NY10/8 
9/2 Cape Race Isbrandtsen NY10/21 

9/6 Madison Am-Pres SF9/29 LA10/3 

9/16 Flying Clipper Isbrandtsen NY11/3 


INDONESIA PORTS 


8/20 Jav-Prince Prince 
9/15 Cing- Prince Prince 


Hal0/9 Bol0/12 NY10/14 
Hall/5 Boll/8 NY11/10 


KOBE 


7/13 Land 

7/19 Flying Cloud 
7/19 Pierce 
7/22 Lake 

7/23 Cove 

7/23 Phil. Bear 
7/25 Leise Mrsk 
8/4 McKinley 
8/7 = Grete Mrsk 
8/10 Wilson 
8/13 Flying Ind 
8/16 Mail 
8/25 Olga Mrsk 
8/27 Taft 


JULY, 


Pioneer NY8/26 

Isbrandtsen NY8/30 

Am-Pres SF8/7 LA8/11 

Pioneer NY9/5 

Pioneer NY9/5 

PacFar SF8/10 LA8/15 

Maersk SF8/13 LA8/16 NY9/3 
Am-Pres SF8/19 LA8&/23 

Maersk SF8/28 LA8/31 NY9/17 
Am-Pres SF8/24 LA8/29 
Isbrandtsen NY9/26 

Pioneer NY9/30 

Maersk SF9/12 LA9/15 NY10/1 
Am-Pres Sf9/15 LA9/19 


1951 


San Francisco 4 








wer ie 


AMERICAN 
REPUBLICS 
LINE 


PACIFIC 
REPUBLICS 
LINE 


AMERICAN 
SCANTIC 
LINE 





Broadway 
Offices in Principa| Cities of the World 


Freight and Passenger 
Service between East 
Coast of United States 
and the countries of 


Freight and Passenger 
Service between West 
Coast of United ‘States 
and the countries of 


Freight and Passenger 
Service between East 
Coast of United States 
and the countries of 


ig¢CORMACK 


( pRazn 
URUGUAY 
) ARGENTINA 


BRAZIL 
URUGUAY 
) ARGENTINA 


ES 


( NORWAY 


FINLAND 
RUSSIA 


For complete information apply 


RMACK LINES 


1» New York 4 




















SAILS SHIP LINE DUE 
9/8 Laura Mrsk Maersk = SF9/28 LA10/1 NY10/18 


Regular Service 9/8 Cape Race _—Isbrandtsen NY10/21 
9/14 Madison Am-Pres SF9/29 LA10/3 


From The Principal Brazilian Ports To: 9/23 Flying Clipper Isbrandtsen NY11/3 
9/23 Pierce Am-Pres SF10/12 LA10/16 


NEW YORK NEW ORLEANS 10/6 Jefferson President SF11/10 LA11/14 


lo d SHIMIZU 
Y 7/1 SF7/27 NY8/15 


7/7 i NY8/28 


7/28 i ! SF8/13 NY9/3 
8/10 SF8/28 NY9/17 
8/28 S$F9/12 NY10/1 


9/1l SF9/28 NY10/18 


Barre secirir ins pagina eo 


(Partrimonio Nacional) 


Owned and operated irr Bg 7/22 Afr Planet Farrell NY8/19 
Brazilian Government, LLOY 8/21 Afr Moon Farrell NY9/17 
EIRO includes the American Line in its 
list of services vital to Brazil's trade re- YOKOHAMA 

lations with the commercial centres of 

the world. The American Line maintains mi § pred pate LA7/30 NY8/15 
regular service from the principal Brazilian / 4. PecFor  SFB/4 LAS/G 

coffee ports to New York and New Or- Pioneer NY9/5 
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Pacific Argentine Brazil Line names Johnson 





Pacific Argentine Brazil Line, Inc., a wholly-owned sub- 
sidiary of Pope & Talbot, Inc., has announced the appoint- 
ment of the Johnson Line as their general agents through- 
out Brazil. 

In making the announcement, George A. Pope, Jr., 
president of the parent company, stated, “The Johnson 

. | Line is a major ship operator in Europe, South America 
Soming | and in other areas of the world. They are uniquely 
qualified to meet all of our requirements in Brazil.” 

Mr. Pope called attention to the Johnson Line’s repre- 

MEDITERRANEAN | sentation in all major Brazilian ports, and expressed the 
BLACK SEA RED SEA INDIA belief that their facilities for handling cargoes in and 
cut of Brazil were unsurpassed. 


PAKISTAN CEYLON BURMA | The Pacific Argentine Brazil Line operates four ships 

| between the East Coast of South America and our own 
Pacific Coast. Pope & Talbot, Inc. also maintains inter- 
coastal and Puerto Rican services with fortnightly sailings. 


AMERICAN EXPORT 
Frederick Crocker decorated by Brazil 


LINES Frederick S. Crocker, managing director of Moore- 
37-39 Broadway, New York 6, N.Y. | McCormack Lines in Brazil, with offices at Rio de Janeiro, 
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has received the decoration of the Order of the Southern 
Cross from the government of Brazil, according to word 
received at the main offices of Moore-McCormack. 

Mr. Crocker, a native of Montclair Heights, N. J., lived 
and worked in Brazil more than 20 years. He served as 
Brazilian manager for the United States Rubber Com- 
pany, General Motors and Cia Expresso Federal before 
joining Moore-McCormack in 1938, when the company 
started the operation of its Good Neighbor Fleet between 
the East Coast of the United States and South America’s 
Atlantic coast. 


Pan-American coffee leaders 
feted by Schenectady, N. Y. 
officials on Friendship Day 


Schenectady, N. Y., played host last month to repre- 
sentatives of Latin America’s coffee producing countries. 

Proclaiming the occasion Pan-American Friendship Day, 
Mayor Owen Begley extended the city’s official welcome to 
Brazil's Walder Lima Sarmanho, president of the Pan- 
American Coffee Bureau, and to three other representatives 
of the Bureau: Andres Uribe of Colombia, Manuel Proto of 
Mexico, and Roberto Aguilar of El Salvador. 

The Latin Americans were the city’s guests at an all-day 
inter-American demonstration of “Democracy at Work’’ in 
Schenectady plants and retail stores. 

A major purpose of the Friendship Day was to point up 
the importance of inter-American trade to Schenectady and 
to other American cities, Mayor Begley declared. Coffee, 
he said, plays a vital role in this two-way trade. 

The importance of coffee as a two-way trade stimulant 
was also stressed by William Golub, member of the technical 
advertising council of the Pan-American Coffee Bureau, 
who with Mayor Begley acted as hosts to the Bureau ofhcials. 


Arturo Morales Flores, leading economist, 
is new manager of Federacion Cafetalera 


Arturo Morales Flores, 39-year-old Costa Rican who is 
known as one of leading economists in Central America, 
is expected in San Salvador to take over the post of manager 
of the Federacion Cafetalera Centro-America-Mexico-El 
Caribe. 

He was named to the post at the recent meeting of the 
crganization in San Cristobal, Dominican Republic. 

The new manager was graduated as a lawyer from the 
University of Costa Rica and later studied economics at 
universities in the United States. 

He served for a time with the United Nations as a 
member of the Economic Commission for Latin America. 


Walter Jaudon, Florida coffee man, dead 


Walter Franklin Jaudon, 68, owner-operator of the Jaudon 
Coffee Co., Tampa, Florida, died recently in a Tampa 
hospital. 

Active in civic affairs, he was a former chairman of the 
hospital board, a former member of the draft board, a 
member of Greater Tampa Chamber of Commerce and a 


lifetime member of the board of deacons of the Idlewild | 


Baptist church. 
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Ship via 
Grancolombiana 


Regular Sailings between the coffee ports of 


Colombia 
Ecuador 
Venezuela 
and New York 
New Orleans 
Montreal 
Other ports as cargo offers. 


25 ships serving 
the Top morket 
in South America 


portadora Grancolombiana, Ltda. 
General Agents, 52 Wall $t., N. Y. 5, N. Y. 


Cable Address: Grancolomb 
_Wititehell 3-7207 


Get there fast! 
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of yours 


Ship via 
Pacific-Argentine- 
Brazil Line 

—the route of 
experience 


Offices in 

principal ports to 
give prompt service 
and information 


Direct service 
from Brazil ports 
to Pacific Coast 
coffee centers 
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PACIFIC-ARGENTINE- 
BRAZIL LINE INC. 
POPE & TALBOT, 
INC., AGENTS 


PACIFIC + ARGENTINE + BRAZIL LINE 
PACIFIC WEST INDIES + PUERTO RICO 
PACIFIC AND ATLANTIC INTERCOASTAL 


EXECUTIVE OFFICES « 320 CALIFORNIA ST.* SAN FRANCISCO 4 
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FORTNIGHTLY AMERICAN 
FLAG SERVICE . | . with 
limited Passenger Accommo- 
dations. Expert cargo hand- 


ling—contact us today! 


GULF & SOUTH AMERICAN STEAMSHIP CO., INC. 


620 Gravier St., New Orleans, La. 
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FAST DIRECT FREIGHT SERVICE 
FROM TEA AND SPICE PORTS 
PHILIPPINES CHINA JAPAN 


IVARAN LINES 


Far East Service 


STOCKARD & COMPANY, INC., General Agents 


17 Battery Place, New Yerk 4, N. Y., WHitehall 3-2340 
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Coffee—symbol 


| of the new world 


By JOSE FIGUERES 


(Jose Figueres combines the viewpoints of the statesman 
and the coffee grower. He is former president of Costa 
Rica. He is also the owner of a large coffee plantation in 
that country. Coffee produced on that plantation, carrying 
the “Tarrazu’” brand, is well known to many coffee men 
in the United States —Ed.) 


The New World is divided into those who produce coffee 
and those who drink it. Each knows little about the other. 

Division means weakness. At a time when strength is 
desperately needed, the Americas should be united—united 
by democracy, united by culture, united by trade. Coffee 
is the vehicle of that trade. 

There is need for development of Latin America. Let 
the coffee farms be made efficient, so that a cup of coffee may 
eventually mean fewer hours of human toil. 

There is need for understanding. Let the North American 
consumer know that the low price he paid for coffee during 
recent years represented the nearest possible thing to slave 
labor in Latin America. 

There is need for solidarity. Let the small Latin Ameri- 
can farmer think of his coffee beans as his contribution to 
the common effort of the New World. Let the North 
American consumer think of his cup of coffee as the compen- 
sation he receives for the radios and the automobiles he 
ships to South America—as the means of payment by which 
the Latin neighbors help to keep the wheels of industry 
spinning in the United States, providing full employment. 

Coffee prices are not high nowadays. The public has 
been spoiled by years and years of unconscious, and un- 
known, exploitation of the Latin American farmer. Ex;i 
ploitation, a typically non-American activity and attitude, 
works both ways: to the detriment of the exploited who are 
kept poor and backward; and to the detriment of the ex- 
ploiters, who are thereby deprived of a sound market for 
their products. 

Fair coffee prices mean fair economic relations between 
the Americas. From fairness comes unity, and from unity 
comes strength. The New World needs strength. Coffee, 
as a means to that unity and to that strength, is a symbol 
of the New World. 
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Coffee Movement In The U. S. Market 
(Figures in 1,000 bags) 


Visible 
Brazil 
1,623 


Su —Ist of Month 
"Sikes Total 


359 1,982 


1,612 
1,422 
1,324 
1,469 
1,171 
1,243 
1,621 
1,418 
1,420 


bags of origin. (Preliminary) 








The Coffee Outlook 


From the welter of reports which reach this department, 
a number of definite trends are clearly discernible. To 
some extent, these trends appear to be contradictory, but 
actually they are not. 

Coffee imports hit a record high during the first quarter 
of the year, and evidently they continued at a high rate 
afterwards, certainly through the first five months. 

Yet at the consumption end, roasters have been finding 
mixed reactions. Vacuum cans have had to move against 
some resistance, and evidently price has been a factor, for 
a number of reports indicate a discernible shift to coffee 
in bags. Moreover, there seems to be agreement that 
considerable headway is beimg made by the solubles. One 
estimate put the gain by the concentrates as high as five 
per cent, but we can’t say how authoritative that figure is. 

Whatever the gain by the solubles, it should be noted 
that for some while now their promotions have been 
based on the appeal of lower cost. This might have en- 
tered into the progress they are reported to be making. 

Against this background, it is not surprising to find a 
rash of coupon offers by roasters trying to bolster a brand’s 
volume by giving the consumer as much as 15 cents on the 
pound of coffee for each coupon turned in. 


We even have a report of one roaster, entering a new 
market, who is mailing coupons good for 25 cents on 
each pound of his coffee. 

While these coupon offers are not surprising under 
these conditions—as they would be, say, in a situation of 
rising demand—they are nevertheless a short-sighted, 
stop-gap type of merchandising, hardly likely to yield 
lasting or beneficial results. 

Despite these discernible trends in consumption—re- 
sistance to some of the vacuum coffees, some shift to bags, 
plus some shift to solubles—overall consumption is evi- 
dently continuing at an undiminished rate. 

Part of the reason seems to be that what's happening is 
a shift within the coffee absorption picture, rather than 
out of it. Moreover, whatever loss there may be in civilian 
consumption is being taken up by purchases for a steadily 
expanding Army. 

Probably some of these characteristics of the current 
coffee market will tend to disappear once the season slump 
is over. As this is being read, the turn may already have 
begun. 

Nevertheless, with each month that passes, it seems to 
make more sense to solidify the bedrock of demand by 
industry-wide promotion. 
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BoOuUKOURIS & Co., LTD. 


80 BROAD STREET, NEW YORK 4.N. Y. 


QUALITY TEAS 


MEMBER: TEA ASSOCIATION OF THE UNITED STATES OF AMERICA 
































FREDK. EDWARDS & SONS 
120 WALL STREET, NEW YORK 


MEMBER: TEA ASSOCIATION OF THE U.S.A. 
TEAS 


GEO. WILLIAMSON & CO. Te MANUEL SARAIVA JUNQUEIRO 
LONDON, ENGLAND MOZAMBIQUE, PORTUGUESE E. AFRICA 
; WHITALL & CO. 


and LIAZI| AGRICOLA LTD. 
NAIROBI, KENYA Cn an MILANGE, PORTUGUESE E. AFRICA 


WILLIAMSON, MAGOR & CO. is W. P. PHIPPS & CO. CHUN HO COMPANY, LTD. 
CALCUTTA, INDIA BATAVIA, JAVA SHANGHAI, TAIPEH 








HALL & LOUDON 


ESTABLISHED 1898 


TEA BROKERS 


We offer a comprehensive Tea Brokerage 


service based on experience of many years. 
91 WALL ST. NEW YORK CITY 5 


EO. C. CHOLWELL & CO., Ine. 


Established 1876 — 75th Year 
“Whose name is known wherever tea is grown” 


40 WATER STREET Member, Tea Association 
4-6 COENTIES SLIP, N. Y. C. of the U. S. A. 


Agents U. S. A. for Alex. Lawrie & Co., Ltd., London, England; Balmer Lawrie & Co., Ltd., Calcutta, India; 
Betts Hartley & Huett, Ltd., London, Calcutta, Colombo 
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Smoke and thunder 

A business man trying to get along these days might easily 
worry himself into ulcers, if he is at all the skittish type. 

The pericd since the end of the war has not been a bed 
of roses. Problems of readjustment have been complicated 
and, at times, painful. But probably many an executive, 
given a chcice, would gladly trade today’s readjus:ment-to- 
defense headaches for yesterday's readjus:ment-to-peace dif- 
ficulties. 

The present moment is as thorny as any. 
present moment always seems a little rougher than the past 
or the future. [ 

But as this is being written, Congress has passed an 
eleventh-hour stopgap control measure which puts ceilings 
into a strange, semi-paralyzed state. Application of ceilings 
in process will undoubtedly be suspended until the situation 
is clarified. Many firms expecting to shift to a CPR 22 basis 
will live a while longer with GCPR, the blanket regulation. 

Also, as this is being written, truce talks in Korea are 
being arranged. Our country’s leaders are emphasizing that 
we must not let down our efforts. These appeals are an 
attempt to forestall a general relaxaticn on the grounds that 
“the war's over,” if a cease-fire is realized. 

Through the smoke and thunder of the headlines, certain 
facts emerge, facts which offer a peg for perspective. 

There is no indication, at this time, of a lessening in the 
change-over of the country’s economy to a defense basis. On 
the contrary, increased allccations of raw materials from 
civilian to military channels are called for. Moreover, con- 
tracts let some time ago are only now beginning to be felt. 

The central economic fact of our day—the nation’s shift 
to a defense basis—is not likely to disappear. On the con- 
trary, it will probably continue to intensify. - 

That «is a fact we have been living with for some while 
We will continue to live with it for some time to 


Of course, the 


now. 
come. 

The parable of more-cups-to-the-pound 

This is an imaginary tale. It hasn't happened. It prob- 
ably won't happen. It is not even typical. But it carries a 
fascinating logic which does have point today. 

In a certain city coffee sales, which had been moving 
steadily upward, leveled off. 

The sales manager for one packer, summoned to the office 
of the president, was prepared. As he stepped through the 
door, he suggested loudly, “Sales are off because money is 
tight. Let's tell the public they can get more cups to the 
pound with our coffee.” 

The president agreed. The ad manager was called in and 
the program worked out. A week later, radio and news- 
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paper advertising proclaimed that with A Brand Coffee, you 
could get ‘‘more cups to the pound.” 

The sales manager for B Brand Coffee was petrified. 
Summoned to the office of Ais president, he declared firmly 
“Let's not just advertise more-cups-to-the-pound. Let's be 
definite. Let's be specific. With our coffee, the public can 
ge: fen more cups to the pound.” 

The president hesitated. His mind ws on a golf four- 
some he was trying to set up for the afterncon. 
The sales manager sensed the vacillation. 
point home. ‘‘Counter attack!’ he insisted, 

cups to the pound!” 

B Brand Coffee's campaign hit the city’s newspapers and 
radios. A week later came A Brand’s answer. “Twenty 
more cups to the pound,” its ads shouted. 

“Thirty more!’ B Brand replied. 

A Brand was not to be outdone. 

“Fifty!” B Brand declared loudly. 
you get 90 cups to the pound.” 

The ante continued to go up. At last B Brand, in a last 
burst of energy, proclaimed, “Get from 140 to 160 more 
cups to the pound with B Brand Coffee. With our coffee, 
you get 200 cups to the pound!’’ 

it seemed to be the final blow. Nothing was heard from 
A Brand in weeks. The sales manager for B Brand walked 
about with his head high and his chest out. They'd taught 
A Brand a lesson that outfit would never forget! 

Then the sales manager was summoned again to the 
president's office. This time the president was not thinking 
of golf foursomes. His face was grim. He pointed to a 
newspaper on his desk. 

The sales manager looked. It was an ad by A Brand 
Coffee. “With A Brand,” the ad stated, “you can get avy 
number of cups to the pound.ySimply refrain from putting 
coffee in the pot. Merely boil water and serve.” 

The sales manager was silent, stricken. Beyond his claim 
he could not go. He shrugged his defeat. ‘They beat me 
to it,” he whispered. 

“No,” the president said grimly. 
public did.” 

He slapped a sales chart on his desk. In the heat of the 
campaign, the sales manager had not had time to look at 
it. He looked now. 

The volume line had dropped to the zero level and stayed 
there. 

“I checked with B Brand,” the president said, a little 
sadly. “Our campaigns worked, They're not selling any 
coffee either. For weeks now the public has been getting 
any number of cups to the pound . . . simply by refraining 
from putting coffee into the pot!” 


He drove his 


“Ten more 


“Forty more!” 
“With our coffee, 


“They didn’t. The 
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Carter, Macy Company, Inc. 
37-41 Old Slip, New York 5, N. Y. 


MEMBER: TEA ASSOCIATION OF U.S.A. 
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Antony Tasker, to my way of thinking, is one of the more 
brilliant young men in the tea world. The fact that he holds 
the postion he does—organizing director of the International 
Tea Market Expansion Board 
—is itself an indication of 
tha’. 

For his services during the 
war with British Intelligence, 
Tony Tasker received the 
Order of the British Empire 
(O.B.E.) Before the war, he 
was in the book publishing 
field. 

His present activities take 
him around the world and put 
him in constant touch with 
the Tea Bureaus in the largest 
tea consuming countries. 

That's an even bigger task than it seems. There are Tea 


Robert A. Lewis 


bap 8 Bing 


pointed comments by a tea trade dean 





By ROBERT A. LEWIS 


Bureaus in Amsterdam, Holland; Sidney, Australias. W ell- 
ington, New Zealand; Kenya, East Africa; Johannesburg, 
South Africa; Nyasaland, Central Africa; Cairo, Egypt; Bag- 
dad, Iraq; Calcutta, India; Colombo, Ceylon; Toronto, Can- 
ada; and, of course, New York City, in this country. 

It’s from that kind of broad contact that Tony Tasker 
draws his ideas on tea—ideas like those in the guest Tea 
Leaves column below. They are ideas with the solid yet 
stimulating approach of a man able to place trends and de- 
velopments in perspective. 


R.A.L. 


100 years of tea— 
a pattern of growth 


By ANTONY TASKER, Guest Columnist 


Dear Bob: 

It is a great pleasure to accept your invitation to con- 
tribute to Tea Leaves. 

Writing from London in this Festival Year, I have 
naturally been thinking of conditions a hundred years 
ago, when the fabulous 
Crystal Palace was erected 
in Hyde Park to house the 
Great Exhibition of 1851. 
That exhibition has long 
since vanished from Hyde 
Park, and the Crystal Palace 
was destroyed by fire some 
years ago on the site in 
South London to which it 
had been removed. Today, 
the South Bank. Exhibition 
and the Festival Gardens are 
the successors in the Capital 
to the Crystal Palace, and 
the Festival of Britain is being celebrated in cities, towns 
and villages throughout the Kingdom. 

One important advantage enjoyed in 1951 by visitors 
to the South Bank and to the Festival Gardens, but not, 
apparently, by those who visited Hyde Park a hundred 
years ago, is a good cup of tea. It is sad, but true, that 
research has so far failed to yield any conclusive evidence 
that tea was served at the Great Exhibition of 1851 in any 
quantity, the caterers, and presumably the public, being 
satisfied almost exclusively with very large quantities of 


Anthony Tasker 


pop. 
This certainly would not be true today, for, to quote 
the general manager of the South Bank Exhibition: ‘Visi- 
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tors to any exhibition want two things more than any- 
thing else—somewhere to sit down, and a good cup of 
tea.”” Well, I can assure you that this time there is some- 
where to sit down, and there is a good cup of tea. 

A hundred years ago, of course, the whole position of 
tea, as we know it today, looked very different. China 
was the great producer and exporter. India was produc- 
ing less than 1,000,000 pounds a year, and Ceylon, In- 
donesia and the African Territories had not yet started. 
This was the background to those very interesting com- 
ments made recently by George Mitchell, in this column, 
on the trends in types of teas imported. But I think the 
most significant factor in this changing situation has been 
the tremendous growth of world tea consumption, which 
has gone hand in hand with the steadily mounting pro- 
duction of the black tea industry which it has fostered and 
absorbed. The absorption of tea in the United Kingdom 
in 1851, for instance, was only 50,000,000 pounds or two 
pounds per head; but these figures rose steadily to peaks 
of almost 450,000,000 pounds in total absorption, and 
nearly ten pounds per head, in the nineteen thirties. 

In the U.S.A., the pattern has been different. A 
hundred years ago the U.S.A. absorbed only 20,000,000 
pounds of tea annually, and it was in the second half of 
the nineteenth century that annual absorption mounted 
steadily to 80,000,000 pounds and more. Certainly it has 
made no spectacular advances since then, and it is only 
too true that those figures looked twice as good in the 
nineties, in terms of per head consumption, as they do 
today. 

But although total absorption has remained constant 
and per head consumption has diminished steadily during 
the last 60 years, tea’s potential position in the U.S.A. 
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Three sizes in each of their two models of modern iced tea dispensers 
have been announced by the thle Manufacturing Co., Glendale, Cali- 
fornia. Difference be‘ween two models is in faucets. 


is immeasurably stronger today than ever before. For 
today we have in the Tea Council,!and in the practical 
ideas of partnership marketing which it embodies, the 
means to correct those unsatisfactory trends on the tea 
consumption graphs and to start them moving up where 
they belong. It is, I think, a measure of what can be 
and is being done that the Tea Council should have begun 
its second year with increased cooperation from all sections 
of the American tea trade and with the fullest support of 
the producing countries. Given the continuity of this 
effort on all sides, I am confident that material results can 
and will be achieved. 


POINT OF SALE 


A great opportunity to sell Tea to the consumer is in 
the retail store. Take full advantage of this spot to 
push your brand with effective display material empha- 


sizing the enjoyment and economy in drinking your Tea. 


IRWIN - HARRISONS -WHITNEY, INC. 


NEW YORK © PHILADELPHIA © BOSTON © CHICAGO ¢ SAN FRANCISCO ¢ SHIZUOKA (JAPAN) 





TEA IMPORTERS 


Finally, I need not assure you that a particularly warm 
welcome awaits all members of the American tea trade 
who may be planning to visit Britain this year. Until the 
end of September the Festival offers, among its innumer- 
able delights, somewhere to sit down and a good cup of 
tea; while to those wishing to take a closer look at tea, the 
London Tea Center offers both these things and, we be- 
lieve, a good deal more, both today and tomorrow, this 
year and next. 


Packers of iced tea bags 
for restaurants report 
sales 33% ahead of 1950 


As of mid-June, prospects for the 1951 iced tea season 
looked good. 

This outlook was reported by Anthony Hyde, managing 
director of the Tea Bureau, Inc., who said the cheery 
prospects were indicated by a survey conducted recently by 
Dr. Hans Zeisel, Tea Bureau director of research, among 
a representative group of packers of iced tea bags for 
restaurant use. 

Dr. Zeisel found that so far this season, compared with 
the same period in the 1950 season, the packer sales were, 
on the average 33 per cent ahead. 

This increase was due largely to the wide acceptance 
by restaurant management of the now famous ‘“‘two ounce” 
formula for making restaurant iced tea, it was indicated. 
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Tea research in India 


By C. J. HARRISON, Chief Scientific Officer 
Indian Tea Association 
Tocklai Experimental Station 


Known vaguely, if at all, to many tea man in the United 
States, the work of the tea research stations in the producing 
countries has contributed beyond measure to the world’s 
tea output, in quality and in quantity. 

To help fill this gap in trade awareness, Coffee & Tea 
Industries (formerly The Spice Mill) is running a series 
of articles by top men in leading tea research stations through- 
out the world.—Ed. 


In 1881 the Indian Tea Association was formed in Cal- 
cutta, and in 1900 it appainted Dr. H. H. Mann, a chemist 
and agriculturist, to investigate the causes of falling off in 
crop in many areas and to advise remedial measures. From 
this date, the Scientific Department, which now has its 
headquarters at the Tocklai Experimental Station near Jorhat, 
Assam, may bes said to have started. ’ 

Dr. Mann’s headquarters were a. smal] laboratory in the 
chemical section of the Indian Museum at Calcutta, and 
this laboratory was in use up till 1932 for work on the 
biological activity of tea soils in Northeast India. Dr. Mann 
left in 1907 and became director of agriculture, Bombay, 
and is still actively engaged in agricultural work at Woburn, 
an outstation of the Rothamsted Experimental Station in 
England. 

In 1903 a field experiment station was started at the 
Heeleaka Tea Estate near Mariani, Assam, under Mr. Hutch- 
inson, (who later went to the Indian Government Agri- 
cultural Research Station at Pusa Bihar), and in 1906 an 
entomologist took charge of another station at Kanny Koorie 
in Cachar. 

The next important stage was the starting of the present 
experimental station at Tocklai in 1911.. Dr. Mann and Dr. 
Hutchinson had both left, and the new staff consisted in 
1914 of a chief scientific officer (a chemist and agriculturist), 
an assistant chemist, an entomologist, a mycologist and later 
a second assistant chemist. 

During the first World War, work was necessarily cur- 
tailed, owing to the absence on service of two of the officers, 
but afterwords expansion was steady, and by 1926 there was 
a staff of seven experts, including a bacteriologist, to study 
the biological activity of soils and the bacteria connected 
with tea manufacture. In 1930 a botanist was appointed, 
and in 1937, following the advice of a commission of in- 
quiry under Sir Frank Engledow, professor of agriculture 
at Cambridge University, four advisory officers and an ad- 
ditional chemist for special study of the chemistry cf tea 
manufacture were appointed. 

The last war greatly depleted the staff and interrupted 
the work and the present staff is much changed, compared 
with that of prewar days. It now comprises a chief scientific 
officer, a botanist, an agriculturist, two bio-chemists, a soil 
chemist, a mycologist, an entomologist and three advisory 
officers. 

In the early days, before 1900, little or nothing was 
known about the special requirements of the tea plant, in 
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respect to fertilizing, cultivation, soil management, or the 
response of the tea plant to the operations of pruning and 
plucking (harvesting). All that could be done, or was done, 
was to follow general agricultural methods in use with other 
crops. Tea, however, differs in some marked respects from 
the majority of other crops, and these differences have a 
most important bearing on the cultural methods required. 

Firstly, tea is a perennial plant, remaining in the soil for 
60 years or more, instead of being in the soil for only a 
matter of months. Secondly, the crop required is its young 
leafy growth, not its seed or roots or stems, as in most other 
agricultural crops. Thirdly, it requires an acid soil, not 
neutral or alkaline as with most other crops. 

It must in fairness be remembered that agricultural science 
was in its infancy, and little was known about plant 
physiology, breeding and genetical work, differential response 
to fertilizers, etc. Most of what is now accepted practice 
had to be found out by laborious experiment both in the 
field and in the laboratory. When Dr. Mann commenced 
his work in tea, he realized one of the major troubles was 
that tea bushes were literally dying of starvation, having 
used up the supplies of readily available plant food in the 
soil. He advised the use of oilcake and cattle manure, of 
which there was pleatiful-and-cheap supply, and the results 
were at once striking. 

He also observed that, though the soils were acid, this did 
not adversely affect the tea and advised that, contrary to 
general agricultural practice with most other crops, tea should 
not be limed except in special cases. 

He also studied the root growth of tea bushes and found 





Chicago's Queen of Iced Tea, Dolores Booth, helps tea men toast the 
beverage for National Tea Time, July 13th-20th. Miss Booth won the 
title at the National Restaurant Association convention in Chicago. 
From left: Tom Griffin, Tea Bureau, Inc.; Martin Harding, NRA 
president; Miss Booth; Oscar C. Gorenflo, the Tea Bureau's restaurant 
merchandising manager; and Les Marshall, field representative, Can- 
adian Tea Bureau. 
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that in many cases soils were waterlogged and thus micro- 


biological activity in the soil was restricted and plant food 


already in the soil could not become available to the tea bush. 

He therefore advised proper systems of drainage of tea 
estates. 

Thus, he may be said to have laid the foundations of 
modern agricultural methods of soil management in tea. 

It was not, however, until after the first war, i.e., 1918 
onwards, that the Tocklai Station was able to carry out 
detailed experiments which have enabled us to formulate the 
modern principles of tea culture. 

(To be continued) 


Tea Council shapes 
plans for hot tea 
drive in the fall 


Plans for the hot tea advertising program this fall moved 
toward completion at a recent meeting of the Tea Council. 
The first three advertisements of the fall drive, to appear 
in September, October and November, were approved at 
the meeting. A budget for merchandising material to be 
used at the grocery store level was also approved. 

Richard Heath, vice president of the Leo Burnett Co., 
Inc., the advertising agency handling the Tea Council account, 
presented the new ads and the merchandising aids. 

In addition to the Tea Council members, the organization's 
merchandising committee also attended the meeting. 


British East A frica’s 
tea production 
hits record high 


Production of tea in the British East African territories 
of Kenya, Tanganyika, and Uganda reached a peak of 19,- 
903,000 pounds in 1950, according to R. M. Schneider, 
American Consulate General in Nairobi. 

This was 19 per cent higher than the 1949 output of 
16,712,000 pounds and slightly exceeded the previous record 
production of 19,606,000 pounds in 1942. In prewar years 
(1935-39), British East African tea production averaged 
10,261,000 pounds annually. 

Tea production by territories in 1950 was as follows: 
Kenya 14,600,000 pounds, Uganda 3,800,000 pounds, and 
Tanganyika 1,503,000 pounds. In 1949, Kenya produced 
11,900,000 pounds, Uganda 3,360,000 pounds, and Tangan- 
yika 1,452,000 pounds. 

British East African acreage of mature tea in 1950 was 
estimated officially at 34,375, compared with 32,722 acres 
in 1949. Acreage in. 1950 by territories was as follows: 
Kenya 18,000, Uganda 7,000, and Tanganyika 9,375. 

British East African tea exports in 1950 amounted to 
12,443,000 pounds, compared with exports of 9,190,000 
pounds in 1949. Principal destinations in 1950 and the 


Fix Pakistan tea quota 

A provisional tea export allotment of 25,000,000 pounds 
has been fixed for the 1951 season for Pakistan. 

A final allocation will be made later in the year after a 
review of the crop and an estimate of internal consumption. 
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Tea Movement into the United States 
(Bigures in 1,000 pounds) 


10,872 9,15010,924 9,791 8,378 9,663 10,318 9,540 11,109 
Figures cover teus examined and passed, do not include rejections. Based on reports from U. S. Tea Examiner C. F. 
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American tea buyers at a tea party tendered them by H. Saito, new 
governor of Shizuoka Prefecture, Japan. From left: Philip W. Hell- 
yer, Miss Hellyer, Mrs. Philip Hellyer, Paul D. Ahrens, Mrs. P. Zim- 
merman, Mrs. Paul Ahrens, Mr. P. Zimmerman. 


Japan’s 1951 first crop 


tea cut by spring frost; 
demand continues active 


By S. SAIGO, Managing Director 
The Shizuoka-Ken Export Tea Association 
Shizuoka, Japan 


Japan's tea export in the 1950-51 season exceeded 20 
million pounds and the producers realized more profits than 
expected. As a result all the tea gardens were well taken 
care and satisfactory amounts of fertilizer were applied. In 
consequence, all of us anticipated an increased yield of ten 
tc 15 per cent in the first crop of the 1951 season, compared 
with last year. 

However, on April 20th-27th of this year, we experienced 
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a sudden drop in temperatures. We had frost in the 
mountainous districts, and there the new tea, which had just 
sprouted, was hard hit. Consequently, the first crop yield was 
ten per cent short, while if the weather had been seasonable, 
we could have had a 30,000,000-pound production. 

First crop tea is always superior in quality to the other 
crops. Therefore we consider the loss a regrettable matter, 
but it can’t be helped by the power of man, 

As domestic consumption was pretty active on top of 
the shortage in the first crop, the price was extremely high. 
The American buyers, Paul D. Ahrens, of Irwin-Harrisons- 
Whitney, Inc., and P. W. Hellyer, of Hellyer & Co., came 
to Japan early in May and have been working hard in order 
to take in new crop teas with which they can satisfy their 
customers at reasonable prices. 

H. Saito, new governor of Shizuoka Prefecture, held a 
tea party recently for the American tea buyers and suggested 
they promote more Japan tea to America. 


Meet Tessie the tea bag 

The tea industry and restaurant trade are heralding a new 
star—a dainty little miss with the courage of a Joan of Arc 
and the stamina of a “private eye.” She goes by the name 
of Tessie. 

Tessie, one of the tea bag family, is featured in a new 
cartoon slide film strip produced by the Canadian Tea 
Bureau for showings to restaurant personnel across Canada. 
In the film Tessie tells the story of her brave and courageous 
fight to revolutionize the plight of her sister tea bags. 

Tessie plays the role of an emotional little tea bag whose 
frustration turns to action after she sees—under the most 
horrible circumstances conceivable—all the abuse that could 
be suffered by her. 

Teaming up with Morty Profit (More Tea Means More 
Profit), an agile little dollar sign with a genial “fixit” per- 
sonality, Tessie goes to work on the restaurant manager and 
succeeds in eliminating the “horrible things” she witnessed 
happening to other teabags. 
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Tea man on horseback 


The tea man on horseback—Edward J. Spillane, who 

literally rides his hobby—showed signs of his destiny soon 
after coming into this world. His mother related how he 
would jump over the side of 
his baby buggy, as if dis- — jyeps 
mounting. Or is it that he Pe 
had spotted his hopby horse aes 
and wanted to take a ride? 
The case of Spillane seems to 
indicate that hobbies are a 
gift at birth, like blue eyes 
or red hair. 

Ed’s father was in the 
brewery business. In those 
days, breweries delivered their 
beer in wagons drawn by 
two or four beautiful draft 
horses. The finer the horses, 
the greater the advertising value. Can you picture the youth- 
ful, future member of the United States Board of Tea Ex- 
perts driving those beautiful horses, four in hand, with a 
load of large wooden beer kegs in the heavy, steel-tired iron- 
framed beer wagon of the day. When there was no beer to 
deliver, Ed drove the brewery’s buggies. 


Ed Spillane on Ranger 


Today Ed owns three saddle horses, and grows enough 
feed for them on his two and half acres down the Peninsula. 
His four children and his wife share his interest in horses. 
His oldest daughter enters the local shows on her own 
mount. 

Ed is a member of the San Mateo Mounted Patrol, and is 
deputized by the sheriff of San Mateo County. This organi- 
zation was formed during the later years of World War II, 
with Ed as one of its charter ‘members, On their periodic 
rides, which take from four to five days, they bring along 
their own caterer, and riders come from all over the state. 
The membership totals about 80 men, and on their rides they 
revive the days of the early Californians. 

In addition, Ed belongs to the San Mateo Horesmen’s 
Association and has been president of its board of directors 
for two years. This organization puts cn horse shows, has 
a ring which seats 1,300 people, and owns 25 acres in 
Woodside to carry on its activities. 

During World War II Ed was in the Coast Guard League, 
of which he is still a member. 

Lest you think that Ed’s only occupation is riding horses 
for fun, it is well to remind you that he is something of a 
national figure. For example, he has been elected for ‘a 
second time to the United States Board of Tea Experts, no 
small distinction in itself. And not without honor in his 
home town, he was twice elected president of the Western 
States Tea Association, from which position he recently re- 
tired. And lastly, to get down to serious business, he is the 
G. S. Haly Co., San Francisco tea importers. 

Ed’s first taste of the tea business came when he went to 

(Continued on page 52) 
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One of the two U. S. Automatic box machines installed at the head 
of the tea bag packaging line in M.J.B.'s San Francisco plant to 
feed five-station set-up. Pictures courtesy Good Packaging. 


M.].B. cuts tea 


Installation some months ago of a second new box machine 
within the year has helped decrease over-all packaging costs 
in the tea packing department of the M.J.B. Company, San 
Francisco, reports Good Packaging. 

The two new units, made by the U. S. Automatic Box 
Machine Co, and purchased from Mailler-Searles, Inc., San 
Francisco, are used to set up and feed tea cartons to a five- 
station tea bag production packaging line. 

The new equipment is setting up three sizes of cartons— 
for 8, 16 and 48 tea bags each—and in the future, 100-bag 
size cartons will probably be made on the same machines. 

Using carton blanks supplied by Fiberboard Products, Inc., 
and a quick-setting adhesive furnished by the National Starch 
Products, Inc., the new units, known as Standard Improved 
“Brightwood” Box Machines, simultaneously form the car- 
tons along scored lines, glue the bottom flaps and eject the 
set-up cartons at the rate of 55 per minute. The cartons 
then move on a short power belt conveyor to a five-channel, 
plant-built belt conveyor for delivery to the five tea bagging 
machines arranged adjacent to the carton conveyor. 

A single operator is required on each of the machines 
to insert blanks into the feed hopper. Application of a 
quick-setting adhesive to the bottom flaps of the carton is 
made with a dual-action press which takes the adhesive from 
the fountain by means of two rubber rollers and transfers it 
to two rubber-faced stamps which, in turn, apply a thin film 
of the adhesive to the carton flaps. As the carton is formed 
automatically along scored lines, the bottom flaps are sealed 
firmly and the set-up carton is then ejected and delivered to 
the five channel belt conveyor. Another operator is re- 
quired at this transfer point to position the cartons into the 
correct channel for delivery to the proper carton hopper on 
the tea bagging production line. 

Tea packaging costs,’since the installation of the two new 
“Brightwood’’ machines, have been reduced some 20 to 25 
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Packagin g 


Ten workers on this five-station tea bag packaging line fill cartons 
by hand, put them on conveyor to machine wrapping department. 
Empty set-up boxes from box machines go to plastic hoppers (right). 


packaging costs 


per cent, according to Charles Montague, manager \of the 
tea department at the M.J.B. plant. 

The five-station tea-bagging packaging: line utilizes Pneu- 
matic Scale Corp. equipment, each unit producing from 60,- 
000 to 70,000 tea bags per day. Each machine fills two lines 
of tea bags simultaneously in a continuous operation. Roils 
of No. 28 Aldine heat-seal paper is fed from each side of 
the machine and formed into two-inch-wide tubes by a con- 
tinuous heat sealing of one edge. Immediately after the 
edge of the tube is heat sealed, a vertical heat seal is made 
and 2.28 grams of tea automatically enters the tube through 
a spout filler from an overhead storage bin. As the filled 
tubes move downward, another vertical seal is made above 
the amount of tea which just entered the tube, thus forming 
an individual tea bag. 

Each unit—or tea bag—is then cut along each vertical 
heat seal and the individual tea bags are picked up by a me- 
chanical conveyor moving horizontally toward two seated 
carton packers, one on each side of each tea bagging machine. 
As the tea bags move along the horizontal conveyor, a string 
and a tag are attached to each one in three separate oper- 
ations. 

Tags, supplied by the Dennison Manufacturing Co., are 
rol!-fed from each side of the Pneumatic Scale Co. equip- 
ment and are stapled to spool-fed thread supplied by the 
American Thread Co. and the Standard Coosa Co, The 
staples are made from George W. Prentiss Co. stitching 
wire, fed from reels on each side of the machine. The tea 
bags are turned end-over-end by mechanical “fingers” on 
the conveyor, which wrap the thread entirely around the bag 
before it is cut off and another automatic stapling operation 
fastens the tag string to the bag with a second wire stitch. 

Two operators, one for each tea bag line, fill the cartons 
by hand with the required number of tea bags and close the 
cartons manually. Empty cartons are taken from large plast’c 
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hoppers immediately behind each pair of packers. The 
hoppers are kept filled with set-up containers arriving from 
the box machines over the five-channel belt conveyor. 

After being filled, the cartons move toward a battery of 
three wrapping machines by means of a belt conveyor by the 
Atlas Pacific Engineering Co. This conveyor also has five 
separate channels, each equipped with an electric eye ‘gate’ 
which opens and closes automatically to position and filled 
cartons for single line entry into a belt conveyor leading to 
the three wrapping machines. A second electric eye “gate” 
on this line allows three different sizes of cartons to enter 
single line at random, sorting them by size for each machine. 

The wrapping machines include a recently-installed Hays- 
sen Manufacturing Co. unit at the head of the line, and two 
Package Machinery Co. units. Each wrapping machine is 
fed with either DuPont or Sylvania cellophane—sheets being 
automatically cut and wrapped about each tea carton and 
then heat sealed. As the wrapped cartons emerge from the 
wrapping machines they are hand-packed into corrugated 
shipping cartons supplied by Fibreboard Products, Inc. 

Each of the. wrapping machines is adjustable to any of the 
various size cartons which make up the M.J.B. family of 
green and orange pekoe teas. Green tealis packaged in green 
cartons. Black, or orange pekoe tea is packed in burnt 
orange cartons. 

From the carton packing station the corrugated shipping 
containers are put through two “Packomatic’’ Case Sealers 
supplied by the J. L. Ferguson Co., using a casein adhesive 
furnished by National Starch Products, Inc. Case sealing 
in the M.J.B. plant is partly a hand operation, the adhesive 
being applied manually with a brush. The cases are then 
put through the ‘Packomatic” case sealers, which are com- 
pression units, holding the glued flaps in place until the ad- 
hesive has firmly set. From the out-turn end of the case 
sealers, the packed cases are taken to the warehouse for stor- 
age or to the loading dock for shipment. 

The M.J.B. Co. is well satisfied with the packaging re- 
duction costs brought about in the tea department by the in- 
stallation of the two new box machines. Manager Monta- 
gue points out that their installation contributed to this over- 
all packaging reduction cost in several ways. It freed for 
other duties within the plant eight or nine workers who had 
been previously employed in setting up tea cartons by hand 
to feed the tea bagging machines. It eliminated the use of 
liners, which had previously been required by the type of 
cartons being used. It provided a steadier flow of set-up 
cartons to the five-stations on the tea bagging line. 
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People, Firms 

Triangle: The recent merger which incorporated the 
Bagby Co., of Evanston, Ill., into the Triangle Package 
Machinery Co., Chicago, has necessitated expanding the 
facilities of Triangle’s eastern divisional sales offices. 

The relocation of these offices to the Academy Building, 
Newark, N. J., provides Triangle with an enlarged and 
more centrally located office for servicing the general New 
York metropolitan area, as well as for the entire eastern 
divisional area of New York, Connecticut, New Jersey 
and Pennsylvania. 

The new office will handle sales, installation and service 
of both the Triangle line of dry weighing, measuring and 
filling equipment, and the Bagby line of semi-solid, heavy 
viscose and paste filling equipment. 

Walter P. Muskat, who was recently transferred from 
the central division, remains in charge of the office, and 
has been promoted to eastern divisional manager for the 
Triangle Package Machinery Co. and the Bagby Division, 
Triangle Package Machinery Co. 


Events 
PI Forum: October 22nd-24th, 1951, have been selected 
by the board of directors as the dates of the 13th Annual 
Forum of the Packaging Institute at the Hotel Commodore, 
New York City, according to an announcement by Charles 
O. Kendall, of E. R. Squibb & Sons, president of the In- 


stitute. 


New Literature 

Industrial Truck Safety: Safe practices in the design 
and use of industrial power trucks have been established 
by a nationwide agreement among users, safety engineers, 
and manufactures of these trucks, it is reported by the 
American Standards Association, New York City. The’ 
recommendations, representing a consensus of all who 
are substantially concerned, have been published as a 
Safety Code for Industrial Power Trucks and approved 
by ASA as American Standard (B56.1-1950.) 

The standard applies to industrial trucks of both the 
driver-ride and driver-lead types, such as platform trucks, 
tractors, low-lift trucks, high-lift trucks, fork trucks, and 
special purpose trucks. It does not apply to motor 
vehicles intended for operation on highways. 
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Flavor makers hina supply sere 


Flavor extract makers have little to worry about regarding 
supplies of one of their most essential raw materials — 
alcohol. 

This assurance was given to the recent convention of the 
Flavoring Extract Manufecturers’ Asscciation, by Frank E. 
Bennett, chief alcohols and solvents, chemical division, Na- 
tional Production Authority. 

The Rubber Reserve Corp., is again expected to buy al- 
cohol outside the United States for consumption in its syn- 
thetic rubber plants in 1952, Mr. Bennett told the gathering. 


This policy will continue to take the pressure off domestic | 


producers and will make controls unnecessary, unless the 
world situation worsens, he explained. 


Alcohol picture 


Alcohol supply and demand depends on many factors, 
Samuel A. Krasney, wine and spirits editor of the Journal 
of Commerce, declared. These factors include the possibility 
of an all-out war, the positicn of the natural rubber stock- 
pile, and industry and government's program for high-level 
synthetic rubber production, Mr. Krasney explained. 

Production of alcohol will have to be stepped up to meet 
demands, he insisted, but added that expansion is well on 
its way, since the output this year will be at least 50 per cent 
greater than last year. 

The convention was informed that the House Ways and 
Means Committee, despite the Treasury Department's request 
for a $3 per proof gallon increase in the tax on non-beverage 
alcohol, used for flavors, recommended instead that the ex- 
isting net tax of $3 be sliced to $1. However, more of the 
flavor maker's funds will be kept idle by the new bill, if it 
becomes law. The House committee's proposal calls for an 
increase in the excise tax on non-beverage alcohol from the 
current $9 per proof gallon to $10.50, with an increase in 
the drawback from the existing $6 to $9.50. 

Garret F. Meyer, chairman of the association’s alcohol tax 
committee, reviewed the work of his group on this front. 

Vanilla bean imports will probably increase during the 
balance of the year, following the exemption of this vital 
flavor raw material from the recent import order, Ray C. 
Schlotterer, secretary of the Vanilla Bean Association of 
America, declared. 

Emphasizing the need for quality in the final product, 
Mr. Schlotterer told the flavor makers that the objective of 
the vanilla bean importers is “to see that better cured vanilla 
is imported, and yours should be to make the best vanilla 
extract possible.” 

An extensive public relations program to increase the 
use of pure vanilla extract has been launched by the Vanilla 
Bean Association, Mr. Schlotterer reported. Conventioneers 
were handed a booklet, “The Story of Pure Vanilla,” issued 
by the organization as part of this drive. 

A movie on the subject, ‘Make Mine Vanilla,” was pre- 
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sented by Paul Sperry, sales manager of Dodge & Olcott, 
Inc. The movie shows the production of Mexican vanilla 
from the vine to the making of the extract. 

FEMA’s research committee is continuing to dig into vari- 
ous aspects of vanilla, Dr. I. F. Plagge, chairman of the 
group, informed the meeting. 

The research committee recommended continued study of 
flavor intensity and quality in various grades of aged beans, 
as well as investigation of the effect of moisture content in 
the vanilla beans on the flavor of the finished extract. 

The committee also suggested that the cooperative study 
by all FEMA flavor chemists of analytical methods used to 
evaluate vanilla extracts be continued. In fact, the com- 
mittee felt a meeting of FEMA ‘flavor chemists at the con- 
vention would be a good idea. 

Research has been started on vanillin, and a highly tech- 
nical instrument known as the mass spectrometer is being 
used in the work, Dr. Plagge said. The committee recom- 
mended that this type of research be continued in the study 
of vanilla extracts. 

More research in the fields of ice cream, candy and bakery 
product flavoring was also suggested by the committee. 


Extract studies 


As part of the scientific research committee's report, Dr. 
J. M. Blatterman discussed the results of a study of sedimen- 
tation in extracts. This work is a continuation of research 
into a production problem in vanilla extracts. Kenneth R. 
Newman, of American Home Foods, Inc., presented analyti- 
cal data on sedimentation in diluted extracts. 

The entire field of citrus oils is in a far from satisfactory 
condition, Hans P. Wesemann, president of the Essential Oil 
Association and vice president of Fritzsche Brothers, Inc., 
informed the convention. 

Oil of tangerine has practically disappeared frcm the 
market, he explained, while oil of grapefruit has been hit by 
a devasting frost in Texas. Very little grapefruit oil comes 
from Florida, he added, leaving Arizona, which will prob- 
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ably produce a few tons in the next few months against the 
40,000 to 50,000-pound normal demand. 

With necessary changes in equipment, oil of orange as a 
by-product of the manufacture of orange juice and concen- 
trate has disappeared, Mr. Wesemann continued. Only very 
limited quantities are available now from Florida, he said, 
and the burden rests on California, which finds it is no easy 
task to furnish even the most urgently needed quantities. 
The customary warehouse stocks have disappeared, he added. 

Under these conditions, dealers have no alternative but 
to husband supplies, urge customers to hold consumption 
down to the lowest possible level, and fairly and honestly 
allocate the oil which is available, Mr. Wesemann declared. 

The scarcity of orange oil probably accelerated lemon oil 
consumption, Mr. Wesmann indicated, but the lemon oil 


| shortage should be relieved in the near future. 


As for lime oils, production will be limited and buyers 


| will have to take oils from growing areas other than their 


customary ones, he indicated. 
The current situation in other flavor materials was also 


| reviewed. John N. Krno, of the Corn Products Sales Co., 
| discussed corn sweeteners and what they have to offer the 
| extract and beverage industries. Edwin G. Allison, manager 
| of the essential oil and aromatics division of S. B. Penick 
| & Co., said that oleoresins and fluid extracts can make avail- 


able to flavorists the varying properties of vegetable ma- 


| terials in a more convenient form than the original crude 
| material. 


W. D. Graham, technical director of the flavor division of 
Firmenich, Inc., talking about better flavors as a challenge to 
aromatic chemical research, declared the dream of every 


| flavor chemist is to make imitation flavors more faithful in 
| character, more stable and technically better for processing. 


The application of flavorings to Army rations is very ex- 


| tensive, William C. Winokur, food technologist with the 


Quartermaster Corps., told the gathering. “Your industry is 
(Continued on page 56) 


Tea man on horseback 
(Continued from page 48) 
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work for the Keystone Wholesale Grocery Co., San Jose, 


California, of which William Alexander, later of the Alex- 


| ander Balart Co., was president. He handled the shipping of 


tea, coffee and spices. Work hours were from seven in the 
morning to six at night, and the reward was $18.00 per 
week, This developed Ed’s interest in tea importing, and in 
1928 he went to work for Tom Haly. Three years later he 
bought the business from Mr. Haly's widow. 

The G. S. Haly Co.’s business has prospered. They repre- 
sent some of the principal exporting companies of India, 
Ceylon, Java and Japan. One of these firms is Balmer Lawrie 
& Co., Ltd., Calcutta. Another is Hellyer & Co., of Shizuoka, 
Japan, and Chicago. This firm has been managed by Hellyers 
for four generations, and often some member of the com- 
pany passes through San Francisco to or from Japan. 

It is not hard to understand why Ed. J. Spillane is popular 


| among men and is sought for positions of responsibility. He 


is affable, good natured and friendly, and no one questions 
his sincerity. When he is put into a position of responsibility, 
he is serious and hard working, exerting a capacity for leader- 
ship and results. 

If you want to know all there is about Ed. J. Spillane, don't 
stop at the tea lanes of trade. Look for the bridle paths and 
the cross country trails and you'll come away with a more 
complete pic:ure of the man. 
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What to know about cassias 


With two scientific tests, you 
cassias are really Saigons. 


can determine whether Saigon 


Last of three practical articles. 


By DR. KARL H. LANDES, President 
K 


In the first part of this article, we discussed the botanical 
origin, growing areas, harvesting, cleaning and packing 
of the various grades of cassias. In the second part, we 
dealt with the cassias originating on the Chinese mainland. 
In this final installment, we shall attempt to describe the 
various grades of cassias sold on this market under the 
name of ‘Saigon’ cassia. 

For many years, cassias were exported from Saigon, the 
main port in French Indo-China, but actually none was 
grown there. All the cassias gathered in French Indoj 
China’s producing districts were conveyed to Saigon for 
shipment to all parts of the world, with the result that 
they became known as Saigon cassias. 

The two main producing districts of Saigon cassias in 
French Indo-China are the section called Binh Dinh 
(latitude 14, longtitude 107), and the region of the 
Tchamy and Tchampong mountains, directly north of this 
area. 

The quality which comes from the Binh Dinh region 
is the one preferred by the writer, as it contains much less 
fibrous material and considerably more volatile oil than 
other grades of Saigon cassia. Longer barks are produced 
in Tchamy than in Binh Dinh, which makes them more 
aadaptable for rolls. 

All the Saigon cassias are usually very tightly curled 
in several layers, but in the process of eliminating the 
dirt, much of the bark is broken. Consequentlv. Saigon 
cassias have an unusually high percentage of broken 
grades. 

It is well to pause here for a moment to point out that 
since World War II, Saigon cassias are generally produced 
and shipped to this market in four grades. The most ex- 
pensive type is the thin Saigon bark, constituting the thin 
upper part of the tree, which represents only about 20 
per cent of the whole bark. The second quality is the 
Saigon medium roll, this being the center of the bark as 
it is stripped from the tree. The third quality is thick 
Saigon, which comes almost exclusively in broken pieces. 
The fourth grade is broken Saigon, composed of pieces 
cut off by bundling and pieces which break during trans- 
portation and during the cleaning process. 

Data obtained from various shippers indicate the rela- 
tive proportions of the crop falls into these four grades 
as follows: 


of the bark. The thin Saigon cassia is usually 1/32nd of 
an inch thick, while the genuine thin Saigon from the 
Tchamy district—very dark in color, in fact, almost a 
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arl H. Landes @& E. Balint, Inc. 


Sifting and sieving broken cassias for shipment to the U.S. market. 


chocolate-brown, with tiny yellow spots—is usually paper 
thin. The medium Saigon is somewhat lighter in color 
on the outside. and the bark is usually from 1/16th to 
1/8th of an inch thick. There are no spots, but there are a 
few minute protuberances, so characteristic of the Saigons. 
The thick Saigon is anywhere from 1/8th of an inch 
thick on up, and because of its heaviness, the pieces are 
broken instead of in rolls. Broken Saigon, a mixture of 
thin, medium and thick, constitutes approximately 30% 
of the Saigon barks. 

Chemical analysis of Saigon cassias has resulted in one 
of the most widely-discussed arguments among chemists. 
Establishment of the volatile contents raised the question 
of the feasibility of using this or that method, and coupled 
with the insistence of some chemists on using the ether 
extractive, this prompted the writer to use a modified 
Clevenger method, based on his practical experience over 
a period of 20 years. 

Two key facts 

This method has given a very steady, reliable rating 
for the past four years on which to base our comparisons. 
From the hundreds of samples analyzed, we came up with 
two very important facts on which we base the establish- 
ment of the genuineness of Saigon cassias. 

An infallible factor is that one part of the crude oil 
distilled from Saigon cassia is completely soluble in two 
parts of 80° alcohol. This is only true of Saigon cassias. 
The other factor is that the aldehyde contents is a mini- 
mum of 70 per cent on the crude steam distilled oil— 
which also is not found in any other cassia. 

Generally speaking, the refractive index on the steam 
distilled crude oil is between 1.5960 and 1.6060. If the 
bark so analyzed conforms to these specifications, it is 
without doubt genuine Saigon cassia. 

The thin Saigon variety can be said to contain as high 
as 5 per cent oil, but not less than 3 per cent. A good 

(Continued on page 57) 
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Now — flavors for fish 


By JAMES B. WRIGHT, President and General Manager 
Davis Manufacturing Co., Inc. 


It has long been an established fact that fish lecate their 
food to a great extent by their keen sense of smell. Most 
zoologists and ichthyologists agree that the olfactory organs 
of a fish are as keen, or keen- 
er, than most of the animals 
in Darwin's complete chain 
from the Amoeba through the 
Mammal. A fish’s sense of 
smell is so sharp that it can 
even pick up scent through 
the nerve ends of its body. 

This is sometimes difficult 
for the average layman to be- 
lieve. They wonder how odot 
can be dispensed under water. 

It is generally recognized, 

however, that a catfish would 

have to be able to smell to locate its food in the muddy 
and murky waters of the Mississippi. 

Tests conducted with sharks have proved that they can 
pick up the scent of blood in the water, in a matter of 
seconds, from two or three hundred feet away. When red 
coloring to resemble blood was put into the water, they paid 
no attention to it. 


Good Taste is a matter of 


FINE FLAVOR 


‘Our Research Laboratory is at Your Service” 


COFFEE 


I zemembered from childhood days many beautiful strings 
of rainbow and brook trout caught by a mountain lad in 
the Great Smokies who used nothing but raw squirrel meat 
perfumed with spicy oils. I also knew that a great many 
of the commercial fisheries were using baits soaked in aro- 
matic oils to catch more fish. 

With this as a background, I spent some time develop- 
ing a formula that would be attractive to all types of fish. 
Through the trial and error method, and with the help of 
some expert chemists, I finally developed a formula that is 
now marketed under the trade name, Doodle Oil. Doodle 
Oil is made from a combination of several spicy aromatic 
oils that are attractive to practically every type of fish, from 
the lowly catfish to the surging bass. Thousands and 
thousands of fish are being lured to their finny heaven this 
year by the smell and flavor of Doodle Oil. It is used as 
nothing more than a perfume that is put on live or natural 
bait, flies, plugs and other artificial lures. 

On marketing Doodle Oil, we started out very cautiously, 
first testing the local market as to acceptance by the retail 
outlets and also consumer acceptance. The response was 
so great that we have now branched out on a national scale. 

I really have to take a lot of ribbing from my friends, 
on the name. I have been dubbed everything from “Doodle 


. 


Dilution of 1 to 10 in 35% alcohol will 
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Dandy” to “King Doodle.” I can’t even sink a long putt 
when playing golf without being accused of putting Doodle 
Oil on the ball. The name is a natural, and has given South- 
ern sports writers a good outlet for their latent wit and 
humor. 

Doodle Oil works in salt water as well as fresh; we issue 
this warning to fishermen on the briny deep: ‘Use this 
preparation at your own risk when fishing in the ocean, be- 
cause there’s no telling what monster of the deep you might 
attract. If a sea serpent takes out after you, don’t blame us 


—just throw your bottle overboard, batten down the hatches 


and ske-daddle for shore.”’ 


Seriously though, we have wonderful reports on the suc- 
cess of Doodle Oil on sea trout, bass, snook, mangrove | 


snappers and others from Florida waters. 


We can now draw the conclusion that humans aren't the | 
only ones to like their foods flavored and seasoned. Maybe | 
next we can entice old Betsey the cow into giving us more | 
and better tasting milk by feeding her on flavored and | 
seasoned livestock feed. Maybe we can someday have better | 


tasting eggs by putting a little Monosodium glutamate in 
Henny-Penny’s laying mesh. 


The flavor field is wide open, folks, so please pass the | 


ie 


vanilla. 


Harder to recover flavor 
essence of grapes than apples 


Preparing grape-juice essence, the scientists found, is 
more complicated than recovering the flavor constituents 
of apples. 


its characteristic taste are obtained in essence form by | 
rapidly vaporizing about 10 per cent of the juice, con- | 
densing the vapors, and then distilling them to obtain | 
a concentrated product with about 100 times the flavor | 


strength of the original juice. 


But the flavor constituents of grapes occur throughout | 
the juice and cannot be “stripped” and concentrated so | 
It is necessary first to vaporize | 
about 25 per cent of the fresh juice to release part of the | 
grape aroma and obtain a “first essence.” The remaining | 
75 per cent of the original juice is then concentrated under | 
vacuum, releasing additional vapors that contain the final | 
These vapors are condensed and | 


easily as those of apples. 


traces of. grape flavor. 
distilled to produce a ‘‘second essence.” 


Adding first and second essences in proper proportion 
to the concentrated juice from which the volatile flavor | 
constituents have been recovered gives a full-flavored con- | 
centrated grape juice. To make ready for serving, about | 
four and a half parts water (by volume) is added to one | 


part concentrate. 
If a sweetened product is desired, sugar may be added 


to the juice after the first essence is recovered. A neces- | 


sary step in the process is to remove the pectin from the 
juice, so that it will not become too thick when concen- 
trated. 

Starting with 100 gallons of fresh Concord grape juice, 
the new process gives one gallon of “first essence,” 0.6 
gallons “second essence,” and 16.25 gallons of stripped 
concentrate, making together 17.85 gallons of full-flavored 
grape-juice concentrate. Reconstituting with 82.15 gal- 
lons of water provides 100 gallons of a grape-juice prod- 
uct that trained tasters can hardly tell from the original 
fresh juice. 
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The volatile substances that give apple juice | 
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Certificates of quality 
on pepper deliveries 
to grinders voted by ASTA 


Certificates of quality will be attached to deliveries of 
pepper to grinders, starting September 1st, it has been 
decided by the American Spice Trade Association. 

The certificates will be issued by authorized chemists. 
Details are now being completed by the association. 

ASTA’s board of directors has authorized an appropriation 
of $10,000 to its research committee to establish a fellow- 
ship at the University of California for the comparison 
of spices versus spice oils in the pickle industry. Directed 
by Professor Reese H. Vaughn, the project will be carried 
out in olive and cucumber processing plants under com- 
mercial conditions. 

Carrying forward its aggressive promotion of natural 
spices, ASTA will run full page advertisements in ‘Food 
Technology” centering on the theme “You Can’t Improve 
on Nature.” 

At ASTA’s recent convention, C. H. deJong, of the firm 
bearing his name, was elected chaitman of the agents and 
brokers section. On this section’s executive committee, in 
addition to Mr, deJong, are Edward B. Polak, W. Gerald 
Skey, Jacobus F, Frank, Michael F, Corio and Donald A. 
Sayia. 

T. Bernard Jones, of The R. T. French Co., was named 
chairman of the grinders’ section. With him on the ex- 
ecutive committee of this section “are A. Joynes Beane, 
Norman S. Dillingham, John J. Frank, Paul D. Hursh, 
William L. MacMillan, Ralph J. Av Stérn, A. P. Voaden 
and John Max Weyer. 

The dealers’ committee is headed by Arthur G. Dunn, of 
the company of the same name, assisted by Jan Berlage, E. H. 
Sennhauser, H. Resek and J. P. Fochtman. 

President Harry J. Schlichting appointed the following 
ASTA members to the organization’s business conduct com- 
mittee: Mr. Hursh, Mr. Dillingham, Mr. Sennhauser, Ray- 
mond G, Scarlett, Julian W. Lyon and Maurice Tingley. 

He also named John J. Frank chairman of the govern- 
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ment liaison committee, to be assisted by Mr. Hursh, Mr. 
Dunn, Mr. MacMillan, Mr. deJong, Mr. Jones and Fletcher 
Long. 


U.S. black pepper imports 
ap in volume, value in 1950 

The United States imported 32.4 million pounds of black 
pepper valued at $45.8 million in 1950, compared with im- 
ports of 25.3 million pounds valued at $20.8 million in 
1949, 27.3 million pounds valued at $11.9 million in 1948, 
and annual average prewar (1935-39) imports of 50.1 
million pounds valued at $2.4 millien. 

The average import valuation per pound of black pepper 
increased from 5 cents in the prewar period to 44 cents in 
1948, 82 cents in 1949, and $1.41 in 1950. 

The New York wholesale price per pound of black 
pepper increased from 4 cents in 1939 to 10 cents in 1945, 
62 cents in 1948, $1.06 in 1949, and $1.63 in 1950. The 
peak was reached in August, 1950, when the New York 
wholesale price of black pepper averaged $2.66 a pound. 

India supplied 80 per cent and Indonesia 17 per cent of 
United States imports of black pepper in 1950. In prewar 
years, Indonesia supplied 94 per cent and India only 2 
per cent. 


Flavor makers check trends 
(Continued from page 52) 
extremely importznt to the well-being of the soldier, sailor, 
airman and marine, not to mention the civilian cverseas,” 
he declared. 

Kent S. Upham, manager of the prepared foods division 
of the Owens-Illinois Glass Co., said that corrugated paper- 
board supplies have been shrinking rapidly in the face of 
rising demand. With regard to plastic closures, he pointed 
out that a new phenol plamt would soon make available 
5,000,000 more pounds a year. 

Harold Leventhal, chief counsel for the Office of Price 
Stabilization, summed up the factors which led to price 
control and also discussed CPR 22. 8 

Paul S. Willis, president of the Grocery Manufacturers 
of America, Inc., revealed that closer cooperation on pack- 
aging cases was developing between the manufacturers and 
the distributors. 

A. Joynes Bean, national councillor to the U. S$. Chamber 
of Commerce, said that that organization’s recent annual 
meeting had called for a moral awakening of the entire pop- 
ulation, but particularly of businessmen. 

At elections on the final day of the convention, W. G. 
Grant, of the National NuGrape Co., Atlanta, Ga., was 
named president. William H. Hottinger, Jr., of Bowey’s 
Inc., Chicago, was elected first vice president, Don C. Jenks, 
of Foote & Jenks, Jackson, Miss., was chosen vice president, 
and Myron J. Hess, of the S. Twitchell Co., Camden, N. J., 
was made third vice president. 

L. P. Symnes, of the Baker Extract Co., Springfield, Mass., 
was continued as secretary and Lloyd D. Smith, of the Vir- 
ginia Dare Extract Co., Brooklyn, N. Y., was reelected 
treasurer. 

Comprising the new executive committee are E. N. Heinz, 
Food Materials Co., Chicago; H. L. Trimby, Vanilla Labora- 
tories, Inc., Rochester, N. Y.; S. M. Kleinschmidt, The 
Liquid Carbonic Corp., Chicago; and H. E. Reinhardt, Jr., 
American Home Foods, Inc., Morris Plains, N. J. 

On the advisory committee are retiring president John N. 
Curlett, of McCormick & Co., Inc., Baltimore, Md., and 
Leslie S. Beggs, The Styron-Beggs Co., Newark, Ohio. 
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What to know about cassias 
(Continued from page 53) 
medium will yield as much as 4 per cent, but averages 
approximately 3 per cent which is also true of the thick. 
Broken Saigon runs anywhere from 2 to 4 per cent de- 
pending on how much thin bark is mixed with the lot. 

Because of the difference in the price of Saigon cassia 
as compared to other grades, it is prone to adulteration to 
a great extent. 

The number one adulterant for the genuine Saigon 
cassia is cassia grown in the area of Haiphong, a seaport 
in the Northern part of French Indo-China, very close to 
the producing district of Hanoi; hence the name 
“Haiphong” cassia. This is not as good a grade as the 
genuine Saigon but has a slightly more pungent flavor 
than the Honan cassia and, on the average, is thinner, the 
bark having some of the same characteristics, such as the 
minute protuberances, of the Saigon. 

Unfortunately, due to Communist disturbances in this 
part of the country, is has been difficult to get hold of 
genuine Haiphong cassia, as most of it is shipped down 
to the south of French Indo-China, where it is mixed 
with the Saigon. It is, however, easily recognizable, since 
unlike the Saigon, it does not have a dark chocolate brown 
color. 

The writer was given information from very reliable 
merchants in China as to the means used by some un- 
scrupulous shippers in blending the various grades of 
Saigon to enable them to sell adulterated cassia as Genuine 
Saigon. Here are the four most common mixtures: 


Saigon Cassia 
Blended with—Cassia Lignea 
—Honan Unscraped 


Saigon Cassia 
Blended with—Honan Unscraped 
—Cassia Lignea 


Saigon Cassia 
Blended with—Cassia Lignea 


Saigon Cassia 
Blended with—Honan Unscraped 

This accounts for the range in prices at which so-called 
Saigon cassias can be bought. The question again arises 
as how to distinguish genuine Saigans from blended 
varieties. The answer is, this can only be done by chemical 
analysis. 

It is a remarkable fact that cinnamic aldehyde has a 
decided anesthetic effect on the tongue. This has been 
experienced on several occasions by the writer and his 
colleagues; after chewing a piece of Saigon cassia, the 
taste buds were so dulled that it was impossible to con- 
tinue tasting other cassias in a normal way. This spell 
of paralysis of the taste buds lasted from 10 to 15 minutes. 
{The adulterator gambles on the chance that the first piece 
to be tasted will be genuine Saigon and that the tongue 
will therefore have lost its sense of taste by the time the 
next pieces are picked up. 

In many shipments of medium Saigon, the outside of 
the bundles gives the appearance of being all Saigon bark, 
whereas the inside contains only adulterated material. 

A good Honan which contains approximately 2 per 
cent volatile oil will also have a considerable amount of 
cinnamic aldehyde, which has the same effect on the 
tongue and, therefore, it is really very difficult to judge 
a genuine Saigon without making use of technical knowl- 
edge and laboratory equipment. 
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@ s The New York trade's talent for 
picking good weather for its outings 
slipped somewhat the week-end at 
Montauk Manor. The Saturday of that 
week-end it rained—but it didn’t keep 
the coffee holidayers from having a 
good time. 

About 152 people were at Montauk 
for the event, mostly husband-and-wife 
couples. 

The occasion was almost entirely 
social. The only formal speech of the 
entire week-end was one given Satur- 
day night at a cocktail party tendered 
by the New York City Green Coffee 
Association. It was a welcome speech 
by Marilyn Sues, pretty four-year old 
daughter of Dick Sues. 

The Montauk skies cleared at about 
five Saturday afternoon, and Sunday 
dawned clear, bright and_ beautiful.’ 
The coffee folk moved enthusiastically 
onto the beach and the golf course. 

Several fishing parties went out with 
eager piscators on board. But if the 
coffee trade had come to Montauk for 
a holiday, the fish had gone elsewhere, 
too. From. reports reaching us, a few 
finny denizens of the not-too-deep were, 
caught, none of them big enough to, 
write home about. i 

Despite the Saturday rain and the 
absence of large and interested fish in 
the surrounding waters, the week-end 
was an emphatic success. As one 
Front Streeter put it, get a bunch of 
coffee people together at a place like 
that and you can’t keep them from 
having fun. 
® @ Howard Sneden, who was with 
Standard Brands, Inc. for more than 
20 years, has resigned his position as 
coffee buyer for that firm to join Nash 
& O'Brien, coffee agents and brokers. 

Mr. Sneden wiil manage Nash & 
O’Brien’s New York office. Austin 
O'Brien, who had been spending time 
here, is returning to the company’s 
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New Orleans headquarters. 

Another addition to the Nash & 

O’Brien organization here is Jim Cor- 
kery, a young “street man” who before 
this had been associated with Hamilton 
W. Nolan, well known coffee broker. 
@ ® Elected to membership in the 
New York City Green Coffee Associa- 
tion last month was the Vistra Coffee 
Corp., of 15 Moore Street. That's the 
new company, specializing in “outside” 
growths, of which Elmer Florance is 
vice president. : 
8 8 Offices of Leonidas Lara & Sons, 
Inc., importers of Colombian coffees, 
were closed last month in tribute to 
the memory of Leonidas Lara, founder 
of Leonidas Lara e Hijos, Bogota, who 
passed away on June 24th. Mr. Lara 
was 96, 

He left an organization with 26 
branches in Colombia and approximate- 
ly 2,000 employees. 

Surviving are three sons, Luis, Ro- 

mulo and Oliverio Lara; one daughter, 
Amelia Lara de Estrada; and a num- 
ber of grandchildren, 
# 8 A distinguished name in coffee is 
being continued in this field by a new 
generation. Berent E. Friele, son of 
Berent J. Friele, has joined the green 
coffee department of Volkart Bros., 
Inc., under John Pepion, head of the 
department. 

Prior to joining Volkart Bros., Inc., 
young Friele spent three years in San- 
tos, with one of the leading coffee 
exporters. 

He attended Yale, breaking off his 
studies there to go into the service. 
He put in four years with the O.S.S., 
and then attended the Babson Institute 
of Business, in Boston. 
se L. Neugass, of the coffee import- 
ing firm bearing his name, sailed on 
the New Amsterdam last month for a 
two-month tour of Europe. Accom- 
panied by his wife and daughter, Mr. 


Neugass is planning to visit France, 
Belgium, Italy, Switzerland and Hol- 
land. He will combine pleasure and 
business on the trip. 

® & Passing through New York re- 
cently was George Neff, president of 
the Neffco Coffee Co., Pittsburgh. Mr. 
Neff returned on the Moore-McCor- 
mack liner Argentina from a trip to 
South America, accompanied by his 
wife. 

@ 8 In Brazil for a brief visit is Dr. 
Walder Lima Sarmanho, president of 
the Pan-American Coffee Bureau and 
Brazil’s delegate to the bureau. Dr. 
Sarmanho is expected to return to New 
York late in July. 

s @ The Harrison Co., manufacturers 
of coffee concentrates, whose head- 
quarters had long been a feature of 
Stone Street, has moved its offices up- 
town, consolidating them with the 
company’s plant at 601 West 26th 
Street. 

George Harrison, head of the firm, 

recently announced additions to the 
technical and executive staff as part 
of a program of expansion. 
® 8 Plinion Paes de Barros, associ- 
ated with the well known Santos coffee 
shipping firm of Cia. Agricola Paes de 
Barros, was in New York recently on 
a two-week visit which combined vaca- 
tion with business. While here, he 
made his headquarters at the offices 
of the Jas. T. Kellner Co. 
@ ® George Kammer, coffee buyer for 
the Eppens, Smith Co., Inc., resigned 
last month and has been succeeded 
by Paul F. Sachs, who had been assis- 
tant buyer for five years. 

Mr. Sachs started with Eppens, 
Smith about 17 years ago, beginning 
as an office boy and working his wal 
through the warehousing, importing 
and other departments of the firm. 

His career in the company was in- 
terrupted during the last war, when he 
was tapped by the Seabees and spent 
two and a half years in the Pacific 
theater of operations. 

Mr. Sachs is married, has_ three 
daughters and lives in Montclair, N. J. 
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By MARK M. HALL 


@ @ A roaster reports that while business 
was good during the first quarter, it is 
down in the second. The industry is at 
the moment in a sales vacuum, due no 
doubt to consumer resistance and removal 
of the incentive to buy ahead under 
ceiling prices. Following the OPS ruling 
on retailer mark-ups, which set allowable 
margins, the price to the consumer 
jumped from about §3 and 86° cents to 
about 93 cents. The effect on buying 
was immediate, it seemed. While this 
movement was in progress, the selling 
price of the roasters remained about the 
same, 8614 cents. It is believed here 
that there are not less consumers drinking 
coffee, but that they are eliminating waste, 
drinking fewer cups, and, perhaps, making 
less coffee do for a cup. 

Importers are unanimous in saying that 
business is dull. The roasters are not 
carrying inventories and are not worrying 
about rising prices, as in the past. Prices 
are holding up well in producing countries, 
the growers have enough “fat on their 
bones” and don't have to sell. 
markets will, at times, outbid us on de- 
sirable or fancy grades. There was one 
German bid of 58 cents against the best 


European « 


American bid at the time of 57 cents. 
® 8 One of the distinguished figures at 
the last PCCA convention, in appearance 
as well as career, was C. B. Lastreto. 
Tall, erect, with a slight upward turn 
of his mustache, he has the bearing of 
an old world gentleman. He is a coffee 
man by inheritance and by virtue of his 
own long life in the business. But what 
makes him what he is today are the 
extras in his life. Something of a scholar, 
a world traveler and a keen observer, his 
greatest interest now is ornithology. 

Mr. Lastreto is on the board of 
governors of the Cooper Ornotholigical 
Association of the Pacific, and was one 
of the organizers of the Audubon Asso- 
ciation of the Pacific. More than 80 
years old, he still likes his cigar and 
good wine. He also likes to narrate his 
adventures, which literally cover the 
world. 

He was one of the founders of the 
Green Coffee Association, along with Bert 
Balart. A great deal of opposition had to 
be overcome at the time, but all factions 
were finally brought together. 

Mr. Lastreto entered his father’s im- 
porting firm in 1903, and on his father’s 
death took over the business. In 1933 
he-retired, but has never lost his interest 


Clarence Levy, who handled 


PCCA convention entertainment. 


or his contact with coffee men. He has 
always been a familiar figure at coffee 
conventions. 

@ @ One party that will be hard to beat 
was the one given last month by Pope & 
Talbot Lines to the coffee trade. Sixty- 
eight couples were treated to a cocktail 
party, a wonderful dinner and then to a 
performance of Guys and Dolls at the 
Curran Theate, The star of the per- 
formance was Miss Jan Clayton, who 
earlier had graced the cocktail party and 
the dinner. Acting as hosts and hostesses 
were Mr. and Mrs. George A. Pope, Jr.; 
Vice President and Mrs. E. N. W. 
Hunter; Executive Vice President and 
Mrs. Charles L. Wheeler; Vice President 
and General Manager John F. Finnesey 

(Continued on page 63) 
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Tew Orleans Votes 





By W. McKENNON 


® 8 The annual softball game of the 
New Orleans Green Coffee Association 
was held in City Park recently, followed 
by a series of contests for everyone—men, 
women and children. The Dupuy Storage 
and Forwarding Corp., furnished all the 
prizes plus the usual refreshments, hot- 
dogs and all the trimmings. Walter 


an extended absence. He has recovered 
from a delicate eye operation and thanks 
all of his many friends for their well- 
wishes. 

@ @ Phil Ricks has just returned from a 
business trip to New York, where he 
visited at the offices of Toro and Co., Inc., 
and Arnold Dorr & Co. 

8 ® Clifford Lafaye, of W. D. Roussel 
and Co, Inc, has returned from a 
busi trip through the Southeast. 





Gagnet, John Montelepre, Sal Palmisano 
and Curly Schroeder handled the games 
and prizes, while Johnny Leonhard was in 
charge of the refreshments. An excellent 
attendance was reported and a fine time 
was had by all. 

@ @ On their way back from a tour of 
the states, Mr. and Mrs. Dorival Silveira, 
of Santos, visited in New Orleans, where 
Mr. Silveira conducted business for his 
company, Prudente Ferreira Com. e Agri- 
cola, S. A. He made his headquarters 
at the offices of Nash and O'Brien. 

® @ Adolph C. Ricks and Co., was re- 
minded that June is the month of wed- 
dings. Their secretary, the former Miss 
Betty Boudreaux, married Harold 
Cothern and was away from the office 
on a honeymoon trip. 

@eMr. and Mrs. R. J. Clements, of 
Cain’s Coffee Co., Oklahoma City, passed 
through New Orleans recently on their 
way to the Gulf Coast. While here, they 
visited friends in the trade. 

8 8 Walter D. Stuart, prominent New 
York Coffee Exchange broker, was in 
Ncw Orleans on a brief visit recently. 
@ 8 T. Webster Marks has returned to 
his office with Zander and Co., Inc., after 


@ 8 The Merchant’s Coffee Company, 
Ltd., on June 25th celebrated their 50th 
anniversary as roasters and packers of 
coffee. 

A pioneer in this field, the company 
was established in 1901 by Ben C. 
Casanas, then a young coffee salesman, 
together with gi H. Hamilton and 
a group of grocers. The objective was to 
supply retailers and the public with a 
brand of coffee that was uniform in 
quality, blend and roast, since most 
grocers roasted green coffee themselves 
in those days and the results were often 
unsatisfactory. 

The Merchant's Coffee Co., with Mr. 
Casanas as president and general manager, 
and Mr. Hamilton as secretary, estab- 
lished their roasting plant at 211 South 
Peters Street. The blending, roasting, 
packaging and distribution of Union 
Coffee grew steadily. Grocers and house- 
wives liked the uniformity of the new 
ready-roasted coffee and the new industry 
was well on its way. 

In 1915, the Merchant's Coffee Co., 
moved to its present location at Tchoupi- 
toulas and Common Streets. The five- 
story building houses one of the finest 


exclusively coffee roasting plants in the 
South. This daylight plant is equipped 
with modern Thermalo roasting ovens and 
modern packaging machines that fill and 
weigh 1,800 packages an hour. The pro- 
cess is entirely mechanical and completely 
sanitary. 

After the death of Mr. Hamilton in 
1943, George E. Flettrich, a vice president 
of the company, was made secretary- 
treasurer. Mr. Flettrich began with the 
company as an office boy back in 1901. 

“We are specialists in the scientific 
blending and roasting of coffee,” says 
Mr. Flettrich. “Careful ‘cup-testing’ of 
the various coffees which we purchase 
maintains the uniformity of our blends 
and roasts. We have two brands. Union 
Coffee in the familiar green bag and also 
in pressure-packed tins is sold to the 
public through grocers. Alameda is a 
special blend that we supply to grocers, 
hotels and restaurants throughout the 
South.” 
® 8 Major Don R. Parsons, of the U.S. 
Army’s Green Coffee Procurement Di- 
vision, was a recent visitor in New 
Orleans. George Gernon, of Ruffner, 
McDowell and Burch, Inc., who is secre- 
tary of the U.S. Army Green Coffee 
Classification Committee, introduced 
Major Parsons to the trade. 

@ ®@ Earl R. Zander has returned from a 
business trip through the interior in the 
interests of Zander and Co., Inc. 

@ ® Mrs. Doris de Sola and her children, 
Larry and Patty passed through New 
Orleans on their return to their home in 
Salvador. 

® ® The coffee trade here was saddened 
by the sudden death of Miss Alma Probst 
last month. Miss Probst, a recently re- 
tired employee of J. Aron and Co., had 
spent many years in the business and was 

(Continued on page 62) 
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Chicago 
By JOE ESLER 


@ @ The Chicago Coffee Club will 
hold its annual golf tournament at the 
Elmhurst Country Club on August 
10th. This year marks the 26th con- 
secutive annual tournament. To add 
to the day's enjoyment, an invitation 
is being extended to the St. Louis Cof- 
fee Club to send two best players for 
a match play. 

@ @ Sidney F. Steele, vice president of 
Continental Can Co., is retiring after 
46 years with the company. Thomas 
C. Fogarty succeeds him and has been 
elected to the board of directors. 
Fogarty has been with the company 
for 22 years. 

® 8 Kent Ravenscroft has left the 
Gaylord Container Corp. to become 
vice president of the Security National 
Bank and Trust Co. of St. Louis. i 
® @ Frank E. Walker has been elected 
president of Reid, Murdoch & Co., 
Inc. He succeeds Albert T. Flynn 
who was named president of Consoli- 
dated Food Processors, Inc. a new 
subsidiary of Consolidated Grocers. 
@®@ The Lafer Bros. large coffee 
roasters in Michigan, have made an 
agreement whereby George A. Gardel-: 
la Co. will handle distribution of all! 
its products and take over service to 
its customers. Lafer Bros. will get— 
complete coverage of all Michigan and 
Northeastern Ohio. 

® 8 Bob Swanson has returned from 
his vacation in Arizona. 

8 8 John Blackburn of Ruffner, Mc- 
Dowell & Burch, Inc. has returned 
from his Central America business trip. 
® 8 Jim Kissane of the Richheimer 
Coffee Co. and his wife have returned 
from their Florida trip. 

® @ The Gaylord Container Corp. has 
named G. Gordon Hertslet to head the 
company’s newly formed customer 
public relations and advertising depart- 
ments. Hertslet was formerly account 
executive with Oakleigh R. French & 
Associates, St. Advertising 
Agency. 

® 8 Clifton Manufacturing Co. has 
taken over the Memo Products, Inc., 
Automatic Coffee Maker. 


St. Louis 
By LEE H. HOLTE 


@® @ The spring golf party of the St. 
Louis Coffee Club was played over the 
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course of the Glen Echo Country Club. 
About 28 played golf and 40 sat down 
for dinner. 

It was a blind bogey affair. John Hom- 
burg, of the Hazel-Atlas Glass Co., and 
Dewey Duhart, of Larry Rogers, were 
tied for first place and rather than draw 
straws or send them out to play another 
hole or two, our committee decided to 
give each one a nice prize. 

There were prizes for everyone at- 
tending, and as usual, a very fine dinner 
was served. After the dinner, the boys 
played bridge, gin rummy, Canasta or 
what have you. 

We were glad to have with us Ed 
Majesty, of Jabez Burns & Sons, Inc., 
New York City. 


New Orleans 

(Continued from page 61) 
well-known and well-liked by the trade. 
@ @ Felix Vaccaro is making a business 
trip to Chicago, where his headquarters 
will be the offices of Harry Stern and Co. 
He will also visit New York City before 
returning home. 
eeH. R. Graf, of C. E. Bickford and 
Co., has returned from New York City, 
where he attended the funeral of Philip 
Ebling. 
ee W. C. Englisbee, of Ruffner, Mc- 
Dowell and Burch, Inc., spent a week on 
the Gulf Coast recently. 
#8 A recent business visitor in New 
Orleans was Guillermo Giron Lirion of 
the firm of E. F. Brol, Guatemala City. 
8 8 Paul Calvet, of Paul Calvet and Co., 
Inc. New York City, was a_ business 
visitor in New Orleans recently. 
@ @ Friends are welcoming Walter J. 
Flanagan back into the coffee trade. Mr. 
Flanagan was associated with Theodore 
Wille in the coffee business here for 20 
years. He then went into the wholesale 
grocery business with his brother. He 
has just become vice president of the 
Crest Coffee Co., where he is taking an 
active part in the business. 
@eMr. and Mrs. George Foltz, Sr., 
recently motored to Chattanooga where 
they spent a short vacation and enjoyed 
the mountain atmosphere. 
8 8 The William B. Reily Co., is in- 
stalling air conditioning and fluorescent 
lighting throughout their offices. They 
have converted the second floor of their 
building into new office space. 
@ 8 J. Albert Moreno, of the Board of 
Trade staff, is enjoying a vacation trip 
to New York, Buffalo, Cleveland and 
Cincinnati. 
@ @ Mr. and Mrs. Edward Suarez, of 
Gulfport, were recent visitors in New 
Orleans, where the former conducted 
business for the Suarez Coffee Co., of 
Gulfport, making his headquarters at the 
offices of H. L. C. Bendiks, Inc. 
@ @ Jane Rafferty, of the New Orieans 
Board of Trade offices, is now Mrs. 
Balsin T. Luquet and is accepting the 
good wishes of the coffee trade. 


Indonesia's consumption 

Indonesian coffee consumption is 
estimated at about 665,000 bags for 
1950. 
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Southern California 
By ANDREW S. MOSELEY 


@ @ The Southern California trade can- 
not say enough about the excellent publi- 
cation, “Coffee Facts,” recently published 
and distributed by Otis, McAllister & Co. 
It has been many, many years since so 
much interesting and factual information 
on coffee was put together in such a 
compact way. To the younger generation 
in the coffee business, the dictionary of 
coffee terms alone is well worth studying. 
@ @ The many friends of Ed Apfel 
were sorry to hear of the passing of Mrs. 
Apffel as the result of a heart ailment. 
@ 8 John Mack opened his term as 
regional vice president for Southern Cali- 
fornia with a luncheon meeting at the 
Jonathan Club, Bill Williamson, visiting 
in the South, gave an interesting break- 
down of his ideas of OPS regulations. 
The meeting was well attended, and we 
are sure the roasters, in particular, bene- 
fited by Bill's splendid presentation. 

@ ® We are all glad to hear of the ap- 
pointment of Bill Waldschmidt as national 
convention committee chairman at Coro- 
nado. Bill is a glutton for work anyway, 
and he should do a splendid job in this 
particular capacity. 

@ 8 Arthur Woelfl, of J. Aron & Co, 
San Francisco, visited Los Angeles for 
a few days in early June, and we under- 
stand that he expects to make this 
Southern trip every few months . 

@ @ Jack Mooney, of R. N. Luscombe 
& Co., Oakland, was in the South for a 
few days, the occasion being, we believe, 
the marriage of a relative. ° 
@ @ Another proud father is passing oyt 
cigars again, and this time it is Earl 
Lingle. We understand the new arrival 
is a boy, weight six pounds, name Peter. 
Congratulations to you both, Earl and 
Anne. 

@ 8 More members of the Southern 
California coffee trade have the moving 
bug these days, with the John Macks 
recently purchasing a new home in the 
Oak Knoll district of Pasadena, close to 
the famous Huntington Hotel and _ its 
spacious grounds. The Charles Macks, 
several months ago, bought in the Flint- 
ridge district, west of Pasadena. Nestled 
in the Flintridge Hills, their new home 
gives them a splendid view of beautiful 
La Canada Valley. We understand a 
sort of family re-union was held recently 
at Charlie’s, with 21 of the Mack “clan” 
attending a buffet supper. 
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8 8 In talking with Walter Emmerling, 
president of Ben Hur Products, we find 
that they shortly should be in their new 
plant at Fourth & Mateo Streets, with 
an area of 70,000 square feet and adjacent 
property of 16,000 square feet. The new 
location should give Ben Hur Products 
ample room for future growth. The 
property was formerly owned by the 
General Foods Corp. 


@ @ We hear from Al Vogler of Coffee 
Industries that they expect to be in their 
new plant on San Fernando Road about 
July 1st. 


@ 8 Robert Triest, president of Haas 
Baruch & Co., packers of Iris Coffee, was 
the principal speaker at a noon luncheon 
of the Food Industries Sales Managers 
Club, held at the Nikabob recently. 


# s THOUGHTS OF THE MONTH: 
AND AWAY FROM BUSINESS FOR 
THE MOMENT TO OUR DOG, 
OSCAR, WHO LEFT US RECENTLY 
. . . OSCAR MADE THE FATAL 
ERROR OF CHARGING A GREAT 
DANE AND FORGETTING TO PUT 
ON THE BRAKES ... AND SO, WE 
ARE MISSING A GREAT PET AND 
A FRIEND, THE MRS. AND IT. 


Denver 
By F. TUPPER SMITH 


8 8 James B. Williams of Jabez Burns 
& Sons, Inc. New York City, was a 
visitor in Denver recently. 


® 8 Isidore Reisfeld, of J. Aron & Co., 
Inc., New Orleans was in Denver. recently 
in the interests of his firm. 


® ® John Daly, of The East Asiatic Co., 
New York City, spent a few days in 
Denver recently. Mr. Daly was enroute 
home from the convention of the Pacific 
Coast Coffee Association at Pebble Beach, 
California. 


San Francisco 
(Continued from page 60) 


and his wife;Traffic Manager and Mrs. 
John A. Stein; Assistant Traffic Manager 
and Mrs. Clifforn,L. Buel; and William 
A. Carberry, coffee representative. 

8 8 William A. Carberry, being a loyal 
husband, would not ordinarily go alone 
to a party like the one given at the Curran 
Theater. But the preceding Friday his 
wife, Kay, gave birth to a seven-pound 
five-ounce boy. Everybody’s doing well, 
even Bill, who in spite of the family 
event enjoyed the Pope and Talbot party. 
e @ G. W. F. Franklin, of de Sola & Co., 
Guatemala, was a visitor in San Francisco 
and attended the PCCA convention. 

8 8 Weldon Emigh is traveling through 
South America again. He left soon after 
the PCCA convention. 

® 8 Leo Allan has returned to the San 
Francisco office of Otis, McAllister after 
spending a season at their office in 
Guatemala. 

@ @ Ed Johnson, Sr., and Mrs. Johnson 
spent several weeks during June in Brazil 
and other coffee countries. 

aeM. J. B. is trying out a coupon 
campaign in Los Angeles now, later on in 
San Francisco, to promote their Tree Tea. 
Ten cents is allowed on every forty-eight 
bag or half-pound package of tea. It 
is too early to know the final score, ac- 
cording to Charles Montague, of the tea 


At Pope & Talbot's theater 
party. From left: Kenneth 
F. Finnesey, of Pope & Tal- 
bot Lines; C. W. Lawson, of 
General Foods; ey segs 
Clayton, stage star; 

Stein, of Pope & Talbot 
Lines; and John J. Beardsley, 
of the Otis, McAllister Cof- 
fee Corp. 


department at M. J. B., but tea is moving 
and they are very hopeful about the test. 
@ 8 The Port of San Francisco reports 
coffee entering the harbor as follows: 
9,781 tons in May, 1951, against 6,104 
tons in May 1950; 144,679 tons from 
January, 1950, through May, and 147 927 
in same period of 1951. 

@ eG. Snyder of Anderson, Clayton, 
& Cia., Ltda., Santos, spent a week here 
last month and then left for the East 
Coast. The S.F. Pellas Co., represents 
his company in the West. 

® 8 James Booth Smith of Balmer, 
Lawrie & Co. Ltd, Calcutta, with his 
wife, Mary, spent ten days in San Fran- 
cisco calling on the trade under the 
guidance of Ed Spillane, of the G. S. 
Haly Co. their representatives in this 
region. 

s @ J. Seiwert, of Seiwert & Dholakia, 
Ltd., Calcutta tea exporters, was a recent 
visitor. They are represented in the West 
by B. C. Ireland. 

® BThe local office of the Otis, McAll- 
ister Coffee Corp., has just issued a book 
called “Coffee Facts,” which is a com- 
pilation of elementary facts about coffee 
and a statistical presentation of its pro- 
duction and consumption. The book will 
be sent free of charge to the firm’s 
customers and prospects, to libraries and 
to educational and business institutions all 
over the world, according to J. B. S. 
Johnson, chairman of the firm. 








Record crowd 
(Continued from page 19) 

Among the guests of the trade attending the outing, 
George Henschel took first prize with a net of 69. 
Runners-up in this division were A. J. Pasch, 70; G. W. 
Gryson, 70; L. P. Petersen, 70; and F. Markey, 71. 

The softball players, grouped into two teams, the Holy 
Roasters and the Green Dragons, slugged it out to a de- 
cision in a double-header, playing one game in the morn- 
ing and the other after lunch. 

The first game wound up in a 9-9 tie. When the teams 
squared away for the afternoon game there was blood in 
every eye—and a fresh stock of refreshments on the side- 
lines. Each team, moreover, had ten men instead of nine, 
the extra man playing a roving center off shortstop. 

When it was over, the roasters, captained by Elliot 
Burt, of Reamer, Turner & Co., had vanquished the 
greens, led by Ralph Lombardi, of Nash & O'Brien, by 
4 to 2. 

At the end of the second game, many of the players 
were on their last legs from having done so much running. 
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Some of the running—although not too much, as the 


scores indicate—was base running. The rest was running 
to the sidelines for additional refreshments. 

At the dinner, prizes for outstanding performances dur- 
ing the games were awarded to J. R. Buckingham, D. 
Dechifira, J. Morgan, J. Wolf and T. Horan. 

In charge of outing arrangements, for the roasters, were 
Simon Auskern, Jerome S. Neuman, Fred Kohn and R. B. 
Sasseen; for the green, James P. Norton, Ed Washa, 
George Sasseen, James Sullivan and Durand Fletcher. 

Prizes, exceptional in number and in value, were 


handled by George Sasseen. 
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Tetley Tea Co. ......... CURE ion ee ee 
Weil & Co. 
Don-De Coffee 
Wesson Oil & Snowdrift Sales Co. 
Blue Plate Coffee 
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FOR SALE 
COMPLETE COFFEE PLANT 
formerly operated by 


J FULLARTON CO. 
12 Blackstone St. 
Boston, Mass. 


AT REAL LOW PRICES 


I—Burns 4-bag Jubilee Roaster with cool- 
ing truck. 

2—Burns 2-bag Jubilee Roasters with cool- 
ing trucks. 

1—Burns #12 Coffee Grinding Mill. 

1—Ideal Steel Cut Coffee Mill. 

1—Burns green coffee Cleaner. 

1—Burns coffee bean Mixer. 

i—Burns +14 Sifter. 

2—Burns 4-bag Coffee Roasters. 

4—Coles #22 Coffee Grinding Mills. 

1—Separator. 

1—Conveyor and Stoner. 

Miscellaneous factory equipment including 

hand trucks, factory trucks, blowers, 

motors, etc. 

In consideration of selling this equip- 

ment direct from the floors of the plant, 

we are offering this equipment at sacri- 

fice prices. This is an excellent oppor- 

tunity for you to secure immediate de- 

livery of equipment you need at a small 

fraction of the original cost. 

INSPECTION CAN BE ARRANGED 


All Offerings Subject to Prior Sale 
Write, Wire, Phone Collect to 
our New York Office For 
Complete Details and Prices 








STANDARD EQUIPMENT CO. 
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FOR SALE: 1—Huntley Monitor 4-bag Cof- 
fee Roaster; 1—Pneumat « Packaging 
Line to handle up to 3°” 53 97; 1— 
Standard Knapp Self-Adjusting Gluer, Sealer 
& Compression Unit; 1—Alumuinum, jacketed, 
1000 Powder Mixer; 6-Day S/S 40” x 84” 
“Roball” Sifters; 3—Sewn type Tea Bag 
Machines, 125 per min. All at bargain 
prices Only a partial list Send us your 
inquiries CONSOLIDATED PRODUCTS 
co., INC 16-19 Pa.k Row, New York 7 
BArclay 7-0600 

FOR SAL E—Hi-speed Goat Satchel packing 
machine for 1 oz, to 3% oz, gelatin dessert 
or any free-flowing granulation. Makes 
satchel, weighs, packs, stuffs into outer con- 
tainer Like new, late model. Can be seen 
on West Coast Sacrifice. Model No. 662. 
Address Box 662, care of Coffee and Tea 
Industries. 


One Like New Gump #66 Granulizer with 
Air Elevator and Piping both complete with 
220 volt, three phase, 60 cycle A/C motors 
James J O'Connor Coffee Co., 1043 8. 12th 
Street, St. Louis 4, Missouri 


One Like New Burns #26 Granulator com- 
plete with 3 H.P., 220 volt, 60 cycle, 3 phase 
A/C motor James J. Connor Coffee Co., 
1043 8S. 12th Street, St. Louis, Missouri 


>} Two-Stage (Cracker and Finisher) plate 
type mills. Yield 500 Ibs. per hou Clean, 
api orm grind Including motor—$700 each 

.B. Los Angeles Address P.O. Box 1151, 
con Angeles 53, Calif. 


American Can Co. 

American Coffee Corp. 
American Export Lines 
American President Lines 
Argentine State Line 
Arnold. Dorr & Co.. : 
Atlantic Coffee Bag Co., Inc. 


Ralzac Bros. & Co., Inc 

Rayer & Co., O. F. 

Pendiks, Inc., H. L. C. 

Bennett & Son, Wm. Hosmer .... 
Rickford & Co., 

Bott. George P. & Co. 

Boukouris & Co., Ltd. . 

Rrazilian Warrant Co.. 
Brookhattan Trucking Co., Inc. ... 
Burns & Sons, Inc., Jabez 

Byrne, Delay & Co. 


Cambron Werotte & Co., 

Carret & Co., Inc., J. E. 

Carter Macv Company, Inc. 

Cholwell & Co., Inc., George C. . 
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Compania Salvadorena de Cafe .. 
Continental Can Co, 

Cortizas & Co. M. 

Cup Brew Coffee Bag Co. 


~Demmann & Smeltzer, Inc. 
ID’Antonio & Co. C. 
Dodge & Olcott, Inc. 
Donohue & Co., 


Fast Asiatic Co., Inc.. The 
Fdwards & Sons, Frederick 
Fmigh Co.. Inc., Weldon H. 
Eppens Smith Co., Inc. 


Fairchild & Bolte 

Federacion Cafetalera Centro- 
America-Mexico-E] Caribe 

Florasynth Laboratories, Inc. 


Gabriel de Paula & Cia, Ltd. .... 
Geck Trading Corp. 

Grace Line 

Grace & Co., 


Haitian Coffee 

Hall & Loudon 

Haly Co., The G. S. 
Hansen, Walter R. 
Hard & Rand, Inc. .. 


Ireland, Inc., 
Irwin-Harrisons-Whitney, Inc. 
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Johnson & Co., E. 

Journal of Commerce, The 

Junta de Exportacao do 
Cafe Colonial 


Lawrence & Co., Inc., George W.. 
Lee Company, Ww H. 

Leonidas Lara & Sons, Inc. 

Lloyd Brasileiro 


Mackey & Co., 

Malzoni & rae 

Medina Co., 5 
Mill “cred ey & Machinery Co. 25 
many Shipping Co., Inc. 32 
Moore Dry Dock Company Sie 20 
Moore-McCormack Lines 3 
Muller & Co., E. B. 


National Federation Coffee 
Growers of Colombia 
Nopal Line 


Ortega & Emigh, Inc. 
Otis McAllister Co., Ltd. 


Pan American Coffee Bureau .... 

Pope & Talbot Lines 

Prudente Ferreira Com. e Agri., 
S.A. 


Ransohoff Co., 

R. C. Can C 
Reamer, Turner & Co. 
Ritter & Co., F. 
Roussel & Co., Inc 


San Francisco, Port of 

Santos Exporters 

Schonbrunn & Co., Inc., S. A. 
Shelton Manufacturing Co., Inc. .. 
Slover & Co., Inc., Charles F. 
Standard Brands, Inc. 

Sterwin Chemicals, Inc. 

Stewart, Carnal & Co., Ltd. 
Stockard & Co., Inc. 

Swedish American Line Agency, 


Thomson, Inc., Henry P. ........ 

Thurston & Braidich 

Transportadora Grancolombiana, 
Ltda. 

Tricolator Co., In 


United Fruit Company 


Vaccaro, Felix J. 
von Gohren, Wm. T. 


Wessel, Duval & Co., Inc 
West Coast Line, Inc. 
Wilhelm & Co., R. C. 


Ziel & Co., Inc 














EQUIPMENT WANTED _ 
WANTED—ROYAL COFFEE | ROASTERS 
MONITOR 1, ; ALSO 
$4, 7. ADDR Ese BOX 119, 
COFFEE AND TEA INDUS- 


WANTED—High speed packaging line, 2- 
bag Roaster, and #12 Coffee Grinder. Ad- 


dress Rox 147, care of Coffee and Tea In- ' 


dustries, 


WANTED stamps from your foreign mail. 
Send sample 1 Ib. parcel for our prompt 
app aisal and check. Parcels held intact 
pending your acceptance. Pine Stamp Co., 
1324 Jack-conville Ave., Bend, Oregon. 


HELP WANTED — Salesman, experienced 
Tea Trade, to dev lop bulk sales of Tea for 
Import firm with associates in India. Ex- 
cellent opportunity. Address Box 30, care 
of Coffee and Tea Industries. 
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COFFEE & TEA INDUSTRIES and The Flavor Field 
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SAO PAULO “COFFEE COUNTRY” 
— origin of CUSTOM-BUILT VINTAGE bourbons. ONLY available 


through OTIS CONTROL of QUALITY to suit INDIVIDUAL requirements. 


ALSO 
TEAM-MATES OF QUALITY 


OTIS ARMENIAS — OTIS GIRARDOTS 
DON CARLOS MEDELLINS — CARMENCITA MANIZALES 
ROLLO BUCKS 
OTIS MEXICANS—CENTRAL AMERICANS—VENEZUELANS 


OTIS McALLISTER 


COMPANIES 


310 Sansome St. * 837 Traction Ave. 510 N. Dearborn St. 78 Front St. 321! International Trade Mart 
SAN FRANCISCO LOS ANGELES CHICAGO NEW YORK NEW ORLEANS 
4 13 10 5 12 


ESTABLISHED 1892 
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